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You  can't  judge  a  galenical 


by  its  gallipot 


If  you  want  to  be  sure  about  the  quality  and  performance 
of  a  galenical,  you  need  to  know  something  about  its  background.  When 
you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  all 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essentia]  Oils,  Infusions,  Syrups,  Resins,  Oleo-Resins 

Actual  growers  of  Peppermint,  Lavender,  Chamomile 

William  Ransom  &  Son  Ltd 

Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 
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Flies. 

Here's  how  weVe  going 
to  slay  'em  this  summer: 


Comejune,  Flytox  is  going 
to  hit  commercial  radio  and  the 
national  newspapers.  In  a  big  way. 

M  asses  of  co m  pe 1 1  i  ng 
commercials. 

Masses  of  high  impact  ads. 

All  designed  to  clear  your 
shelves  as  fast  as  Flytox  clears  away 
insects. 


A  lot  of  people  are  going  to 
hear  about  Flytox.  So  make  sure  they 
see  the  complete  range  on  display. 

Fty-tOH® 

A  NEAT  WAY  TO  KILL  FLIES. 
AND  A  NEAT  WAY  TO  MAKE  MONEY. 
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The  best  policy . . . 

Are  your  staff  honest?  The  question  was  asked  at  the  retail 
security  conference  last  week  (C&D,  p506),  but  the 
speaker  might  equally  have  asked  "Are  you,  the  manager 
or  owner,  honest?"  because  according  to  the  security 
industry,  only  10  per  cent  of  the  population  is  totally 
honest  and  10  per  cent  is  dishonest.  The  remaining  80  per 
cent  is  only  as  honest  as  the  work  system  allows. 

Several  speakers  pointed  out  that  the  best  way  to 
maintain  security  and  keep  staff  honest  is  to  set  a  good 
example  by  way  of  sound  management  systems  and 
showing  an  interest,  and  to  keep  temptation  out  of  the  way. 

How  many  have  wavered  at  the  point  of  signing  an 
income  tax  return?  How  many  could  put  their  hands  on 
their  hearts  and  say  they  had  never  in  their  whole  life 
committed  a  dishonest  act,  however  small?  Those 
questions  were  put  at  the  conference.  Others  that  came  to 
mind  are  "How  many  managers  and  owners  allow  their 
staff  to  see  them  apparently  acting  dishonestly?  What 
happens  to  money  found  on  the  floor?  What  happens  to 
goods  arriving  uncharged?  No  matter  what  does  happen 
the  important  point  is  that  staff  must  not  be  given  the 
impression  that  managers  are  anything  other  than  beyond 
reproach — or,  perhaps  worse,  that  they  "don't  care".  Who, 
then,  could  blame  staff  who  felt  they  were  at  liberty  to 
emulate  the  example?  Dishonesty  is  often  the  first  sign  of 
disrespect  for  management  among  staff. 

Mr  Robert  Adley,  MP,  argued  at  the  conference  that 
supermarket  selling  techniques  put  much  temptation  in 
the  way  of  customers  (and  staff)  and  misunderstandings 
may  occur.  That  may  be  true,  but  many  traders  seem  to 
regard  it  as  an  "acceptable  risk"  and  concentrate  security 
efforts  in  catching  or  deterring  offenders.  Mr  Neil  Kaplan, 
a  lawyer,  said  the  consequences  of  a  shoplifting  charge 
could  be  catastrophic  for  the  accused.  He  had  defended  a 
pharmacist  at  a  Statutory  Committee  hearing  and  the 
penalty  could  have  been  striking  off  the  Register.  Barristers 
could  be  disbarred,  magistrates  made  to  resign,  and  even 
a  visit  to  the  police  cells  and  to  court  would  be  daunting 
for  most  people. 

The  best  deterrent  was  said  to  be  to  prosecute  only 
cases  likely  to  succeed,  which  would  produce  a  higher 
conviction  rate — and  of  course,  a  thief  deserves  to  be 
caught,  punished  and  publicly  denounced  for  his  actions. 
But  one  of  the  lessons  of  the  security  conference  may 
have  been  to  remind  retail  management  that  it  has  a  grave 
responsibility  to  help  what  is  often  a  very  young  and 
vulnerable  staff,  to  resist  temptation.  And  the  best  way  to 
do  that  may  well  be  by  setting  a  shining  example! 


Senseless 


The  introduction  of  an  analgesic  derived  from  aspirin,  but 
with  reduced  side  effects  and  much  longer  duration  of 
action  (see  p  556),  highlights  the  need  for  retail 
pharmacists  to  have  a  Medicines  Act  category  equivalent 
to  the  former  Schedule  1.  The  new  drug,  diflunisal,  has 
indications  for  dental  pain,  for  example — the  sort  of 
condition  for  which  pharmacists  are  often  asked  for  an 
"emergency"  supply.  Yet  this  prescription-only  medicine 
("safer"  than  aspirin,  remember)  may  in  no  way  be 
counter  prescribed — clearly  a  ludicrous  situation. 

At  the  other  end  of  the  scale,  we  saw  at  the  Press 
conference  to  launch  diflunisal  a  pharmaceutical 
company's  senior  executive  declaring  that  aspirin  would 
probably  not  be  GSL  if  launched  today.  The  "unsafe"  on 
every  supermarket  shelf;  the  "safer"  on  prescription  only. 
It  makes  no  sense  at  all! 
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Petitions  added  to 
the  arbitration 
publicity  campaign 


Petitions  displayed  in  pharmacies  for  the 
public  to  sign  are  to  be  another  step  in 
the  publicity  campaign  devised  by  the 
Pharmaceutical  Services  Negotiating 
Committee.  Mr  Bob  Worby,  PSNC 
chairman,  said  that  "remarkably  good 
coverage"  had  been  given  to  the  phar- 
macist's plight  since  the  Press  conference 
last  week  (C&D,  April  1,  486).  He  was 
extremely  gratified  by  the  response. 

In  all  there  were  eleven  broadcasts, 
with  items  appearing  on  both  ITN  and 
BBC  television  news.  Mr  John  Tombs, 
a  Kentish  Town  proprietor  pharmacist, 
and  Mr  Steve  Axon  of  PSNC,  were  inter- 
viewed by  both  Radio  l's  Newsbeat  and 
Radio  London.  Bob  Worby  was  inter- 
viewed on  Radio  4's  World  at  One  and 
Jimmy  Young  again  took  up  pharmacists' 
case  on  his  show.  Independent  Radio 
News  and  Radio  Manchester  also  covered 
the  campaign. 

The  Press  helped  the  cause  too.  Stories 
appeared  in  the  Daily  Telegraph, 
Financial  Times  and  Daily  Express  and 
there  was  good  provincial  coverage  with 
leaders  in  the  Liverpool  Northern  Echo 
and  a  Bristol  paper. 

Another  result  was  that  Mr  Stephen 
Ross  MP  asked  Mr  David  Ennals,  Secre- 
tary for  Social  Services,  whether 
following  the  further  representations 
made  to  him.  he  would  permit  the 
PSNC  to  put  their  claim  to  independent 
arbitration.  However  Mr  Ennals'  reply 
was  in  effect  similar  to  his  last  letter  to 
the  PSNC.  arguing  that  he  had  not  been 
told  on  what  grounds  the  PSNC  has 
found  his  case  against  their  claim 
unacceptable.  Mr  Ennals  also  reiterated 
that  he  thought  it  unreasonable  to  go  to 
arbitration  before  the  effects  of  the 
recently  introduced  differential  on-cost 
were  fully  appreciated. 

Speaking  at  a  Bucks  LPC  conference 
on  Sunday  (p  559).  Mr  S.  R.  Axon, 
PSNC  secretary  designate,  appealed  for 
support  from  all  contractors.  He  realised 
there  would  be  a  question  of  where  to 
place  the  placard  in  the  pharmacy  but 
they  should  consider  that  while  it  would 
not  sell  any  more  cosmetics,  it  may  have 
an  important  effect  on  what  represented 
60  per  cent  of  turnover. 

NPA  adds  its  support 

The  National  Pharmaceutical  Association 
board  meeting  on  March  21  pledged  its 
fullest  support  for  any  action  taken  by 
the  Pharmaceutical  Services  Negotiating 
Committee  in  seeking  an  increase  in 
profit  margin  for  contractors. 

The  continuing  inadequacy  of  NHS 
remuneration  tended  to  bear  heavily  on 
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NPA  members  because  of  the  great  de- 
pendence of  smaller  pharmacies  on  NHS 
dispensing.  During  a  lengthy  discussion, 
and  after  considering  a  resolution  from 
the  Manchester  branches,  several 
methods  were  considered  by  which  the 
NPA  might  independently  seek  to  bring 
pressure  to  bear  on  the  Government  to 
agree  to  arbitration.  Among  the  proposals 
considered  were  a  further  exhortation  to 
members  to  write  to  their  MPs,  the  ex- 
hibition of  various  notices  in  pharmacies, 
and  the  obtaining  of  signatures  from 
pharmacy  customers  to  a  mass  petition. 
Finally,  it  was  decided  that  the  NPA 
should  voice  its  support  for  the  PSNC 
and  that  a  letter  should  be  written  to  the 
Secretary  of  State  expressing  concern. 

LPC  may  resign 

Warwickshire  Local  Pharmaceutical 
Committee  decided  at  a  special  meeting 
recently  to  resign  as  a  committee  unless 
some  signs  of  progress  are  made  towards 
resolving  the  present  dispute  between  the 
Pharmaceutical  Services  Negotiating 
Committee  and  Department  of  Health. 

The  reasons  are  given  in  a  letter  to 
Mr  J.  Charlton,  secretary,  PSNC,  signed 
by  the  Warwickshire  LPC  chairman, 
Mr  E.  D.  Hurt.  He  says  his  committee 
feels  that  the  present  situation  calls  into 
question  the  extent  to  which  its  existence 
remains  a  service  to  the  contractors  it 
purports  to  represent.  "It  appears  that 
the  established  framework  of  the  NHS 
administrative  system  affords  a  travesty 
of  the  consultative  process  and  merely 
maintains  a  facade  of  democracy  to  dis- 
guise what  is,  in  fact,  a  rigid  system  of 
bureaucratic  control  of  which  the  present 
impasse  is  but  a  symptom."  The  com- 
mute is  particularly  concerned  that  its 
existence  may  afford  contractors  a  sense 
of  security  that  has  no  foundation. 


Students  ask 
NPA  for  retail 
places  scheme 

Pharmacy  students  are  to  ask  NPA  to 
operate  a  national  appointments  scheme 
for  pre-registration  posts  in  general 
practice.  Speakers  at  the  British  Pharma- 
ceutical Students  Association  conference 
in  Cardiff  this  week  felt  a  scheme  similar 
to  the  hospital  appointments  system 
would  give  all  students  an  equal  chance 
to  gain  a  pre-registration  place. 

At  present,  conference  was  told,  some 
students  hold  several  provisional  places 
and  choose  one  near  the  time  of  employ- 
ment. That  meant  other  students  found 
it  difficult  to  get  a  provisional  place. 
Although  the  intention  is  that  NPA 
should  operate  the  scheme.  BPSA  hopes 
that  it  would  not  be  restricted  to  NPA 
pharmacist  members  only. 

BPSA  also  proposes  to  ask  the  Phar- 
maceutical Society  to  take  steps  to  ensure 
that  a  grant  for  pharmacists  employing  a 
pre-registration  student  in  Scotland  would 
be  available  in  the  same  way  as  in 
England  and  Wales. 

The  grant  at  present  is  £1,000  but  an 
increase  to  £1,100  has  been  recently 
agreed  between  PSNC  and  the  Depart- 
ment of  Health. 

Co-ops  want  more 
drugs  monitoring 

A  series  of  resolutions  urging  stricter 
monitoring  of  new  drugs  and  the  safety 
of  medicines  were  passed  unanimously 
at  the  recent  Co-operative  Party  con- 
ference. According  to  the  current  issue 
of  Co-operative  News,  a  wide  ranging 
debate  covering  many  aspects  of  the  defi- 
ciencies of  the  NHS  was  sparked  off  by 
a  resolution  calling  for  "co-operating 
control  over  pharmaceutical  services" 
and  urging  the  abolition  of  all  private 
practice  within  the  framework  of  the 
Health  Service. 

A  further  resolution  called  on  the 
Government  to  ensure  better  facilities 
for  the  dispensing  and  collection  of 
prescriptions. 


Pre-design  model  of  the 
production  plant  for 
diflunisal,  the  active 
ingredient  of  Dolobid, 
being  built  at  Ponders 
End,  Middlesex,  for 
Merck  Sharp  &  Dohme, 
who  have  invested  over 
£15m  in  the  project. 
The  plant,  on  the 
Thomas  Morson  site, 
will  be  on  stream  later 
this  year.  Formulation 
of  the  product  will  be 
carried  out  at  a  new 
plant  in  Cramlington, 
Northumberland,  where 
a  fully  automated  £10m 
unit  has  recently  been 
completed 


Sixteen 
stand  for 
Council 

Sixteen  candidates  are  presenting  them- 
selves for  the  election  to  the  Pharma- 
ceutical Society  Council  this  year.  Five 
of  the  retiring  members  (marked  *  in  the 
list  below)  are  standing  again,  the  excep- 
tions being  Mr  Albert  Howells,  the 
Society's  treasurer,  and  Mr  Noel 
Baumber,  who  chose  this  year  to  contest 
the  PSNC  election  instead.  The  names 
in  the  list  appear  in  the  order  deter- 
mined by  a  ballot  carried  out  'by  the 
Electoral  Reform  Society.  Town,  date  of 
registration  and  occupation  are  given  for 
each  candidate. 

Council  election 

Maxwell  Gordon,  Leeds,  1930,  proprietor 
Thomas  Geoffrey  Booth,  Leeds,  1951, 
senior  lecturer,  Bradford  School  of 
Pharmacy 
Jill  Gilbert,  Sheffield,  1967,  proprietor 
David  Hopkin  Maddock,  Cardiff,  1957, 
superintendent,  R.  Gordon  Drummond 
Lewis  Priest,  London,  1946,  proprietor 
Enid  Lucas-Smith,  London,  1939,  pro- 
prietor 

Arnold  Heyworth  Beckett*,  London, 
1942,  Professor  of  pharmacy  and  head 
of  pharmacy  department,  Chelsea 
College 

Samuel  Edward  Fullerton,  London,  1956, 

regional  pharmaceutical  officer 
David  Whitehead  Carrington,  Norwich, 

1954,  area  pharmaceutical  officer 
Joyce  Mabel  Gilbert*,  Leicester,  1944, 

locum  in  general  practice 
Graham    William    Walker*,  Spalding, 

1963,  proprietor 
John  Harold  Scott  Foster,  Nottingham, 

1959,  area  pharmaceutical  officer 
James  Cecil  Bloomfield*,  Portsmouth, 

1940,  proprietor 
Dengar  Robinson  Evans,  Cardiff,  1933, 

proprietor 

Nawshed  Ali  Gulamali  Gulamhusein 
Datoo,  Cam'berley,  1971,  district  phar- 
maceutical officer 

Wilfred  Henry  Howarth*,  Nottingham, 
1942,  deputy  superintendent,  Boots  Ltd 

Auditors  election 

Kenneth  Brooke,  Harry  Jephcott,  Alan 
Hoyle  Briggs,  John  Capel  Hanbury,  Eric 
Arthur  Brocklehurst,  Allen  Aldington. 

NCT  to  debate 
Sunday  trading  hours 

There  has  recently  been  mounting  pres- 
sure for  a  change  in  the  law  concerning 
Sunday  trading,  according  to  the  National 
Chamber  of  Trade,  and  attempts  have 
been  made  by  MPs  of  differing  political 
persuasions  to  introduce  amending  legis- 
lation. 

For  many  years  the  NCT  has  been 
firmly  opposed  to  any  interference  with 
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the  present  restriction  on  trading  hours 
and,  in  particular,  any  attempt  to  extend 
Sunday  trading.  However,  the  NCT  has 
now  been  asked  to  consider  the  possibility 
of  sharing  with  the  Institute  of  Shops, 
Health  and  Safety  Acts  Administration 
the  sponsorship  of  a  Bill  to  alter  some 
of  the  provisions  of  the  Shops  Act  1950. 

A  special  session  is  therefore  being 
arranged  to  take  place  during  the  NCT 
conference,  held  in  Llandudno  from 
May  6  to  9,  to  debate  the  course  that 
should  be  followed.  To  assist  in  the 
debate,  a  discussion  document  has  been 
prepared  setting  out  the  situation  as  it 
is  and  some  of  the  arguments  for  and 
against  change.  Among  the  points  raised 
is  a  proposal  that  the  list  of  items  permit- 
ted to  be  sold  on  Sundays  should  be 
extended  to  include  toilet  requisites, 
perfumes,  cosmetics,  stationery  and 
books. 

The  NCT  point  out  that  the  Bill  will 
be  introduced  whether  they  cooperate  or 
not  and  that  it  will  not  be  opposed  by 
the  Government.  Whether  the  Govern- 
ment can  or  will  give  it  Parliamentary 
time,  however,  is  another  matter.  NCT 
support  might  well  be  sufficient  to  secure 
the  passing  of  the  Bill  on  to  the  Statute 
Book,  but  it  is  less  clear  whether  NCT 
opposition  would  be  sufficient  to  stop  it. 
□  Mr  Michael  Neubert,  Conservative,  is 
to  seek  leave  in  the  Commons  on  April 
18  to  bring  in  a  Bill  to  allow  the  organisa- 
tion on  weekdays  of  promotional  even- 
ings on  retail  premises.  The  measure  will 
be  entitled  the  Shops  (Amendment)  Bill. 

OTC  medicines 
prices  report  delayed 

The  date  for  completion  of  the  Price 
Commission's  report  on  prices,  costs  and 
margins  in  the  production  and  distribu- 
tion of  proprietary  non-ethical  medicines 
has  been  put  back  to  April  30  by  the 
Secretary  of  State,  Mr  Roy  Hattersley. 

Industrial  fatalities 
fewest  this  century 

Fewer  people  died  in  accidents  at  work- 
places during  1976  than  in  any  year 
since  the  beginning  of  the  century, 
according  to  the  annual  report  "Manu- 
facturing and  service  industries  1976" 
published  by  the  Health  and  Safety 
Executive.  Total  reported  accidents  in 
the  manufacture  of  pharmaceuticals  was 
1,536,  including  one  fatality,  and  in  the 
production  of  toilet  preparations  455  (no 
fatalities). 

The  chief  inspector  of  factories, 
Mr  Jim  Hammer,  comments  that  trade 
union  safety  representatives  are  becoming 
so  well  trained  that  they  will  know  more 
about  shopfloor  health  and  safety  than 
some  of  their  own  managers.  He  urges 
senior  management,  in  its  own  interest, 
to  match  this  training  effort. 

Copies  of  the  report  may  be  obtained 
from  HM  Stationery  Office,  price  £2.50 
plus  postage. 


Pros  and  cons 
of  chemist 
advertising 

General  practice  pharmacists  should 
advertise  for  two  main  reasons,  firstly 
because  they  sre  in  competition  with 
non-pharmaceutical  outlets  and  secondly 
because  they  need  to  create  an  identity  in 
the  eyes  of  the  public. 

Those  views  were  expressed  by  Mr 
Miall  James,  MPS,  managing  director, 
N.  Quenby  Ltd,'  at  the  Institute  of 
Pharmacy  Management  International 
conference  on  Monday.  He  felt  that 
instead  of  banning  the  use  of  restricted 
titles  in  advertising  its  activities,  the  pro- 
fession should  devise  a  new  code  which 
would  ensure  that  all  advertisements  were 
of  a  high  standard  and  all  claims  were 
accurate.  He  thought  such  a  code  could 
be  drawn  up  by  a  working  party  repre- 
senting the  Pharmaceutical  Society,  the 
National  Pharmaceutical  Association, 
and  the  Company  Chemists  Association. 

"If  the  Society  wants  to  control  our 
advertising,  then  let  it  try  to  ensure  that, 
as  we  are  known  for  the  accuracy  of  our 
main  work — dispensing — then  so  should 
we  be  known  for  the  maintenance  of 
high  standards  of  work  in  all  fields,"  he 
said.  It  was  grossly  unfair  to  drag  a 
newly  appointed  superintendent  pharma- 
cist before  the  Statutory  Committee  for 
the  use  of  the  word  "chemist"  in  a 
newspaper  story  while  ignoring  some  of 
the  "scruffier  pharmacies"  of  which  the 
profession  should  be  ashamed. 

However,  Mr  R.  Blyth,  Editor,  Phar- 
maceutical Journal,  felt  that  if  the  pro- 
fession used  its  restricted  titles  carelessly 
in  a  non-professional  context,  then  the 
value  of  those  titles  would  be  under- 
mined to  the  detriment  of  the  public  and 
to  the  detriment  of  pharmacy.  "If  in  the 
public  eye,  the  restricted  title  'chemist'  is 
seen  only  in  association  with  toiletries, 
etc,  the  public  will  either  in  the  long  term 
come  to  think  that  qualified  service  is  to 
be  obtained  anywhere  where  toiletries 
are  sold,  or  alternatively,  that  the  word 
'chemist'  does  not  mean  qualified  ser- 
vice." To  risk  such  an  outcome  would  be 
foolish,  he  said. 

"How  can  one  present  oneself  to  the 
public  as  a  health  profession  while  at  the 
same  time  advertising  oneself  as  a  variety 
store?  The  whole  thing  is  schizophrenic," 
he  added. 

Mr  Blyth  hoped  that  pharmacy  would 
also  fight  to  retain  the  ban  on  advertis- 
ing professional  services.  Such  advertis- 
ing was  an  unnecessary  expense  as  the 
public  was  already  well  aware  of  the 
local  availability  of  pharmaceutical  ser- 
vices. And  if  the  advertising  battle  com- 
menced between  pharmacists  it  would  be 
the  "big  boys"  who  would  win,  leading 
to  an  accelerated  closure  rate. 


□  Pack  sizes  of  Diumide-k  tablets  are 
50  and  250  not  50  and  100  (C&D, 
April  1,  p  496). 
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D&P  disclaimers:  NPA 
gives  support  to  members 


NPA  deputy  secretary,  Mr  Tim  Astill, 
reported  to  the  last  Management  Board 
meeting  that  many  members  had  receiv- 
ed circulars  from  their  processing  labora- 
tories outlining  the  provisions  of  the  new 
Act  as  they  applied  to  exclusion  clauses 
and  suggesting  that  the  retailer  insure 
against  product  liability.  Mr  Astill  said 
there  was  an  implication  in  some  of  the 
circulars  that  the  processers  would  expect 
retailers  to  '"carry  the  can"  if  a  claim 
arose  because  of  the  processing  labora- 
tory's negligence.  The  board's  first  reac- 
tion was  to  suggest  that  a  letter  of  pro- 
test be  written  to  the  Association  of 
Photographic  Laboratories,  but  it  was 
finally  decided  to  take  no  action  in  gen- 
eral but  to  support  any  NPA  member 
who  faced  a  claim  from  a  D  &  P  cus- 
tomer but  who  got  no  support  from  the 
processor. 

Medicines  advertising  controls 

The  NPA  has  received  a  reply  from  the 
Department  of  Health  to  its  comments  on 
the  agreement  between  the  Government 
and  the  pharmaceutical  industry  and  pro- 
posals for  a  scheme  of  voluntary  and 
statutory  controls  on  the  advertising  and 
promotion  of  medicines  to  practitioners. 

It  appeared  that  Ministers  remained 
convinced  that  the  impact  of  an  advert- 
isement was  related  to  its  size  and  wished 
to  move  away  from  the  present  situation 
in  which  many  advertisers  used  eye  catch- 
ing, full-page,  abbreviated  advertisements 
without  any  reference  to  warnings,  con- 
traindications and  precautions.  The  De- 
partment believed  that  the  main  objective 
of  the  advertising  proposals  was  to  ensure 
that  basic  information  appeared  in  all 
advertisements  for  medicinal  products 
with  only  few  exceptions.  While  Ministers 
agreed  that  there  should  continue  to  be 
facility  for  "remaining  advertisements", 
these  should  be  on  limited  scale  and  in 
carefully  defined  circumstances. 

The  Department  hoped  that  full  adver- 
tisements would  include  the  basic  cost  to 
NHS  of  the  product  advertised  although, 
in  response  to  representations,  Ministers 
had  agreed  to  an  exemption  in  journals 
with  a  significant  overseas  circulation.  It 
was  therefore  proposed  to  exempt  from 
the  NHS  price  requirement  those  adver- 
tisements placed  in  journals  with  an  over- 
seas circulation  proportion  greater  than 
15  per  cent  of  the  total  circulation.  The 
NPA  would  be  asked  shortly  to  comment 
on  the  draft  of  the  proposed  regulations. 

After  agreeing  the  final  amendments  to 
the  draft  which  had  also  been  seen  by  the 
Society's  Council,  the  PSNC,  Boots  and 
the  Co-operative  Pharmacy  Technical 
Panel,  the  board  noted  that  copies  of  the 
finished  document  would  be  held  by  the 
NPA  to  whom  all  requests  would  be 
directed.  The  board  placed  on  record  its 
thanks  ot  the  joint  working  party,  and 


particularly  to  Mr  Astill,  for  their  work 
in  preparing  the  memorandum  which 
would  be  extremely  helpful  to  pharma- 
cists affected  by  health  centres. 

Before  deciding  what  further  action  to 
take,  the  NPA  is  to  check  with  Fisons  a 
report  that  two  wholesalers  had  said 
Imferon  D  in  a  syringe  pack  could  only 
be  supplied  as  part  of  a  general  order  for 
Fisons'  products. 

Seminars  considered 

The  training  and  management  officer, 
Mr  Mac  Rusling  reported  that  he  was 
investigating  the  possibility  of  running 
a  series  of  one-day  seminars  every 
fortnight  during  the  autumn.  The  main 
topic  would  be  "The  Ostomies"  but 
he  was  also  investigating  a  seminar  on 
"Security"  including  practical  advice  on 
the  handling  of  shoplifters,  dishonest 
staff,  etc. 

Several  members  of  the  Board  particul- 
arly supported  the  ostomies  seminars;  it 
was  a  growing  practice  for  nurses  to  set 
up  as  ostomy  consultants  in  some  areas 
and  attracted  a  great  deal  of  local  busi- 
ness, often  because  there  were  no  phar- 
macists available  locally  with  sufficiently 
specialised  knowedge  of  the  subject  to 
offer  a  comparable  service. 

NPA  members'  interest  in  instruction 
leaflets  for  child  resistant  containers  had 
been  aroused  by  the  recent  distribution  of 
the  poster  "How  to  use  safety  caps  on 
medicine  bottles".  However,  it  appeared 
that  supplies  of  instruction  leaflets  for 
issue  with  the  containers  were  not  being 
sent  out  automatically  by  the  manu- 
facturers and  had  to  be  requested  each 
time  containers  were  ordered.  Members 
would  be  advised  of  the  position  through 
the  NPA  Supplement  and  the  National 
Association  of  Pharmaceutical  Distribu- 
tors agreed  to  notify  its  members  of  the 
availability  of  the  leaflets. 


It  was  agreed  to  support  a  request 
from  the  "Good  neighbour  campaign" 
to  bring  to  the  notice  of  pharmacists  the 
services  and  literature  available  from  its 
organisers. 

Members  would  be  advised  of  the  ad- 
vantages to  be  gained  by  supporting  the 
chemists-only  policy  and  philosophy  of 
the  Vichy  organisation  which  had  a  long 
established  reputation  on  the  Continent 
for  supporting  pharmacy  exclusively  and 
which  was  now  planning  to  expand  its 
operations  in  the  UK  through  pharmacy. 

The  board  was  shown  the  latest  Nu- 
mark  television  advertising  film,  "You 
want  choice  .  .  ."  This  was  commented 
upon  very  favourably  and  the  hope  was 
expressed  that  Numark  wholesalers  and 
members  would  jointly  agree  to  finance 
the  showing  of  this  commercial  in  as 
many  television  areas  as  possible. 

Conservative  view 
of  cost  of  NHS 

Sir  Keith  Joseph,  MP,  who  has  overall 
responsibility  for  Conservative  policy  and 
research,  is  to  speak  on  "The  true  cost 
of  the  National  Health  Service"  at  a 
public  meeting  organised  by  the  Conser- 
vative Medical  Society  at  the  Royal 
Society  of  Medicine,  1  Wimpole  Street, 
London  Wl  on  April  15  at  11.30  am. 
There  will  be  an  open  discussion  after 
his  speech.  In  the  afternoon,  the  Conser- 
vative Medical  Society  will  hold  its  | 
annual  meeting. 

Nystatin  monograph 

A  new  monograph.  Nystatin  (Dermatolo- 
gical)  has  been  added   to  the  British  | 
Pharmacopoeia  and  becomes  effective  on  I 
May   1.   It  is  in  addition  to  that  for  I 
Nystatin,  from  which  it  differs  in  that  it  I 
is  not  required  to  comply  with  a  test  for  I 
abnormal   toxicity.   The   stated  use  of 
Nystatin    (Dermatological)    is    as  an 
antibiotic  used  in  the  treatment  of  fungal 
infections  of  the  skin.   Copies  of  the  I 
monograph  are  available  from  the  British  I 
Pharmacopoeia  Commission,  8  Bulstrode  ( 
Street,  London  Wl. 


Stills  from  both  the  current  Goggles  commercial  (left)  and  the  forthcoming  Polaroid 
advertisement  (right)  heralding  the  coming  of  summer  and  the  fight  for  brand  shares. 
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excess  pre-mensw 


New  Aqua  Ban 

THE  FIRST  NON-PRESCRIPTION  DIURETIC  ON  THE  UK  MARKET 


A  POTENTIAL  MARKET  OF 
6V2  MILLION  WOMEN. 

Aqua  Ban  is  specially  formulated  to  help 
reduce  that  unsightly  puffiness  caused  by 
excess  water-a  problem  faced  by  up  to  60%  of 
women,  sometimes  every  month-that's  6/2 
million  women  providing  the  basis  for  a  large, 
loyal,  and  very  profitable  market  for  Aqua  Ban. 

SAFE  AND  EFFECTIVE. 

Aqua  Ban  is  formulated  from 
Ammonium  Chloride  and  Caffeine;  a  safe  and 
extremely  effective  combination. 

In  a  clinically  controlled  double  blind 
crossover  trial  with  22  women,  Aqua  Ban 
significantly  reduced  water  retention  weight 
in  21  cases. 


SUPPORTED  BY  ADVERTISING 
IN  WOMENS  PRESS. 

Breaking  in  May,  the  launch  campaign 
in  the  major  women  magazines  is  the  start 
of  a  strong,  continuous  advertising  support 
planned  right  through  1978. 

The  advertising  is  aimed  precisely  at 
women  in  the  16-44  age  group  who  suffer 
from  this  condition  every  month. 

ANOTHER  QUALITY  PRODUCT  FROM 
THOMPSON  MEDICAL  CO. 

Aqua  Ban  is  backed  by  the  reputation  of 
one  of  America's  most  respected  producers  of 
pharmaceuticals,  Thompson  Medical 
Company,  with  a  strong  record  of  profit  for 
chemists. 


Thompson  MedicalCompany  Ltd. 

Cunard  Road,  North  Acton,  London  NWlO.  Telephone:  01-235 1429. 
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People  look  for 
Pharmaton  Capsules 
where  they  see 
this  sign 

Make  sure  your  business  benefits  from  Pharmaton's 
exciting  Spring  Promotion  . . .  strong  national  advertising 
campaigns  in  Radio  Times  and  Good  Housekeeping,  plus 
impressive  London  poster  promotion. 

Generous  extra  discounts  during  April !  Pharmaton 
Capsules  are  available  through  your  usual  wholesaler. 

Vesrnc  Limited,  Chapel  Street,  Runcorn  -  mam  UK  distributor. 

Pharmaton  Capsules  ^ 

This  Swiss  combination  of  vitamins,  minerals  and  Ginseng 
-  only  from  Chemists. 


BY  APPOINTMENT  BY  APPOINTMENT 

TO  HER  MAJESTY  QUEEN  ELIZABETH  II        TO  H.  M.  QUEEN  ELIZABETH.  THE  QUEEN  MOTHER 
CHEMISTS  CHEMISTS 


NELSON'S 


Britain's  leading  specialists  in  homoeopathic 
preparations,  Nelson's  produce  a 
comprehensive  range  or  medicines, 
specialities  and  toiletries,  manufactured 
under  modern  laboratory  conditions. 
Established  in  1860,  Nelson's  have  built  up  a 
worldwide  reputation  for  technical 
excellence,  quality  and  service  which  they 
are  striving  constantly  to  enhance.  Lists  of 
Nelson's  Homoeopathic  Medicines  and 
Products  are  available  on  request. 


A.  NELSON  &  CO.  LTD. 


Laboratories  and  Accounts 
215-223  Coldharbour  Lane 
London  SW9 
Tel:0 1-274  3237 


Registered  Office 
73  Duke  Street 
Grosvenor  Square 
London  WIM  6BY 


Telex  268312  HAHNEMANELSON 
Cables  HOMOEOPATH  LONDON  Wl 


Versatool 

Tablet  Punch  &  Die  Storage 


pinder  VERSATOOL  W.  Pinder  and  Sons  Limited 
Padholme  Road  Peterborough  Tel :  (0733)  6831 8 


Photographs  by  permission: 
Approved  Prescription  Services  Ltd. 
Cleckheaton 


•«ist'" 


Ensuring  safe  storage,  handling  and  maintenance  of  precision  tools, 
the  'VERSATOOL'  Cabinet  has  been  adapted  for  the  storage  of  Tablet 
Punch  and  Die  sets.  The  swing  out  trays  give  complete  accessibility, 
and  are  fitted  with  removable  plastic  inserts  moulded  in  two  sections 
to  suit  standard  punches,  each  tray  being  capable  of  carrying  36 
punches  and  16  dies.  The  Cabinets  are  constructed  in  heavy  gauge 
steel,  and  finished  in  stove  enamelled  hammer  grey. 


The  'VERSATOOL'  range  of  products  also  includes  Workbenches, 
Mobile  Workbenches,  Instrument  Worktables,  and  a  wide  range  of 
Cabinets  of  varying  sizes,  all  of  which  incorporate  the  patented 
swing  out  trays. 


lis 
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PEOPLE 


Mr  Neville  Kirby,  managing  director  of 
Appleford  Ltd,  has  been  elected  chairman, 
Health  Foods  Manufacturers'  Association. 


Mr  "Harry"  Cubberley,  who  represented 
Macarthys  Ltd  in  Kent  and  south-east 
London  for  many  years,  and  Mr  "Ken" 
Waterhouse  who  covered  part  of  the 
Manchester  area  have  retired.  The  com- 
pany paid  tribute  to  their  loyalty  and 
devotion  to  duty  during  their  long  period 
of  service. 

Dr  I.  F.  Jones  was  re-elected  and 
Miss  Hazel  Guest  elected  for  the  first 
time  to  the  Institute  of  Pharmacy 
Management  International's  council  at 
its  annual  meeting  on  Sunday.  Miss  Guest 
is  manager  of  Boots'  branch  at  Brierley 
Hill,  West  Midlands.  Two  other  retiring 
council  members — Mr  J.  G.  P.  Barber 
and  Mr  C.  C.  Stevens — failed  to  be  re- 
elected. The  Institute's  officers  are 
chairman  Mr  Eric  Jensen,  vice-chairman 
Mr  G.  S.  Knowles,  secretary  Mr  Stanley 
Durham,  council  members  Dr  T.  G. 
Booth,  Mr  S.  G.  Davison,  Mr  G.  B. 
Green,  Mr  A.  G.  Mervyn  Madge, 
Mr  A.  L.  Solomons.  The  secretary, 
Mr  Durham,  was  unable  to  be  present  as 
he  was  in  a  Sheffield  hospital  suffering 
from  concussion  following  a  fall  the 
previous  week. 

Mr  Cyril  Francis,  MPS,  proprietor  of  the 
Brown  &  Francis  pharmacy,  49  Bull 
Ring,  Ludlow,  Shropshire,  has  retired. 
He  was  apprenticed  47  years  ago  with  his 
uncles  at  Francis  &  Co,  Wrexham,  and 
studied  at  the  Liverpool  School  of  Pharm- 
acy. He  was  later  employed  by  Lewis  & 
Burrows,  London,  and  later  Bellamy's, 
Oxford.  From  1940  to  1946  he  served  in 
the  RAMC  in  West  Africa,  India  and 
Burma.  In  1946  he  joined  the  late  W.  J. 
Brown  in  partnership  at  Ludlow,  and  in 
1951  became  sole  proprietor.  He  is  par- 
ticularly happy  that  the  pharmacy  in 
Ludlow,  which  has  been  established  for 
more  than  130  years,  will  continue  in  pri- 
vate hands  and  keep  up  a  long  record  of 
successful  private  enterprise.  In  retire- 
ment Mr  Francis  intends  to  follow  Vol- 
taire's advice  and  "cultivate  his  garden" 
(all  two  acres  of  it!). 


TOPICAL  REFLECTIONS 

by  Xrayser 


We're  moving 

As  I  was  driving  home  at  lunchtime  last  Wednesday  thinking  of  what 
I  was  going  to  do  on  my  half  day,  I  turned  the  radio  on  and  was  surprised 
to  hear  the  announcer  talking  about  the  plight  of  the  chemists.  My 
congratulations  to  Bob  Worby  in  getting  that  interview  so  quickly  and 
for  giving  the  public  a  crystal  clear  statement  of  our  present  situation. 
It  is  a  message  we  will  have  to  repeat  over  and  over  again  in  our  own 
businesses  as  part  of  the  poster  and  leaflet  campaign  to  move  public 
opinion  to  our  support. 

This  campaign  in  response  to  Mr  Ennals'  second  refusal  to  allow  us 
arbitration  will  give  us,  at  last,  a  chance  to  be  involved  in  the  action, 
and  at  a  level  where  we  can  be  very  effective.  The  PSNC  elections  have 
perhaps  given  our  team  the  sense  of  stability  and  continuity  they  .leeded, 
and  the  confidence  and  time  to  work  out  a  strategy.  Already  we  can 
feel  the  strengthening  of  leadership. 

It  will  be  some  time  before  the  effectiveness  of  this  programme  can 
be  assessed.  If  we  do  our  part  well,  our  customers,  our  friend,  the 
public  will  be  prepared,  informed  and  largely  sympathetic  should  we 
ever  have  to  resort  to  sanctions  in  the  face  of  a  continued  Government 
rejection  of  our  patently  reasonable  request  for  arbitration  I  have  a 
feeling  which  is  not  mere  euphoria — we  are  moving1 

Branch  resolutions 

Each  year,  year  after  year,  we  see  Society  branches  putting  up 
resolutions  for  discussion  ranging  from  modest  practical  suggestions 
for  the  improvement  of  the  5-ml  spoon  to  the  deeply  serious  subject 
of  the  distribution  of  pharmacies,  and  occasionally,  thank  goodness, 
the  odd  "silly".  It  is  seen  as  a  forum  for  discussion.  Yet  having  attended 
one  or  two  in  the  past  I  regret  that  on  balance  I  see  it  largely  as  a 
dissipation  of  our  energies  and  as  an  area  crying  out  for  the  exercise 
of  leadership. 

Instead  of  each  branch  submitting  ideas  (which  come  from  perhaps 
a  dozen  political  branch  members)  I  would  like  to  see  the  leaders  of 
pharmacy  asking  branches  to  sponsor  resolutions  so  as  to  achieve 
100  per  cent  submission  of  one  subject,  and  only  one.  For  example,  we 
might  be  asked  to  press  that  the  opening  of  new  pharmacies  should  be 
the  responsibility  of  the  Society.  If  branches  thought  on  this,  then,  when 
agreement  was  hammered  out  at  the  meeting,  the  Society  could  go  to 
Parliament  and  ask  for  legislation  on  the  grounds  that  its  membership 
was  unanimous  in  wishing  to  control  the  distribution  of  pharmacies, 
both  for  the  security  of  its  members  and  the  benefit  of  the  community 
at  large. 

Profits 

It  is  the  end  of  my  financial  year,  and  from  a  preliminary  run  at  the 
books  my  accountant  tells  me  I  appear  to  have  had  a  good  year.  This 
may  be  so  but  when  I  picked  up  my  bank  statement  today  I  find  I  am 
overdrawn  by  some  £2,000.  My  way  of  life  is  modest,  I  don't  gamble, 
I  am  doing  well — on  paper.  Yet  I  am  chronically  short  of  cash.  When  I 
look  at  my  stock  I  can  only  reflect  that  with  items  like  1,000  Tagamet 
added  to  the  inventory  this  year,  and  a  drug  cost  inflation  figure  of 
something  like  20  per  cent,  a  16  per  cent  return  on  capital  might  explain 
some  of  my  problems? 

In  an  attempt  to  reduce  stock  I  have  cut  out  things  like  Glaxo  discount 
parcels  because  the  range  is  so  wide  that  I  always  seem  to  end  up  with 
high  stocks,  and  am  buying  routine  items  in  smaller  packs  or  twos  and 
threes  instead  of  sixes,  and  so  make  more  work  through  having  to  give 
"follows"  which  I  detest.  But  I  find  myself  in  good  company — quite  a 
few  patients  present  scripts  with  the  statement  "Have  you  got  this  in 
stock  please?  Even  Boots  are  out  of  stock!" 
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COUNTERPOINTS 


Norsca's  national 
invitation  to  freshness 


After  a  year's  successful  test  market  in 
the  Yorkshire  television  area  Elida  Gibbs 
are  launching  their  Norsca  range  of 
bathroom  toiletries  nationally.  The  range 
includes  a  foam  bath,  antiperspirant 
deodorant  and  toilet  soap,  and  Gibbs  who 
believe  this  to  be  "their  most  significant 
product  launch  in  recent  years"  are 
backing  it  with  an  advertising  budget  of 
£1,040,000.  The  selling  point  of  these 
products  is  the  "freshness  of  Scandin- 
avia" and  is  designed  to  appeal  to  both 
men  and  women.  The  company's  research 
has  shown  that  the  "freshness  platform" 
has  already  been  successful  in  Europe 
and  they  believe  that  it  has  not  yet  been 
sufficiently  exploited  in  the  UK. 

The  range  is  being  launched  with 
money  off  promotions  which  represent 
approximately  a  30  per  cent  discount  to 
the  consumer.  Recommended  retail 
prices  are:  foam  bath  300ml  £0.55  and 
500ml  £0.85,  soap  3oz  £0.16  and  5oz 
£0.26,  antiperspirant  aerosol  150g  £0.73 
and  200g  £0.89  and  the  roll  on  anti- 
perspirant 50ml  £0.61. 

Four  different  television  commercials 
break  nationally  in  May  and  will  con- 
tinue for  eight  weeks.  These  will  be  sup- 
ported later  in  the  year  with  consumer 
Press  advertising.  Point  of  sale  material 
will  be  available  to  the  trade  including 
dump  bins,  composite  shelf  units,  show- 
cards  and  shrinkwrapped  one  dozen 
display  trays  which  can  be  built  up  to 
form  a  full  display. 

At  the  launch  brand  manager,  Robert 
Field,  commented  on  Norsca's  perfor- 
mance in  the  test  market  saying,  "It 
performed  way  beyond  our  expectations. 
Our  sterling  brand  share  targets  were 


smashed  within  three  months  of  our  test 
market  launch.  The  foam  bath  went 
straight  to  brand  leadership  with  a  10  per 
cent  share  .  .  .  .The  range  in  test  market 
has  continued  to  perform  above  expecta- 
tions and  a  similar  achievement  at 
national  level  would  represent  a  turn- 
over of  £9. 5m  as  rsp." 

Gibbs  are  also  backing  the  brand  with 
an  invitation  to  "get  alive"  echoing  what 
they  believe  is  a  "public-felt  interest  in 
better  health  and  keeping  fit".  They  are 
sponsoring  a  health  and  vitality  week 
which  begins  on  May  9.  A  free  public 
exercise  session  will  be  held  at  7.30  am 
in  Hyde  Park  under  the  instruction  of 
Edward  Sturges,  the  man  who  instructs 
the  Royal  family  in  their  physical  fitness 
programme.  This  project  has  had  the 
blessing  of  David  Ennals,  Secretary  for 
Social  Services,  in  the  form  of  a  goodwill 
telegram.  Elida  Gibbs  Ltd,  PO  Box  IDY, 
Portman  Square,  London  W1A  IDY. 


Shocking  You 

The  haute  couture  house  of  Schiaparelli, 
quiescent  since  the  death  of  Elsa  Schiapa- 
relli in  1973,  is  being  revived  with  the 
presentation  of  a  new  collection  designed 
by  Madame  Schiaparelli's  "disciple" 
Serge  Lepage.  To  coincide  with  this  the 
house  is  introducing  two  new  fragrances. 
The  first,  for  women,  is  called  Shocking 
You  trading  off  the  strength  of  the  name 
of  the  original  Schiaparelli  fragrance. 
Shocking.  The  range  consists  of  parfum 
and  eau  de  toilette  in  various  presenta- 
tions (prices  range  from  £3.50  to  £25.00). 
Snuff  is  the  fragrance  for  men  whose 
range  includes  eau  de  toilette  and  after 
shave  (£4.75-£13.50).  The  initial  touch  of 
Snuff  is  of  a  fresh  citrus  smell  followed 
by  a  wood,  moss  and  spices  combination. 
It  is  packaged  in  an  unusual  bottle  with 
a  pipe  cap.  Distributors,  Franchise  Frag- 
rance &  Cosmetic  Distributors  (UK)  Ltd 
Princes  House,  190  Piccadilly,  London. 


Baby  shampoo  for  all 

Johnson's  baby  shampoo  has  been  re- 
launched making  the  bottle  sizes  and 
prices  more  competitive  (75ml  £0.37, 
125m!  £0.56,  250ml  £1.01).  From  May 
onwards  the  company  are  investing 
£350,000  on  an  advertising  campaign  to 
remind  women  that  the  baby  shampoo  is 
not  exclusively  tor  babies.  There  are  new 
television,  radio  and  Press  commercials 
planned  to  support  the  relaunch.  John- 
son &  .Johnson  Ltd,  Slough,  Berks. 

Chief  offer 

From  now  until  early  May  Kimberly- 
Clark  Ltd,  are  offering  30p  off  shrink 
packs  of  72  Kleenex  Chiefs.  This  is  part 
of  a  new  marketing  programme  under- 
taken by  the  company  and  aimed  at  the 
independent  retailer  supplied  through 
wholesalers  and  cash  and  carries.  Kim- 
berley-Clark  Ltd,  Larkfield,  Nr  Maid- 
stone, Kent. 


Polaroid  on 
TV  again 


:ial  will! 


Polaroid's  1978  sunglass  commerci 
be  screened  nationally  for  the  first  timel 
on  April  10  and,  when  the  campaign 
ends  on  July  8,  Polaroid's  television! 
expenditure  will  have  reached  nearly 
£700.000.  The  company  will  be  spending 
nearly  three  times  its  1977  budget.  They 
say  that  market  research  has  indicated 
that  the  consumer,  when  interviewed, 
rates  eye  protection  as  the  most  impor- 
tant feature  of  sunglasses  and  styling  as 
a  secondary  factor.  However,  when 
about  to  purchase  the  priorities  are 
reversed  with  fashion  the  prime  con- 
sideration. The  new  "genesis"  commer- 
cial has  a  "one  sun,  one  Polaroid"  theme 
and  aims  "to  improve  fashion  attitudes" 
and  maintain  Polaroid's  "well  trusted 
quality  and  eye  protection  image". 

The  television  advertisements  for 
Polaroid's  Model  1000  camera,  using 
Marcel  Marceau,  are  also  running 
nationally  during  the  same  period. 
Polaroid  (UK)  Ltd,  Ashley  Road. 
St  Albans.  Herts. 

'Missing'  person 
Signal  campaign 

£150,000  is  being  spent  during  this  month 
alone  on  a  new  Signal  commercial.  Elida 
Gibbs  have  prepared  the  new  commercial 
as  part  of  the  current  "missing  person' 
campaign.  It  features  a  boys  brass  band 
and  highlights  the  consequences  of  not 
protecting  children's  teeth  against  tooth 
decay.  This  burst  is  part  of  a  total 
£850.000  advertising  campaign  planned 
for  1978. 

Extra  value  packs  will  also  be  promot- 
ed during  the  month  as  follows:  —  Stand- 
ard 50ml  for  the  price  of  30ml;  large 
85ml  for  the  price  of  50ml:  and  economy 
128ml  for  the  price  of  85ml.  Elida  Gibbs 
Ltd,  PO  Box  IDY,  Portman  Square, 
London  W1A  IDY. 

Revlon's  new 
face  hygiene 

A  collection  of  eight  concentrated  formu- 
las have  been  prepared  by  Revlon  in  their 
Formula  2  range  to  be  "fast,  efficient  and 
easy  to  use".  There  are  two  cleansers 
(£1.45).  one  peach  coloured  for  partly 
oily  and  oily  skin  and  a  lemon  coloured 
one  for  normal  and  dry  skins.  This  dis- 
tinction is  repeated  in  the  two  toners 
(£1.25)  and  the  two  moisturisers  (£1.75). 
There  is  also  an  oil  control  stick  (£1.95) 
which  is  made  for  all  skins  troubled  by 
"mid-day  oil  breakthrough"  and  a  night 
cream  (£2.95).  Available  for  sale  from 
the  end  of  the  month.  Revlon,  86  Brook 
Street,  London  Wl . 
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Barclays  service  makes  all  the  difference 


A  large  stock  of  medical  products  are  just  hours  away  from  your  pharmacy,  when  you  use 
the  Barclays  service.  Your  telephone  order  will  be  dealt  with  quickly  by  experienced  staff 

and  delivered  by  one  of  the  230  vehicles  in  our  national  transport  fleet. 
Why  not  ring  your  next  order  to  the  local  Barclays  branch  -  it  will  make  all  the  difference. 


Barnsley 

Cardiff 

Grimsby 

Northampton 

Stoke  on  Trent 

0226  6055 

0222  564841 

0472  58111 

0604  31615 

0782  659451 

Belfast 

Coventry 

Horsforth,  Leeds 

Nottingham 

Swansea 

0231  65155 

0203  462832 

0532  589311 

0602  862581 

0792  34831 

Birmingham 

Croydon 

Leicester 

Portchester,  Hants 

Wednesbury 

021  472  7171 

01  688  5116 

0533  881354 

07018  81124 

021  556  4471 

Blackpool 

Darlington 

Leslie,  Fife 

Port  Dinorwic,  Gwynedd 

York 

0253  23961' 

0325  61491 

0592  743255 

0248  670401 

0904  27451 

Bolton 

Eckington,  Sheffield 

Liverpool 

Queensferry,  Clwyd 

0204  73441 

024  683  2175 

051  922  2732 

0244  812887 

Brighton 

Edmonton,  London  N18 

Newport,  Gwent 

South  Shields 

0273  62251 

01  803  4801 

0633  73391 

0632  552473 

Barclays 


the  national  company  with  the  local  service 
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COUNTERPOINTS 

Yardley's  intimate  Fioris 
5am  fragrance  from 


Yardley  are  introducing  their  fourth 
fragrance  in  three  years.  It  is  called  5am, 
and  is  described  as  "sensual  and  roman- 
tic. It  expresses  the  excitement  of  falling 
in  love,  captures  a  moment  in  time." 

5am  follows  Laughter,  the  first  Yardley 
fragrance  to  launch  a  new  generation.  It 
was  positioned  as  "an  independent  frag- 
rance for  todays  liberated  girls",  and 
was  followed  by  the  more  classic  Chique 
with  its  broader  age  profile  and  then  by 
Je  Suis  which  is  said  to  have  been  based 
"upon  a  woman's  self  awareness".  5am 
is  positioned  in  the  "modern  romantic" 
segment  of  this  buoyant  market  and  is  a 
blend  of  oakmoss,  jasmine,  patchouli, 
basil  and  thyme. 

The  launch  is  being  backed  by  a 
£300,000  Press  campaign,  whole  page 
colour  advertisements  will  appear  in 
women's  magazines  including  Woman, 
Woman's  Own,  Honey,  Cosmopolitan, 
19,  Look  Now,  She  and  Over  21.  To 
encourage  consumer  trial  there  will  be  an 
offer  of  a  25ml  cologne  spray  for  £2.10. 
The  range  comprises  perfume  (£3.50.), 
cologne  spray  (50ml  £4.75,  25ml  £2.95) 
and  talc  (lOOg  £1.15).  It  will  be  avail- 
able for  sale  from  mid-June.  Yardley  of 
London  Ltd,  Miles  Grey  Road,  Basildon, 
Essex  SS14  3BZ. 

Brush  and  throw  away 

Brush  Away  Marketing  Ltd,  have  intro- 
duced a  new  disposable  prepasted  tooth- 
brush (4  for  £0.30).  They  believe  that 
with  the  current  publicity  on  fresh  breath 
this  pocket  sized  toothbrush,  which  can 
be  used  more  than  once,  is  ideal  for 
those  occasions  when  the  mouth  needs 
refreshing.   Fifty  packs  of  four  tooth- 


brushes are  available  in  a  point  of  sale 
display  carton  and  for  a  launch  period 
of  three  months  the  company  are  making 
a  sale  or  return  offer  to  the  trade. 

Designed  initially  with  the  traveller  in 
mind  the  Brush  Away  disposable  tooth- 
brush is  said  to  have  "surpassed  all  test 
market  expectations"  at  several  interna- 
tional airports  and  British  Rail  main  line 
stations.  Brush  Away  Marketing  Ltd,  23 
Ramillies  Place,  London  W1A  38F. 

Summer  incentives 

Two  special  offers  and  a  bonus  pack 
comprise  the  summer  incentive  promo- 
tion Robinsons  of  Chesterfield  are  offer- 
ing Babettes  stockists  from  April  24  to 
June  16.  The  first  is  a  consumer  offer  on 
packets  of  10s  featuring  a  5p-off-next- 
purchase  incentive.  For  the  retailer  there 
is  a  30p  bonus  on  each  case  of  10x12 
packets.  Packets  of  20  Babettes  will  be 
flashed  "Special  offer.  This  pack  not 
more  than  64p"  as  an  introductory  offer 
to  the  consumer.  The  third  part  of  the 
promotion  is  aimed  at  the  trade  only — 
stockists  ordering  normal  packs  of  20s 
can  earn  a  50p  bonus  on  each  case.  Full 
merchandising  and  display  support  will 
be  given  -to  retailers  with  a  free  supply  of 
solus  floor  display  dumpins,  header 
boards,  and  shelf  talkers. 

From  April  24  until  June  16,  Robin- 
sons will  be  offering  Paddi  Pleats  to 
chemists  at  a  considerable  discount.  The 
Robinsons  offer  will  consist  of  a  mini- 
mum of  50p  off  cases  of  three  dozen 
packs  of  Paddi  Pleats.  Robinsons  of 
Chesterfield,  Wheat  Bridge  Mills. 

Macarthys'  activities 

Macarthys  Ltd  are  now  distributing 
Numark  items  through  two  additional 
depots:  H.  B.  Dorling  Ltd,  Unit  1A, 
Eldonwall  Estate,  Whalebone  Lane 
South,  Dagenham,  Essex  and  Macarthys 
Ltd,  Unit  D  and  E,  Trecenydd  Industrial 
Estate,  Caerphilly,  Mid  Glamorgan. 
These  depots  will  be  taking  full  part  in 
all  Numark  promotions  and  activities. 
Macarthys  Ltd,  Chesham  House, 
Chesham  Close,  Romford. 

Berkey  prices 

The  prices  quoted  for  Berkey  Keystone 
XR  cameras  last  week  (p494)  were 
"anticipated"  retail  selling  prices.  Trade 
and  suggested  selling  prices  will  be  in- 
cluded in  a  forthcoming  Price  Supple- 
ment. Berkey  Keystone  (UK)  Ltd,  PO 
Box  5,  Burrell  Way,  Thetford,  Norfolk. 


isa  new 
Fioris 

Florissa  is  the  first  new  perfume  from 
Fioris  Ltd  for  twenty  years.  It  will  be 
available  for  sale  on  June  5  and  is  des- 
cribed as  being  very  much  for  "the  girl 
of  today "'.  The  company  see  "her  aura 
as  refreshing,  her  personality  warm  and 
vibrant,  she  is  a  romantic  at  heart  under 
a  cloak  of  cool  sophistication".  Florissa 
is  made  from  English  rose,  lily  of  the 
valley,  iris,  syringa  and  jasmine,  and  is 
available  as  a  spray  perfume  (£3.75)  and 
a  spray  cologne  (£2.45).  Fioris  Ltd,  89 
Jermyn  Street,  London  SW1V  6JH. 

Carters  booklet 

"From  seed  to  freezer"  is  a  new  16  page 
booklet  being  offered  free  in  a  test  area 
by  Carters  seeds  to  consumers  who  buy 
any  six  packets  of  seeds.  The  booklet 
— a  guide  to  growing  and  freezing 
vegetables — has  been  produced  in  con- 
junction with  the  Home  and  Freezer 
Digest  and  is  presented  in  a  plastic  dis- 
penser together  with  window  stickers 
and  other  display  materials.  The  offer 
is  being  tested  this  year  in  the  ATV 
television  region  where  it  will  be  backed 
up  with  televiison  and  radio  advertising. 
Carters  Tested  Seeds  Ltd,  Abey  Dingle, 
Llangollen,  Clwyd. 

Lilia  White  offer 
Chrysler  Sunbeam 

Lilia  White  are  inviting  the  trade  to  enter 
a  competition  whose  first  prize  is  a 
Chrysler  Sunbeam  1000GL.  It  is  open 
only  to  bona  fida  trade  customers  who 
purchase  Lil-Lets  and  questions  entrants 
on  this  years  full  page  colour  advertise- 
ments now  appearing  in  women's  mag- 
azines. Entry  forms  are  available  from 
Lilia  White  representatives  and  must  be 
received  for  judging  by  June  14.  Ten 
runners  up  will  each  receive  Quartz 
digital  watches.  Lilia  White  Ltd,  Alum 
Rock  Road,  Birmingham  B8  3DZ. 

Charivari  from 
Charles  of  the  Ritz 

Charivari  is  the  latest  fragrance  from 
Charles  of  the  Ritz.  It  is  described  as  a 
lighthearted  mixture  of  exotic  herbs, 
"with  a  fruity  essence — a  fragance  that 
combines  rose,  jasmine  and  tuberose 
with  oakmoss  and  the  fresh  woodiness  of 
vetiver  and  sandalwood".  Available  as 
parfum  or  eau  de  toilette  in  a  variety  of 
presentations,  the  prices  range  from 
£3.75  to  £7.00.  Charles  of  the  Ritz,  Brook 
House,  115  Park  Lane,  London. 
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Savlon  no  longer 
'chemist  only' 


Savlon  antiseptic  cream  and  liquid  are 
to  be  offered  to  grocery  and  supermarket 
outlets  as  part  of  a  planned  market 
growth  for  the  products.  Until  now  the 
whole  Savlon  range  has  been  '"chemist 
only" — which  lemains  the  situation  with 
Savlon  babycire.  The  change  of  distri- 
bution policy  does  not  apply  in  Northern 
Ireland. 

Care  Laboratories,  the  ICI  subsidiary, 
say  that  the  1978  Savlon  advertising 
campaign  will  be  the  largest  ever  and 
will  use  television  and  national  Press  to 
create  a  new  level  of  consumer  aware- 
ness. "We  will  be  emphasising  the' 
superior  effectiveness  of  Savlon  in  the 
widest  possible  range  of  family  uses  and 
we  would  expect  this  increased  exposure 
and  wider  application  to  increase  the 
sales  potential  through  the  retail  chemist. 
We  believe,  however,  that  we  must  also 
widen  our  distribution  of  cream  and 
liquid  to  bring  it  into  line  with  our  major 
competitors."  Jenks  Brothers  Ltd,  a 
national  marketing  organisation,  have 
been  appointed  to  sell  Savlon  to  other 
retail  outlets,  but  chemists  will  continue 
to  be  serviced  direct  in  association  with 
NAPD  wholesalers.  Care  Laboratories 
Ltd,  Badminton  Court,  Amersham,  Bucks 
HP7  ODE. 

Vosene  picnic  sets 

A  picnic  set  worth  £10.99  will  be  on 
offer  for  £6.50  with  any  carton  of  Vosene 
shampoo  featuring  the  offer.  The  offer 
will  cover  all  three  pack  sizes. 

Made  in  polystyrene,  the  picnic  set 
has  its  own  carrying  case  with  plate, 
cups,  knives,  forks,  spoons  for  a  family 
of  four  and  food  containers  and  an  in- 
sulated flask.  Selling  during  April  and 
May,  the  offer  is  supported  by  trade 
discounts  and  display  material.  Beecham 
Proprietaries,  Beecham  House,  Great 
West  Road,  Brentford,  Middlesex  TW8 
9BD. 

LRC  Products  latest 

New  Flush  has  been  repackaged  by  LRC 
Products  (the  new  name  for  LR/Sanitas, 
see  Company  News).  Because  of  repeated 
requests  from  both  the  trade  and  con- 
sumers the  company  have  produced  a 
new  formulation  and  price.  The  blocks 
last  for  about  four  weeks  (£0.21)  and 
are  available  in  three  perfumes — 
lavender,  floral  and  pine.  Instructions  for 
fixing  the  block  to  the  rim  of  the  toilet 
using  a  wire  stalk  are  given  on  the  back 
of  the  pack.  The  packaging  is  also  new. 
The     "Small    Family    Car"  Durex 


from  LRC  Products  won  an 
in    this    year's    Design  Council 


poster 
award 

Poster  Awards.  It  was  one  of  ten  selected 
from  482  nominated,  and  was  the  winner 
in  the  48  sheet  category.  It  also  received 
special  mention  for  its  "excellent  treat- 
ment of  a  difficult  subject"  capitalis- 
ing on  the  company's  sponsorship  activi- 
ties. LRC  Products  Ltd,  Sanitas  House, 
Stockwell  Green,  London  SW9  9JJ. 


LRC  Products  have  introduced  Durex 
Nu-form  Extra  Safe  (CO. 33)  protectives. 
More  details  next  week. 


The  Cidal 
sales  force 


Cidal  Soap  for  clean,  healthy  skins. 
That's  what  were  telling 
20  million  mums  this  year,  with 
high-frequency  magazine  advertising. 
And  how  the  Irgasan  in  Cidal  is  that  much 
more  effective  against  bacteria. 
The  advertisings  about  to  break. 
So  check  your  stocks  of  Cidal  Soap  now. 


For  clean  healthy  skins. 
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New  look  label 
for  Metatone 


Within  the  next  few  days  stocks  of  250ml 
and  500ml  Metatone  will  have  a  new 
label  design,  say  Parke  Davis.  The  new 
design  brings  the  bottle  label  into  line 
with  the  current  250ml  carton. 

Parke  Davis  say  that  due  to  difficulty 
in  the  supply  of  white  securitainers,  they 
may  have  to  use  alternative  packaging  as 
a  temporary  measure.  Wherever  possible 
grey  securitainers  will  be  used,  but  where 
these  are  unavailable,  amber  glass  bottles 
will  be  used.  Parke,  Davis  &  Co,  Usk 
Road,  Pontypool,  Gwent. 

Prosobee  powder 

Prosobee  powder,  containing  the  same 
soya  protein  isolate  as  Prosobee  liquid, 
is  now  available  from  Mead  Johnson 
Laboratories.  Available  in  394g  cans 
(£2.85  trade)  the  powder  should  be  re- 
constituted with  water  to  make  up  a 
feed.  Quantities  vary  according  to  age. 
Prosobee  powder  and  liquid  are  intended 
for  \infants  with  cow's  milk  intolerance 
or  lactose  intolerance.  Mead  Johnson 
Division  Bristol  Laboratories  Ltd,  Stam- 
ford House,  Station  Road,  Langley, 
Bucks. 

New  dispenser 

Chemist  only  dispensers  for  Milk  of 
Magnesia  tablets  are  now  available  from 
Sterling  Health.  They  are  designed  in 
red  and  white  and  feature  a  pop-up 
mechanism  which  allows  the  tablets  to 
be  dispensed  from  the  top.  It  is  ready 
packed  and  contains  13  packs  of  the  30s 
tablets.  Sterling  Health.  Surbiton,  Surrey 
KT6  4PH. 

Baby  cream  offer 

A  free  45g  tube  of  Johnson's  baby  cream 
will  be  packed  inside  all  100s  packs  of 
Johnson's  baby  dry  liners  in  a  special 
offer  now  running.  These  special  packs 
are  flashed  "Free  inside — Johnson's  baby 
cream — 45g  size — worth  41  p".  Special 
dump  display  units  will  be  available  to 
publicise  the  promotion.  Johnson  & 
Johnson  Ltd,  Slough,  Berks  SL1  4EA. 
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PRESCRIPTION 
SPECIALITIES 

DOLOBID  tablets 

Manufacturer  Thomas  Morson  Pharma- 
ceuticals, Hoddesdon,  Herts  EN11  9BU 
Description  Peach-coloured,  capsule- 
shaped,  film-coated  tablet,  marked 
"Dolobid",  containing  250mg  diflunisal 
Indications  Relief  of  pain,  particularly 
post-traumatic  pain  related  to  musculo- 
skeletal sprains  and  strains,  post-operative 
pain  following  orthopaedic  surgery,  post- 
episiotomy  pain,  pain  in  osteoarthritis, 
dental  pain  following  dental  surgery 
Dosage  Acute  short-term  pain:  Two 
tablets  initially,  then  one  or  two  twice 
daily.  Chronic  recurring  pain:  Two 
tablets  initially  then  one  twice  daily  with 
maximum  of  three  tablets  daily 
Contraindications  Hypersensitivity  to  the 
drug:  history  of  asthmatic  attacks  precipi- 
tated by  aspirin  or  non-steroidal  anti- 
inflammatory agents;  active  gastro- 
intestinal bleeding  or  active  peptic  ulcer 
Precautions  In  patients  with  history  of 
gastro-intestinal  haemorrhage  or  ulcers, 
or  of  renal  impairment.  Caution  with 
concomitant  anticoagulant  therapy.  Co- 
administration of  aluminium  hydroxide 
suspension  decreases  absorption  of 
Dolobid  by  40  per  cent.  Should  not  be 
given  to  children  or  pregnant  or  nursing 
mothers 

Side  effects  Usually  mild  and  associated 
with  upper  gastro-intestinal  tract.  See 
literature 

Storage  In  a  cool  place,  protected  from 
light 

Packs  50  tablets  (£4.10  trade)  in  blister 
strips  of  10 

Supply  restrictions  Prescription  only 
Issued  April  1978 


Eaton  packaging 

Eaton  Laboratories  have  redesigned  all 
tubes,  cartons  and  labels  for  their  UK 
medical  products.  The  copy  and  layout 
conforms  to  new  packaging  regulations 
and  has  been  so  designed  to  make  the 
company  logo,  product  name  and 
strength  stand  out  prominently.  The  new 
packaging  will  be  phased  in  according  to 
production  requirements. 

New  tubes  and  cartons  for  Alphaderm 
30g  and  lOOg  have  already  been  intro- 
duced. Copy  thereon  states  "cream 
contains  1  per  cent  hydrocortisone  BP". 
No  mention  has  been  made  that 
Alphaderm  contains  10  per  cent  hyper- 
molar  urea  in  a  special  delivery  system. 
However,  there  has  been  no  change  to 
the  Alphaderm  formulation  and  when 
new  tubes  and  cartons  are  reprinted 
reference  to  the  urea  content  will  be 
made.  Eaton  Laboratories,  Regent 
House,  The  Broadway,  Woking,  Surrey. 


New  packs  for  low 
dose  contraceptives 

Smaller  packs  of  Microgynon  30,  Eugy- 
non  30  and  50  have  been  introduced  by 
Schering  Chemicals  Ltd.  The  active 
constituents  are  now  referred  to  by  the 
latest  World  Health  Organisation 
approved  names — levonorgestrel  (for- 
merly D-norgestrel)  and  norgestrel 
(formerly  DL-norgestrel).  Both  old  and 
new  packs  may  be  available  over  a  period 
of  a  few  months  and  the  company  says 
that  some  patients  may  need  reassurance 
that  the  products  themselves  have  not 
changed.  Schering  Chemicals  Ltd, 
Burgess  Hill,  West  Sussex  RH15  9NE. 

Serenace  range 
extended 

Two  new  strengths  have  been  added  to 
the  Serenace  range  of  products.  Seren- 
ace 20mg  tablets  (50,  £11.92;  250, 
£58.11  trade)  and  Serenace  ampoules 
20mg  per  2ml  (10,  £8.91  trade).  The 
products  will  be  promoted  to  hospitals. 
Searle  Laboratories  Ltd,  Whalton  Road, 
Morpeth,  Northumberland. 

EC  potassium 
discontinued 

Merck  Sharp  and  Dohme  Ltd  are  to  dis- 
continue their  enteric-coated  potassium 
supplement  products.  Following  concern 
over  the  effects  of  the  use  of  such  sup- 
plements, supplies  of  Hydrosaluric-K  and 
Salupres  will  be  discontinued  in  the 
United  Kingdom  and  Eire  from  April 
28.  Merck  Sharp  &  Dohme  Ltd,  West 
Hill,  Hoddesdon,  Herts  EN  11  9BU. 

Durenate  8s  go 

Durenate  tablets,  in  packs  of  eight,  will 
be  withdrawn  when  present  stocks  are 
exhausted,  say  Bayer  UK  Ltd.  Durenate 
will  continue  to  be  available  in  packs  of 
100  and  500  tablets  and  as  Durenate  sus- 
pension 40ml.  Bayer  UK  Ltd.  Haywards 
Heath,  West  Sussex  RH16  1TP. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y— 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West; 
So — South;  NE — North-east;  A — Anglia;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Anadin:  All  except  U,  E 

Aviance:  All  except  WW,  A,  U,  We,  E,  CI 

Polaroid  sunglasses  and  model  1000 

camera:  All  areas 

Quickies:  Lc 

Seven  Seas  cherry:  Y,  NE 
Signal:  All  areas 

Silvikrin  beer  shampoo:  All  except  E,  CL 
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Glaxo  announce 
an  important  name  change 


(0-05%  clobetasone  butyrate) 


As  from  the  1st  April  1978 

Molivate,  the  topical  steroid  cream  and 
ointment,  is  renamed  Eumovate. 

The  formulation  is  unchanged 

Eumovate  contains 
0-05%  clobetasone  butyrate. 

Packs  and  prices  are 
unchanged 

Eumovate  Cream  and  Ointment 
25  gram  tube  £1-23 
100  gram  tube  £4-35 

Changeover  period 

Your  co-operation  in  continuing  to  dispense 
Molivate  until  all  stocks  are  exhausted 
will  be  appreciated. 

Adhesive  labels  carrying  the  message 
'Eumovate  (formerly  Molivate).  Product 
unchanged'  are  being  sent  to  you  for  use 
during  the  changeover  period  as  a  means 
of  reassuring  patients  where  necessary. 


Glaxo 

Leaders  in  topical  steroid  therapy 


Eumovate  is  a  Glaxo  trade  mark 
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RIGHT  GUARD 
TAKES  ON  THE  ROLLONS. 


2tL 


"H1  most  Hlvt  tive 
,,nt»-prrspinint  agt*!**J 


••• 


SERIOUSLY! 


*  Roll-on's  are  the  only  growth  sector  in 
the  anti-perspirant  market 

*  Right  Guard  has  a  completely  new  roll- 
on  to  attack  this  key  female  market 

*  New  on  the  outside.  New  Pack.  New 
Name:-  Right  Guard  Zr. 

*  New  on  the  inside  Unique  Zirconium 
formulation  that  makes  new  Right  Guard 
Zr.  the  most  effective  anti-perspirant 

*  Big,  Big  Support  Right  Guard  Zr.  has  its 


own  separate  budget  Over£/4m  to  be 
spent  in  first  two  months  on  TV,  Women's 
press  and  promotional,  supporting  the  new 
roll-on. 

*  Support  the  expertise  that  made  Right 
Guard  the  brand  leader  in  aerosols. 

If  you  want  to  know  more,  call  the  UK 
Sales  Department,  Gillette  UK  Limited, 
Great  West  Road,  Isleworth,  Middlesex. 
Telephone:  01-560 1234. 


C  D  SUPPLEMENT 


Personal  hygiene 
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Medicated  products  and  their  use 

by  Sally  F.  Bloomfield,  B  Pharm,  PhD,  MPS,  department  of  pharmacy,  Chelsea  College 


Even  a  cursory  glance  at  the  range  of 
personal  hygiene  preparations  stocked 
in  any  pharmacy  is  sufficient  to  indicate 
that  a  considerable  proportion  are 
"medicated  products"  containing  anti- 
bacterial agents. 

In  general,  antibacterial  agents  which 
are  applied  to  the  body  surface  belong 
to  one  of  three  groups — the  phenolic 
antibacterials  (including  coal  tar  pro- 
ducts), the  iodophors,  and  the  quater- 
nary ammonium  compounds  and 
diguanides. 

The  major  types  of  personal  hygiene 
products  with  examples  of  antibacterial 
agents  they  may  contain  are  given  in 
table  1,  which  also  illustrates  the  addi- 
tional range  of  pharmaceutical  and  cos- 
metic products  used  on  a  more  intermit- 
tent basis  for  specific  purposes  such  as 
first  aid  and  treatment  of  minor  skin 
ailments,  and  for  skin  "degerming"  of 
medical  and  nursing  staff.  Although  this 
article  is  concerned  chiefly  with  personal 
hygiene,  these  latter  products  have 
prompted  much  of  the  research  into 
activity  of  skin  disinfectants. 

The  body  flora 

It  is  generally  recognised  that  the  body 
surface  bears  two  different  types  of 
organisms:  the  "resident"  and  "transi- 
ent" flora.  Resident  organisms  which 
survive  and  multiply  on  the  skin  are 
mainly  non-pathogenic  Gram  positive 
staphylococci,  micrococci  and  coryne- 
bacteria,  although  in  moist  areas  such  as 
the  groin,  Acinetobacter  and  other  Gram 
negative  organisms  may  be  present.  It  is 
estimated  that  for  35  to  50  per  cent  of 
the  population,  the  resident  skin  flora 
also  includes  the  pathogenic  organism 
Staphylococcus  aureus  although  recent 
investigations  indicate  that  a  much  larger 
proportion  are  "intermittent"  carriers. 

Fortunately  the  resident  skin  flora  is 
predominantly  of  low  virulence  and,  al- 
though minor  skin  infections  are  rela- 
tively common,  other  infections  usually 
result  only  where  organisms  are  intro- 
duced into  the  body  by  injury  or  surgi- 


cal procedures  (Marples  1976).  Resident 
organisms  are  located  mainly  on  the 
skin  surface  although  10  to  20  per  cent 
are  concentrated  in  skin  crevices  where 
lipids  and  skin  cells  make  removal  diffi- 
cult; washing  alone  is  ineffective  in 
removal  of  the  organisms  and  significant 
reductions  in  resident  skin  flora  are  only 
achieved  by  application  of  antibacterial 
agents. 

The  "transient"  skin  flora  includes 
organisms  deposited  on  the  skin  surface 
from  the  environment  and  from  other 
body  areas  such  as  the  gastrointestinal 


tract  and  nasal  mucosa.  This  flora  may 
therefore  contain  any  number  of  differ- 
ent organisms  including  pathogenic 
strains  of  Pseudomonas,  Enter obacter, 
Salmonella,  Shigella  and  Escherichia 
coli.  Experimental  investigations  demon- 
strate that  transient  organisms  generally 
survive  only  short  periods  on  the  skin 
because  of  insufficient  moisture  and  the 
bactericidal  action  of  fatty  acids  and 
other  substances  which  are  normally 
present.  Transient  organisms  are  only 

Continued  on  p537 


Table  1  Medicated  products  used  on  the  skin 


Product  type 

For  personal  hygiene 

Antibacterial  soap  bars 


Antidandruff  shampoos 


Medicated  shampoos 


Antibacterial  agent 

Coal  tar  products 
Trichlorocarbanilides, 
tribromosalicylanilides, 
Irgasan  DP300,  etc. 

Zinc  pyrithione, 
selenium  sulphide 

Coal  tar  products 
Irgasan  DP300 
Cetrimide 

Deodorants  and  antiperspirants  Chlorhexidine, 

Irgasan  DP300, 
zinc  phenolsulphonate 

Vaginal  deodorants 


General  disinfectants 


Chlorhexidine 

Chloroxylenol, 
chlorhexidine, 
cetrimide 


Proprietary  brands 

Numerous  brands 
Cidal  skin  care,  Shield, 
Lifebuoy,  Valderma, 
DDD,  Clearasil 

Revlon  ZP11,  Head  & 
Shoulders,  Free  &  Lovely, 
Lenium,  Selsun 

Sebbix,  Vosene,  Tegrin, 
Polytar,  Genisol 

Vaseline  medicated, 
Pears  medicated 
Cetavlon 

Old  Spice,  Amplex, 
Daylong,  Bodymist, 
Right  Guard,  Hi  &  Dri 

Femfresh,  Bidex 

Dettol,  Savlon 


For  minor  skin  infections  and  skin  'degerming'  by  hospital  staff 


Antiseptic  creams 
and  ointments 


Liquid  detergent  and  soap 
formulations 


Cetrimide, 
chlorhexidine, 
Irgasan  DP300, 
resorcinol,  phenol, 
sulphur,  potassium 
hydroxyquinoline  etc. 

Chlorhexidine, 
Irgasan  DP300, 
iodophors, 
hexachlorophene 


Cetavlex,  Hibitane, 
Germolene,  Clearasil, 
Valderma  etc. 


Phisohex,  Phisoderm, 
Disfex,  Hibiscrub, 
Savlon  hospital  concentrate, 
Zalclense,  Betadine,  etc. 
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IN  TAMPON  SALES... 

Tampax  tampons  outsell  all 


1st  in  turnover 

Tampax  tampons  are  first  in  turnover  and  move  off 
your  shelves  fast. 

The  Economy  40's  account  for  over  50%  of  the 
sterling  volume.  And  remember  tampons  occupy  only 
one-eighth  the  shelf  space  of  sanitary  towels. 

1st  in  advertising 

Reaches  more  women  more  often  than  any  other 
tampon. 

Pre-sold  in  womens  magazines  with  more  than  1 00 
million  sales  messages  a  year,  year  after  year. 


TAMPAX, 

SANITARY  PROTECTION  WORN  INTERNALLY 


TAMPAX  is  the  registered  irade  mark  of  Tampa*  Limited,  Havant,  Hampshire 
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Personal  hygiene 


Medicated  products 


Continued  from  p535 

loosely  attached  to  the  skin  surface  and 
may  be  removed  in  substantial  numbers 
by  washing  and  bathing  procedures. 

Effects  of  antibacterial  agents 

From  the  fairly  extensive  investigations 
carried  out  over  the  past  10  or  20  years, 
there  can  be  little  doubt  that  the  skin 
"degerming"  properties  of  detergent  or 
soap  based  washing  formulations  can  be 
increased  significantly  by  inclusion  of 
antibacterial  agents.  In  addition  there 
are  reports  which  indicate  that,  in  cer- 
tain circumstances,  use  of  medicated 
products  may  be  associated  with  reduc- 
tions in  the  incidence  of  infection. 

It  has  become  increasingly  apparent 
however  that  the  level  of  activity  and 
type  of  action  exerted  by  different  pre- 
parations varies  considerably  according 
to  both  the  antibacterial  agent  and  its 
formulation.  Whereas  chlorhexidine 
formulations  produce  immediate  reduc- 
tions in  skin  flora,  phenolic  compounds 
such  as  hexachlorophene  and  Irgasan 
DP300  exhibit  optimum  activity  only 
after  prolonged  use.  Also  antiseptic 
liquid  detergent  and  soap  formulations 
generally  have  a  more  rapid  action  on 
skin  flora  than  soap  bars  which  are  used 
where  more  persistent  action  is  required 
(Lilly  &  Lowbury  1974;  Ayliffe  et  al 
1975;  Ojajarvi  1976). 

It  is  therefore  essential  that  the  poten- 
tial value  of  medicated  skin  preparations 
is  judged  according  to  the  required 
effect;  regular  washing  and  bathing  is 
intended  largely  to  protect  the  indi- 
vidual against  infection  by  both  resident 
and  transient  bacteria  and  to  assist  in 
control  of  body  odours,  whilst  routine 
handwashing  following  toilet  visits  and 
before  food-handling  is  meant  to  remove 
transient  organisms  from  the  skin  to 
prevent  transmission  of  infection. 

Routine  use 

In  general  the  healthy  subject  is  resis- 
tant to  infection  by  organisms  present  on 
the  skin.  However,  even  in  healthy 
families  and  particularly  in  families  with 
young  children,  minor  skin  infections  are 
common  and  it  is  therefore  possible  that 
routine  use  of  antibacterial  soap  bars, 
medicated  shampoos  etc,  may  assist  in 
their  control. 

Antibacterial  soap  bars.  There  are  many 
reports  demonstrating  the  sustained  re- 
ductions in  skin  flora  which  may  be 
obtained  by  regular  use  of  soap  bars  con- 
taining halogenated  phenols,  salicylani- 
lides  and  carbanilides;  handwashing  tests 
(Hurst  et  al  1960)  showed  respectively 
65,  72  and  81  per  cent  reduction  in  skin 
flora  by  use  of  soap  bars  containing  3, 


4,  5'  tribromosalicylanilide  (0.5  per  cent, 
3.4.4'  trichlorocarbanilide  (TCC)  (2  per 
cent)  and  hexachlorophene  (2  per  cent) 
over  a  seven  day  period. 

It  is  suggested  that  the  persis- 
tent effects  of  these  products  are  due  to 
deposition  of  antibacterial  agents  which 
are  retained  on  the  skin  after  rinsing. 
In  addition,  studies  carried  out  with 
military  personnel  and  prison  popula- 
tions showed  significant  reductions  in  the 
incidence  of  pyogenic  infections  associ- 
ated with  the  use  of  antibacterial  soap 
bars  over  periods  of  up  to  nine  months 
(Mackenzie  1970). 

Although  the  workers  reported  no 
evidence  of  skin  irritancy  or  photo- 
sensitisation  effects,  various  investigators 
have  expressed  doubts  regarding  skin 
drying  and  dermatitic  effects  resulting 
from  prolonged  use  which  could  be 
harmful  not  only  because  antibacterial 
agents  are  ineffective  on  dermatitic 
skin  but  also  because  affected  subjects 
tend  to  avoid  handwashing  altogether. 
It  is  also  suggested  that  suppression  of 
the  normal  Gram  positive  skin  flora 
could  promote  colonisation  by  Gram 
negative  organisms  but  although  there  is 
some  evidence  that  this  may  result  from 
excessive  use  of  selective  agents  such  as 
hexachlorophene,  this  is  probably  of  little 
concern  compared  with  the  significant 
overgrowth  which  may  accompany  use 
of  antibiotics  (general  review — Steere  & 
Mallison  1975). 

Infant  hygiene.  Skin  infections  are  par- 
ticularly common  among  infants;  hos- 
pital investigations  show  that  a 
substantial  proportion  of  infants  be- 
come colonised  with  Staph  aureus  with- 
in a  few  days  of  birth  and  where  colon- 
isation is  heavy  septic  infections  such  as 
boils,  styes  and  conjunctivitis  frequently 
result.  In  an  attempt  to  control  staphy- 
lococcal infection  in  infants,  daily  bath- 
ing with  hexachlorophene  was  intro- 
duced in  a  number  of  maternity  hospitals 
and  was  subsequently  found  to  produce 
significant  reductions  in  colonisation  and 
infection  rates.  However,  following  re- 
ports of  possible  neurotoxic  effects  of 
hexachlorophene  this  practice  has  been 
largely  discontinued,  although  there  are 
several  reports  of  increased  incidence  of 
staphylococcal  infection  as  a  result 
(Johnson  et  al  1976). 
Medicated  shampoos.  The  scalp  pro- 
vides a  particularly  favourable  environ- 
ment for  microbial  growth  and  is  con- 
sequently more  heavily  contaminated 
than  other  body  areas.  The  resident 
scalp  flora  is  similar  to  that  in  other  skin 
areas  although,  in  many  cases,  yeasts 
(mainly  Pityrosporum  spp)  may  contri- 
bute up  to  45  per  cent  of  the  total  popu- 


Courtesy  of  Beecham  Proprietaries 

lation.  Since  the  hair  is  an  efficient  trap 
of  particles  from  the  environment,  a 
varied  transient  flora  may  also  be 
present. 

Dandruff,  described  recently  (Kinman 
et  al  1976)  as  "excessive  non-inflam- 
matory scaling  of  the  scalp",  is  a  con- 
dition which  affects  a  high  percentage 
of  the  population.  These  workers  con- 
clude that  dandruff  cannot  be  regarded 
strictly  as  a  disease  since  there  is  no 
feature  of  the  condition  which  is  not 
also  found  in  "normal  persons",  the 
difference  between  "dandruff"  and  "non- 
dandruff"  subjects  being  largely  quanti- 
tative. Investigations  show  that  regular 
daily  shampooing  will  apparently  allevi- 
ate dandruff  by  removing  keratinised 
corneocytes  from  the  scalp  before  they 
mature  to  form  dandruff,  although  the 
effects  are  only  temporary.  Effective  and 
sustained  reduction  in  dandruff  can  only 
be  achieved  by  use  of  anti-dandruff 
agents  such  as  selenium  sulphide  and 
zinc  pyrithione  which  probably  act  as 
cytostatic  agents  thereby  suppressing  the 
rate  of  formation  of  corneocytes  and 
thus  scales  by  the  scalp. 

The  possible  role  of  micro-organisms 
in  development  of  dandruff  has  been 
argued  over  a  number  of  years;  Kinman 
and  co-workers  have  demonstrated  that 
development  of  dandruff  is  frequently 
associated  with  increased  scalp  colonis- 
ation by  Pityrosporum  spp  but  these 
authors  maintain  that  this  represents  an 
effect  rather  than  a  cause  and  that  the 
available  evidence  indicates  that  micro- 
organisms are  not  responsible  for  dan- 
druff development.  However,  anti- 
dandruff  agents  such  as  zinc  pyrithione 
and  selenium  sulphide  also  exert  anti- 
bacterial action  so  that  all  types  of  medi- 
cated and  anti-dandruff  shampoos  may 
assist  in  prevention  of  scalp  infections. 

There  is  little  doubt  that  transfer  of 
pathogenic  organisms  via  the  body  sur- 
face is  an  important  route  for  trans- 

Continued  on  p538 
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Right  Guard  ZR 
with  women  in  mind 

Right  Guard  ZR  (£0.69),  from  Gillette, 
is  the  first  roll-on  to  contain  zirconium. 
The  manufacturer  says  it  is  at  least  25 
per  cent  more  effective  in  controlling 
perspiration  than  any  other  UK  roll-on 
formulation  and  up  to  50  per  cent  more 
effective  than  any  other  aerosol. 

Right  Guard  ZR  has  been  designed 
specifically  with  women  in  mind  and  is 
being  marketed  on  a  totally  feminine 
platform.  Advertising  support  will 
amount  to  over  £300,000  in  a  national 
television  and  Press  campaign  in  major 
women's  consumer  magazines  breaking  in 
June. 

Alan  Farrar,  Right  Guard  brand  man- 
ager says  ZR  is  probably  the  first  roll-on 
to  offer  a  real  improvement  in  per- 
formance for  some  time. 

The  pack  is  dove  grey,  high  density 
polythene  with  a  silver  and  purple  label, 
and  features  the  new,  larger  roller-ball.  A 
special  merchandiser  designed  to  display 
24  packs  will  be  available  together  with 
promotional  aids.  Gillette  Industries  Ltd, 
Great  West  Road,  Isleworth,  Middlesex. 


Medicated  products 


Continued  from  p537 

mission  of  infection  in  the  community. 
Attempts  to  prevent  dispersal  of  in- 
fection by  this  route  are  necessarily 
mainly  concerned  with  control  of  transi- 
ent skin  flora  and,  because  the  organ- 
isms are  loosely  attached  to  the  skin,  it 
has  been  argued  that  the  substantial  re- 
moval of  transient  contamination 
achieved  by  washing  with  soap  and  water 
is  adequate  for  most  purposes  of  food 
and  toilet  hygiene. 

However,  laboratory  investigations 
have  shown,  as  with  resident  organisms, 
that  decontamination  by  soap  and  deter- 
gent formulations  can  be  increased 
effectively  by  inclusion  of  antibacterial 
agents  although  only  certain  chlorhexi- 
dine  formulations  and  iodophors  which 
produce  rapid  immediate  bactericidal 
effects  on  the  skin  are  effective  under 
these  conditions  (Lilly  &  Lowbury  1974; 
Ayhffe  et  al  1975;  Ojajarvi,  1976). 

The  skin  is  also  responsible  for  dis- 
persal of  Staph  aureus  which  may  be 
transferred  from  tbe  nasal  mucosa  to 
the  hands;  contamination  of  food  via 
this  route  is  frequently  implicated  as  the 
source  of  staphylococcal  food  poisoning 
outbreaks.  Investigations  have  shown 
that  regular  use  of  soap  bars  containing 
TCC  (Voss  1976)  or  hexachlorophene 
liquid  detergent  formulations  (Bruun  & 
Solberg  1973)  produces  significant  reduc- 
tions in  the  prevalence  of  Staph  aureus 
on  the  skin  and  it  may  be  suggested  that 
these  formulations  could  be  of  potential 


value  in  food-handling  establishments. 

Although  there  is  little  doubt  that 
substantial  reductions  in  resident  and 
transient  skin  flora  can  be  achieved  by 
use  of  antibacterial  agents,  hospital  in- 
vestigations show  little  evidence  that 
disinfectant  usage  either  for  regular 
washing  or  for  rapid  "skin-degerming" 
by  hospital  personnel  is  accompanied  by 
any  significant  reduction  in  the  incidence 
of  cross  infection  in  the  hospital  environ- 
ment (Steere  &  Mallison  1975;  Ojajarvi 
1976).  A  possible  reason  for  this  is  sug- 
gested by  Sprunt  et  al  (1973)  who  showed 
that  although,  under  controlled  condi- 
tions, iodophor  and  hexachlorophene  pre- 
parations used  in  a  hospital  nursery  were 
highly  effective  in  removing  "infant 
acquired"  bacteria  from  nurses  hands, 
under  "in  use"  conditions  where  disin- 
fectants were  used  for  routine  quick 
handwashing,  antibacterial  agents  were 
probably  only  in  contact  with  the  skin 
for  short  periods  which  were  insuffici- 
ent to  achieve  satisfactory  bactericidal 
action. 

As  a  result  of  all  these  investigations 
there  is  a  substantial  body  of  opinion 
which  advocates  that  although  routine 
washing  is  vital  in  controlling  dispersal 
of  infection  via  the  body  surface  the 
additional  use  of  disinfectants  is  prob- 
ably not  justified  except  in  certain  hos- 
pital situations  involving  surgical  pro- 
cedures or  general  handling  of  "high 
risk"  patients. 


The  rationale  for  use  of  medicated  de- 
odorant products  is  based  on  the  general 
assumption  that  development  of  body 
odours  is  largely  due  to  bacterial  degra- 
dation of  body  secretions  such  as 
apocrine  sweat,  although  it  is  recognised 
that  other  processes  such  as  autolytic 
enzyme  degradation  may  also  be  in- 
volved. 

Experimental  evidence  indicates  that 
significant  reductions  in  both  microbial 
flora  and  body  odour  levels  can  be 
achieved  by  application  of  antibacterial 
agents  although  attempts  to  show  close 
correlation  between  these  effects  have 
not  been  particularly  successful  (Cowen 
1974). 

In  addition  to  antibacterial  agents, 
prepararations  containing  aluminium 
chlorohydride  and  related  substances 
which  inhibit  production  of  sweat  are 
also  widely  used  in  control  of  axillary 
odour.  The  use  of  antiperspirant  and 
deodorant  products  has  recently  been 
more  fully  reviewed  by  Van  Abbe. 

References 

Ayliffe,  G.  A.  J.  et  al.  J  Hyg  Camb  1975,  75,  259. 
Bruun.  J.  N.  Solberg.  C  O.,  Br  Med  J  1973,  1,  580. 
Cowen,  R.  A..  J  Soc  Cosmet  Chem  1974,  25,  307. 
Hurst,  A.  et  al  J  Hyg  Camb  1960,  58,  159. 
Johnson,  J.  D.  et  al  1976  Paediatrics,  58,  354. 
Kinman,  A.  M.  et  al.  J  Soc  Cosmet  Chem  1976 
27,  111. 

Lilly,  H.  A.,  Lowbury,  E.  J  L.  Br  Med  4,  1974. 
4,  372. 

Mackenzie,  A.  R.  Journal  of  the  American  Medical 
Assoc  1970,  211,  937. 

Marples,  R.  R.  J  Soc  Cosmet  Chem  1976,  27,  449. 
Ojajarvi,  J.  J  Hyg  Camb  1976.  76,  75. 
Sprunt,  K.  et  al,  Paediatrics  1973,  52,  264 
Steere,  A.  C,  Mallison,  G.  F.  Annals  of  Internal 
Medicine  1975,  83,  683. 

Van  Abbe,  N.  J.  Chemist  &  Druggist  April  9, 
1977,  495. 

Voss,  J.  G.  Appl  Microbiol  1975,  39,  551. 


538    Chemist  &  Druggist 


8  April  1978 


Personal  hygiene 


Deodorants  a  casualty  of  recession 


The  deodorant  and  antiperspirant  market 
is  estimated  at  £33  million  tor  1977  but 
has  been  a  casualty  of  economic  reces- 
sion. Usage  has  remained  fairly  constant 
but  brand  loyalty  has  changed  reflecting 
a  value  for  money  awareness. 

Roll-ons  have  become  more  popu- 
lar— in  1975  they  accounted  for  27  per 
cent  by  volume  and  by  1977  39  per  cent. 
Aerosols  dropped  from  69  per  cent  to  58 
per  cent  over  the  same  period.  Roll-ons 
are  initially  cheaper  to  buy  and  last 
longer.  They  are  also  more  portable  for 
use  during  the  day. 

Chemists  account  for  about  40  per  cent 
of  the  total  market  and  according  to 
IPC's  Cosmetics  and  Toiletries  Review  it 
is  the  fifth  biggest  market  in  the  toiletries 
field,  with  threequarters  of  women  using 
a  deodorant. 

Peter  Barton,  Bristol-Myers  marketing 
manager,  says  his  company  is  the  biggest 
manufacturer  of  deodorants  in  the  UK 
claiming  one  in  four  of  purchases. 
Bristol-Myers  sell  57  per  cent  through 
chemists.  The  company  claims  a  50  per 
cent  brand  share  of  the  roll-on  sector  for 
Mum  which  is  used  by  mainly  the  over- 
25  age  group.  Tickle,  recently  launched 
nationally,  therefore  is  aimed  at  the 
16-24  group  to  complement  Mum.  Peter 
Barton  says  that  age  group  is  always 


looking  tor  something  new  and  Tickle  is 
designed  for  the  dressing  table  rather 
than  bathroom  cabinet.  It  has  a  futuristic 
hour-glass  appearance  and  a  wide  ball 
applicator.  During  a  test  launch  in  the 
Border  television  area  last  August  Tickle 
is  said  to  have  reached  the  number  two 
position  in  the  roll-on  sector  with  Mum 
at  number  one. 

The  manufacturers  anticipate  a  5  per 
cent  national  market  share  in  its  first  year 
and  point  out  that  Tickle  offers  a  retailer 
the  same  cash  margin  as  a  comparable 
aerosol. 

Advertising  support  for  Tickle  will 
amount  to  £400,000  with  a  television 
commercial  "featuring  the  effectiveness 
and  personality  of  the  first  big  ball  roll- 
on",  commencing  mid-April,  and  a 
further  burst  later  in  the  summer.  Point- 
of-sale  material,  consumer  competitions, 
and  other  promotions  will  account  for 
another  £350,000.  Spending  on  Mum  will 
be  £500,000  in  television  throughout  the 
summer  featuring  the  familiar  "Emily". 
Bristol-Myers  claim  a  10  per  cent  aerosol 
share  for  Fresh  &  Dry  and  are  main- 
taining low  prices  (pre  1969  levels)  dur- 
ing 1978  of  £0.46,  190g,  £0.56,  250g  and 
£0.22  for  the  roll-on. 

Another  result  of  value  for  money 
awareness  is  the  trend  towards  family 


orientated  brands  and  Beecham  Prop- 
rietaries say  that  whilst  benefitting  brands 
of  traditional  unisex  usage,  it  has  also 
produced  a  marked  increase  in  dual  usage 
of  brands  with  a  history  of  exclusive 
female  support.  Chemists  should  there- 
fore take  that  into  account  when  con- 
sidering shelf  space  allocations.  Accord- 
ing to  Beecham  the  chemist  can  cover  the 
entire  market  by  stocking  Body  Mist, 
Sure  and  Mum  for  female  usage;  Right 
Guard  and  Us  for  unisex  use  and  Brut 
33  for  males. 

Gillette  expect  a  17  per  cent  units 
share  of  the  total  market  for  Right  Guard 
aerosols  during  1978  broken  down  as  6V2 
per  cent  Double  Protection,  6V2  per  cent 
antiperspirant,  and  4  per  cent  deodorant. 
Double  Protection  roll-on  is  anticipated 
to  gain  a  2V2  per  cent  share  of  total  mar- 
ket. Total  spending  on  the  brand  during 
1978  will  be  £%m  of  which  £450,000  is 
national  television  advertising  (3  week 
burst  from  April'  19).  Consumer  pro- 
motions are  planned  for  May  and  June. 

Reckitt  Toiletry  Products  are  offering 
consumers  lOp  off  the  42cc  size  of  Day- 
long and  8p  off  the  28cc  and  42cc  refill. 
Price  reductions  are  offered  to  retailers  to 
maintain  profit  margins.  Jeff  Pettett,  pro- 
duct manager,  says  the  company  is  con- 
centrating promotional  activity  on  the 
value  for  money  theme  in  anticipation  of 
"good  sales  in  a  highly  competitive  area." 

For  the  first  time  Amplex  roll-on  from 
Ashe  Laboratories  is  to  be  advertised  on 
television.  Press  advertising  worth 
£40,000  in  Woman's  Own,  Cosmopolitan, 
Woman's  World  and  Over  21,  during 
April  will  precede  the  television  cam- 
paign which  is  to  be  centred  on  the 
North.  Ashe  estimate  the  Press  adver- 
tising should  reach  65  per  cent  of  women 
in  the  15-44  age  group  with  the  oppor- 
tunity to  see  each  advertisement  at  least 
six  times.  There  is  also  a  banded  pack 
offering  original  and  musk  roll-ons  for 
£0.40,  a  saving  of  £0.30. 

Cynthia  Harris,  Amplex  product  man- 
ager, says  the  roll-on  is  looking  for  a 
larger  share  of  the  male  deodorant  mar- 
ket. "It  has  not  got  an  overpowering 
smell,  neutral  deodorants  are  also  usually 
preferred  by  women". 

Elida  Gibbs  claim  23  per  cent  sterling 
share  of  the  total  market  for  all  brands 
aggregated.  That  comprises  12.5  per  cent 
for  Sure,  4.5  per  cent  Three  Wishes,  2.3 
per  cent  Denim  and  3.6  per  cent  Norsca. 
In  the  aerosol  sector  Sure  is  said  to  have 
a  13.5  per  cent  share  with  a  9  per  cent 
share  of  the  roll-on  sector. 

The  company  is  spending  £620,000  on 
advertising  starting  in  May,  of  which 
£580,000  is  allocated  to  television.  A 
total  of  £1.5m  will  be  spent  on  above  and 
below  the  line. 


8  April  1978 


Personal  hygiene 


GROCERS  GAIN  IN  SANPRO 


Grocers  are  gaining  ground  in  the  sanitary 
protection  market  at  the  expense  of  inde- 
pendent chemists,  according  to  Bowater- 
Scott. 

In  1974  grocers  held  27  per  cent,  inde- 
pendent chemists  and  drug  stores  24  per 
cent,  Boots  28  per  cent  and  others  21  per 
cent.  In  1 977,  grocers  acquired  33  per  cent, 
independent  chemists  only  19  per  cent, 
Boots  31  per  cent  and  others  17  per  cent. 
The  company  says  grocery  multiples  are 
beginning  to  show  more  interest  in  the  mar- 
ket, suggesting  a  continuation  of  the  down- 
ward trend  for  the  independent  chemists' 
share. 

The  total  UK  sanitary  protection  market 
is  estimated  to  be  worth  £58  million  or 
201  million  ten-packs  tor  1977,  according 
to  Bowater-Scott  a  recent  newcomer  to  the 
field  following  their  joint  venture  with 
Molnlycke.  They  predict  205  million  packs 
for  1979  representing  a  yearly  growth  of  1 
per  cent.  In  terms  of  packs  they  see  a  split  of 
84  million  tampons  and  1 17  million  towels 
for  1977  changing  to  89  million  and  116 
million  lor  1 979.  However,  in  sterling  terms 
the  1977  split  is  £20.3  million  tampons  and 
£37.7  million  for  towels. 

They  suggest  the  trend  is  away  from 
traditional  loop  towels — in  1970  they 
accounted  for  90  per  cent  of  unit  sales — and 
predict  that  by  1979  only  41  per  cent  of 
units  will  be  for  loops  with  press-ons  taking 
53  per  cent  and  special  garments  6  per  cent. 
In  1977  the  equivalent  shares  were  49  per 
cent;  44  per  cent;  and  7  per  cent. 

Sector  shares 

In  chemists  the  split  is  slightly  different 
from  the  total  sector  in  that  for  1977  loops 
held  48  per  cent,  press-ons  43  per  cent  and 
specials  9  per  cent.  Grocers,  however,  pro- 
duced a  63  per  cent  share  for  loops,  35  per 
cent  press-ons  and  2  per  cent  specials. 

Robinsons  of  Chesterfield  do  not  believe 
press-ons  will  totally  dominate  the  market 
at  the  expense  of  other  types.  Their 
research  suggests  that  loops  account  for  48 
per  cent,  press-ons  38  per  cent,  garments  9 
per  cent  and  mini-pads  5  per  cent.  They  say 
loops  are  still  the  most  popular  type  of 
external  protection.  Robinsons  agree,  how- 
ever, that  all  other  products  lost  out  to 
press-ons  when  first  introduced  but  say 
shares  subsequently  stabilised,  indicating 
the  need  for  a  choice.  Ray  Cooke-Thomas, 
the  feminine  hygiene  marketing  manager, 
believes  that  chemists  offer  a  wider  range 
than  other  outlets  attributing  to  their  over- 
all dominance  of  the  market. 

Lilia-White  estimate  press-ons  will  hold 
59  per  cent  of  the  towel  market  by  the  end 
of  1978  and  loops  41  per  cent.  They  esti- 
mate press-ons  to  account  for  £20m  of  the 
total  market.  The  relaunch  of  Panty  Pads  at 
the  beginning  of  1978  and  the  introduction 
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of  a  new  size — super  plus — gave  "powerful 
impetus"  to  the  press-on  progress,  the 
company  says. 

Tampax  Ltd  put  the  total  market  at  £50m 
but  point  out  that  because  retail  selling 
prices  are  no  longer  published  variations 
may  occur.  They  estimate  tampons  hold  36 
per  cent  of  the  total  market  in  sterling  terms 
and  50.5  per  cent  by  volume,  that  is,  in 
usage  terms  roughly  an  equal  split.  They 
claim  74  per  cent  by  volume  of  the  national 
tampon  market  and  that  they  are  the  high- 
est tampon  volume  seller  through  chemists. 
Lilia-White  however,  claim  Lil-lets  held 
46.5  per  cent  in  chemists  at  the  end  of  1 977. 
Tampax  point  out  that  tampons  are  gen- 
erally cheaper  than  towels  and  the  trend  is 
for  the  price  of  towels  to  increase  more  than 
tampons.  In  the  past  five  years  towels  have 
increased  by  94  per  cent  while  tampons 
have  increased  by  68  per  cent. 

Kimberly-Clark's  group  product  man- 
ager for  feminine  hygiene,  Barry  Tubbs, 
predicts  a  56.5  per  cent  towel,  43.5  per  cent 
tampon  split  for  1978  settling  down  to  54 
per  cent  and  46  per  cent  by  1 982.  He  bases 
his  predictions  on  trends  over  the  past  five 
years.  He  feels  that  as  towels  become  more 
like  tampons  the  gap  in  personal  choice  will 
close.  He  predicts  loops  will  decline  to  hold 
less  than  a  third  of  the  total  market  by  1983 
with  press-ons  continuing  to  gain. 

On  total  market  towel  shares  for  1977, 
Kimberly-Clark  claim  a  26.9  per  cent  unit 
share  for  all  their  brands  broken  down  as 
Soft  n  Sure  5.8  per  cent;  New  Freedom  2.2 
per  cent;  Simplicity  11.6  per  cent;  Sylphs 
4.5  per  cent;  Brevia  2.8  per  cent. 

Robinsons  claim  an  8  per  cent  unit  share 


nationally  for  all  brands  split  as  5  per  cent 
Nikini  pads;  IV2  per  cent  Mene  and  IV2  per 
cent  Nikini  Pantie  towels.  Through  chem- 
ists their  shares  increase  to  10  per  cent,  2Vi 
per  cent  and  2  per  cent  respectively.  Dis- 
tribution of  Robinson  brands  through 
chemists  account  for  70  per  cent  or  more  by 
volume.  Lilia-White  claim  overall  brand 
leadership  of  the  towel  market  and  a  64  per 
cent  share  of  loops. 

Bowater-Scott  claim  a  16.7  per  cent 
share  of  the  chemist  sector  broken  down  as 
Libresse  7.1  percent;  Pennywise  (exclusive 
to  chemists)  5.7  per  cent;  Comfort  3.9  per 
cent.  For  chemists  and  grocers  combined 
the  respective  figures  are  9.5  per  cent;  4.3 
per  cent;  2.7  per  cent;  2.5  per  cent. 

Advertising  and  promotional  activity  of 
£700,000  is  allocated  to  Panty  Pads  for 
1978,  claimed  by  Lilia-White  to  be  the 
heaviest  for  any  press-on.  At  present  a  max- 
imum price  offer  is  selling-in  to  chemists 
with  flash-packs  of  27p  regular,  3  1  p  super 
and  35p  trial  offer  on  super  plus.  Tom 
Jameson,  Panty  Pads  product  manager,  says 
he  is  "over  the  moon"  at  the  response  to  the 
new  size  and  the  repacking  of  the  whole 
range  in  colour-coded  designs.  Consumer 
advertising  as  colour  pages  is  in  major 
women's  magazines  until  October  using  the 
fashion  theme.  Local  radio  advertising  will 
support  the  promotion.  "It  all  points  to  a 
year  of  unparallelled  success  for  Panty 
Pads,"  concludes  Tom  Jameson. 

Dr  White's  will  receive  £600,000  during 
the  year.  The  "I  came  back"  theme  will  be 
retained  with  slight  modifications,  and  a 
consumer  offer  is  planned  for  later  in  the 
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Who  says  you  carit  profit 
from  being  soft 
and  understanding? 

When  you  take  the  trouble  to  find  out 
exactly  what  your  market  needs  it  certainly 
shows. 

Like  last  year  when  we  relaunched  Kotex 
Simplicity  in  two  absorbencies  because  we 
understood  our  consumers  need  for  a  choice  of 
press-on  towels. 

The  result  was  record  sales  and  profits 
all  round. 

And  because  we  will  continue  to  back 
our  products  with  at  least  £500,000  worth  of 
press  advertising  in  1978,  it  's  hardly  surprising 
we're  growing  faster  than  any  other  San-Pro 
company. 

So  make  sure  you  show  your  customers 
how  soft  and  understanding  you  are  by  giving 
them  exactly  what  they  want. 

kQtex 

'Trademarks  of  Kjmberly-Qark  Corp.  Feminine  Towels. 
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aunch  for  the  best- 


POFF 
TOR  NEXT 
PURCHASE 


LIBRA 

byLibresse! 

^ecure-Absorbent-Fj- 


New  Libra  is  going  to  make  quite  a 
splash. 

It's  being  launched  with  special 
introductory  prices:  23p  for  the  Regular 
size,  26p  for  the  Super  size.  Plus 
money-off  coupons  inside  the  packs  to 
bring  you  repeat  purchases. 

New  Libra  is  being  launched  with 
the  biggest-ever  advertising  campaign 
for  a  sanitary  towel. 

New  Libra  is  a  press-on  towel,  and 
that  means  it's  being  launched  in  the 
fastest-growing  sector  of  the  sanitary 
towel  market. 

New  Libra  is  a  quality  product  by 
Libresse— launched,  marketed  and 
distributed  by  Bowater-Scott.  Place 
your  order  now,  while  stocks  of  intro- 
ductory packs  are  available. 

New  LIBRA,  by  Libresse: 

Marketed  and  distributed  by  Bowater^ Scott. 


Libresse©  is  a  registered  trademark  of  the  Molnlycke  group 
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A  fresh  outlook  from 


Oral-B 


Oral-B  tooth-gum  brushes  are  designed  to  gently  and 
effectively  remove  plaque,  the  major  cause  of  gum  disease 
and  tooth  decay.  The  six  brushes  in  the  Oral-B  range  can 
provide  your  customer  with  trjjideal  br|(rt%help  maintain  a 
healthy  and  attractive  mouth. 


The  Oral-B  tooth-gum  brushes,  Dental  Floss  and  Bocasan 

form  an  integral  range  of  products^^mich  an  exciting  new 
promotion  is  planned  in  the  near  future. 


better  oral  hygiene  with 


Oral-B  Division, 

Knox  Laboratories  Limited.  Aylesbury,  Bucks. 


Personal  hygiene 


The  influence  of  age 


Sanpro  purchases  for  girls  up  to  age  16 
are  usually  made  by  their  mother,  who 
therefore  makes  an  important  contribution 
to  creating  brand  loyalty,  according  to 
Kimberly-Clark. 

Market  shares  of  each  type  are  sig- 
nificant in  terms  of  age  and  attitude  of 
user.  The  youngest  age  group  tends  to  be 
influenced  by  fashion  and  so  the  newer 
sanpro  products  are  tried.  For  example, 
both  Robinsons  of  Chesterfield  and 
Kimberly-Clark  research  figures  show 
that  press-ons  have  high-usage  in  the 
13-24  age  group.  A  shift  towards  tam- 
pons as  the  "grown  up"  product,  occurs 
as  girls  near  the  end  of  the  age  group. 

However,  about  25,  needs  tend  to 
change  following  marriage  and  having 
children,  Robinsons  say.  Women  may 
cease  to  use  oral  contraceptives,  pro- 
ducing a  heavier  menstrual  flow,  or 
periods  may  be  heavier  after  pregnancy. 
Comfort  and  security  become  more 
important  and  a  tendency  towards  looped 
towels  or  pad  and  garment  systems 
occurs.  Above  40,  women  depend  on  the 
product  they  have  found  reliable  for 
longest — looped  towels.  Despite  this 
however.  Kimberly-Clark  research 
suggests  press-ons  are  used  extensively  by 
all  age  groups. 

Robinsons  launched  a  Nikini  advisory 
service  last  year  which  included  a  series 
of  free  leaflets  on  menstruation,  each  one 
aimed  at  a  specific  age  group.  "Your  first 
period"  was  written  for  the  10-14  year- 
olds;  "Periods  without  problems"  for  15 


and  over;  and  "The  menopause"  is  for 
women  over  40.  This  year  two  more  are 
planned,  the  first  for  the  18-25  group  on 
the  effects  of  various  methods  of  con- 
traception on  menstruation,  and  the  sec- 
ond deals  with  changes  in  the  menstrual 
cycle  and  flow  after  pregnancy  in  the 
18-35  group. 

Kimberley-Clark's  Kotex  lecturer  visits 
branches  of  the  larger  chemist  chains  to 
give  training  courses  to  assistants  as  well 


Robinsons'  range 


Sanpro  review 

Continued  from  p540 

year.  Lilia  has  been  reformulated  and 
repackaged  following  production  problems 
last  year.  Its  first  consumer  promotion  is  a 
"Double  your  money  coupon  offer"  and 
below-the-line  activity  and  further  prom- 
otions are  scheduled  to  follow  during  the 
year.  Fastidia  advertising  will  centre  on  its 
use  as  back-up  to  tampons.  Betty  Tarry,  the 
brand's  product  manager,  advises  stocking 
up  now;  "demand  for  Fastidia  is  going  to  be 
higher  than  ever  this  summer".  Spending  on 
Lil-lets  at  £800,000  is  significantly  higher 
than  for  1977.  The  leotard  offer  on  20s  is  in 
its  third  year  and  reflects  the  company's 
involvement  in  sponsoring  the  Lilia-White 
National  Gymnastic  Championships  for 
girls.  The  finals  are  held  in  September,  this 
year  at  Wembley. 

Kimberly-Clark  advertising  reached 
£650,000  in  1977  for  all  Kotex  products 
and  say  that  advertising  will  continue  to 
play  an  important  part  in  the  development 
of  sanpro.  Because  different  types  of  pro- 
tection appeal  to  particular  women  specific 
advertising  has  developed  aimed  at  indi- 
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vidual  age  groups  (see  above). 

In  lc'77  Tampax  spent  over  £500,000  in 
advertising  and  cost  reductions  to  the  trade. 
In  1978  expenditure  will  be  significantly 
higher.  The  company  feels  that  direct  sup- 
port by  cost  reductions,  which  are  invar- 
iably passed  on  to  customers,  are  preferred 
by  retailers  and  wholesalers  than  com- 
petitions, etc.  They  expect  to  increase  mar- 
ket share  both  in  the  UK  and  inter- 
nationally by  meeting  any  competitive  chal- 
lenge through  constant  product  research 
and  improvement,  massive  consumer 
advertising  and  continuing  trade  support. 

Bowater-Scott's  advertising  for  recently 
launched  Libra,  is  said  to  be  the  weightiest 
ever  for  a  sanpro  launch.  It  is  mainly  based 
on  women's  and  teenage  Press.  An  intro- 
ductory price  together  with  an  8p  off  next 
purchase  are  "Hashed"  on  the  packs. 

To  help  independent  chemists,  who  buy 
from  cash  and  carry  outlets,  the  case  size  of 
Bowater-Scott's  sanpro  products  has  been 
reduced.  Comfort,  Pennywise  and  Libresse 
10s  are  now  packed  in  24s  with  additional 
cash  and  carry  cases  of  12  Libresse  20s. 
Libra  10s  are  in  12  and  24.  Kimberly-Clark 
launched  a  similar  scheme  in  1977  for 
Kotex  products. 


as  visiting  schools.  Their  advisory  service, 
helped  by  a  doctor,  is  under  the  pen 
name  "Mary  Abbott."  The  company  has 
produced  a  special  booklet  for  parents 
and  teachers  of  slow-learning  girls  called 
"growing  up  young".  Six  leaflets  written 
by  Kotex  doctors  on  particular  aspects 
are  also  available.  Lilia-White  has  a  "Sis- 
ter Marion"  service  to  provide  advice  on 
a  wide  range  of  questions.  Lilia-White 
nurses  lecture  to  schools  using  a  series  of 
films  and  booklets. 

Before  the  advent 
of  disposables 

What  did  women  do  or  use  before  the 
advent  of  disposable  sanitary  towels? 
According  to  Kimberly-Clark  one  of  the 
most  primitive  ways  of  coping  is  still 
practised  today  by  some  remote  tribes. 
Women  squat  on  grass  mats  (later 
burned)  in  huts  apart  from  the  village.  A 
progression  from  grass  mats  is  the  use,  by 
some  Africans,  of  pads  of  grass  or  root 
fibres  either  externally  or  internally. 

Ancient  Egyptians  used  rolls  of  soft 
papyrus  internally.  Roman  women  re- 
laundered  cloth  bandages.  Only  in  the 
latter  part  of  the  last  century  did 
specially-packaged  towels  become  avail- 
able. They  were  of  shaped  linen  but  not 
especially  absorbent  by  today's  standards 
and  also  required  laundering. 

After  the  first  world  war  absorbent  cel- 
lulose wadding,  of  the  type  used  for  sur- 
gical dressings,  became  the  first  flushable 
towel  on  the  market.  It  is  still  in  use 
today  with  a  few  improvements.  By  1940 
commercial  tampons  appeared  although 
some  women  had  previously  made  their 
own  from  cotton  wool.  The  1960s  saw  a 
new  outspoken  approach  to  colourful 
packs,  advertising  and  new  developments. 
The  1970s  fashion  brought  tight  trousers 
and  a  need  for  unobtrusive  protection. 
The  slimmer,  press-on  towels  appeared. 
Kimberly-Clark  forsee  1978  bringing 
super  absorbent  materials  and  fully 
expect  manufacturers  to  keep  ahead  of 
changing  fashions  and  life-styles. 

Lil-lets  leotard  offer 


Chemist  &  Druggist  545 


Personal  hygiene 


Falling  shares 
for  non-Boots 
chemists 

Who  buys  what  where  in  personal 
hygiene?  Truly  accurate  figures  in  this 
area  are  hard  to  come  by,  but  a  very 
good  guide  may  be  obtained  from  the 
annual  Cosmetics  and  Toiletries  Survey 
published  by  IPC  Magazines  Ltd.  And 
the  latest  survey,  for  1977  (see  C&D 
March  18,  p397),  suggests  that  some  of 
the  major  markets  may  be  slipping  away 
from  chemists — except  for  Boots,  that  is. 

The  trend  applies  particularly  to  de- 
odorants and  antiperspirants.  When  users 
were  asked  about  the  source  of  their 
last  purchase,  23  per  cent  gave  a  chemist 
other  than  Boots  in  1974 — but  the  figure 
was  down  to  19  per  cent  in  1977.  Boots, 
on  the  other  hand,  increased  their  share 
of  purchases  from  30  to  32  per  cent 
over  the  same  period.  Grocers  did  better 
too,  up  from  13  to  17  per  cent  while 
department  stores  held  steady,  around 
10  per  cent. 

Disturbing  trend 

These  figures  bear  further  examina- 
tion, however,  and  the  1977  survey 
shows  a  disturbing  trend  in  terms  of  age 
groups.  Against  an  all-ages  (13-64  years) 
figure  for  chemists  (Boots  excluded)  of 
19  per  cent,  the  19-24  and  25-34  groups 
— those  with  young  families  who  might 
be  expected  to  be  the  most  frequent 
visitors  to  the  pharmacy — are  only  17 
and  16  per  cent  respectively.  The  16-18 
group  is  21  per  cent  (above  the  aver- 
age), but  this  compares  with  1974  figures 
of  26  per  cent  for  both  16-18  and  18- 
24  groups.  Boots'  figures  are  fairly  con- 
sistent across  the  age  groups,  except 
that  they  have  38  per  cent  among  16-18 
year  olds. 

In  foot  deodorants  and  fresheners, 
chemists  have  generally  held  their  own 
at  27  per  cent — though  Boots  share  fell 
from  38  to  34  per  cent.  But  with  bath 
additives  the  trend  is  again  against  the 
chemists  (13  to  12  per  cent),  while  Boots 
were  up  21  to  24  per  cent.  Grocers  were 
stable  at  19  per  cent  between  the  two 
quoted  years.  (In  this  sector  another  17 
per  cent  is  received  as  a  gift,  perhaps 
disturbing  the  overall  picture.) 

A  curious  feature  of  the  statistics  is 
the  poor  showing  of  non-Boots  chemists 
in  the  Midlands.  For  deodorants  and 
antiperspirants  the  1977  figure  was  12 
per  cent  (against  19  per  cent  national 
average)  and  for  both  additives  5  per 
cent  (against  12  per  cent  average).  In 
both  cases,  chemists'  best  performance 
was  in  Scotland. 
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This  alphabetical  wall  chart  depicting  Andrex  puppies  is  or,  offer  from  Bowater-Scott 
through  national  newspapers  and  women's  magazines,  to  which  the  consumer  will 
be  led  by  the  end  -seals  on  Andrex  packs.  The  chart  is  seven  feet  long,  with  a 
water-proof  surface,  and  costs  £0.80  with  one  proof  of  purchase.  The  offer,  which 
closes  on  July  31,  is  being  advertised  in  Woman,  Woman's  Realm,  Woman's  Weekly, 
Family  Circle,  Good  Housekeeping,  Home  &  Freezer  Digest,  Living,  Mother,  Parent, 
Daily  Mirror  and  News  of  the  World.  Bowater-Scott  Corporation  Ltd.,  Bowater  House, 
68,  Knightsbridge,  London  SW1X  7LR. 


Jumbo  toilet  rolls  weighing  four  tons  prior  to  cutting,  folding,  rolling  and  packing 
at  Kimberly-Clark's  Maidstone  factory.  The  company  estimates  1,130  million  toilet 
rolls  were  sold  in  Britain  in  1977  and  that  each  household  uses  60  rolls  (more 
than  a  mile)  a  year 
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Handbook 


A  readable,  practical  guide  to  employment 
legislation  and  case  law,  including  the  provisions 
of  the  Employment  Protection  (Consolidation)  Bill 


Elizabeth  Slade 


Special  features  of  Tolley's  Employment  Handbook 


52  sections  in  alphabetical  order  —  includes  the  headings  you'll  be  using  in  practice 


References  to  helpful  official  publications 


Cross  references  to  help  you  solve  your  problem  faster 


References  throughout  to  appropriate  legislation  or  to  relevant  case  law  —  to 
enable  you  to  research  the  subject  more  deeply  if  you  need  to 


Text  which  is  readable  but  concise  —  and  which  explains  the  complexities  of  the 
law  in  language  you'll  understand   


Clear  headings 


Paragraphs  numbered  for  rapid  cross  referencing 


Comprehensive  index,  table  of  statutes  and  index  of  cases 
New  editions  will  be  published  as  the  law  changes 


Detailed  summary  of  contents  overleaf 


Tolley's  Employment  Handbook 


presents  the  whole  spectrum  of  the  law  on  employment 
from  the  common  law  to  the  latest  legislation. 

It  is  written,  for  example,  for 

the  employer 

who  wants  to  know  his  legal  obligations 

the  employee 

uncertain  of  his  legal  rights 

the  trade  union 

involved  in  a  recognition  dispute 

the  professional  adviser 

confronted  with  a  problem  on  employment  law 


Tolley 


Special  features  of  Tolley's  Employment  Handbook 


52  sections  in  alphabetical  order  —  includes  the  headings  you'll  be  using  in  practice 


References  to  helpful  official  publications 


Cross  references  to  help  you  solve  your  problem  faster 


References  throughout  to  appropriate  legislation  or  to  relevant  case  law  —  to 
enable  you  to  research  the  subject  more  deeply  if  you  need  to 


Text  which  is  readable  but  concise  —  and  which  explains  the  complexities  of  the 
law  in  language  you'll  understand  


Clear  headings 


Paragraphs  numbered  for  rapid  cross  referencing 


Comprehensive  index,  table  of  statutes  and  index  of  cases 
New  editions  will  be  published  as  the  law  changes 


Detailed  summary  of  contents  overleaf 


118  Redundancy 


Sample  page 


9  Redundancy 


(See  also  DE  booklet  "The  Redundancy  Payments  Scheme";  leaflets  RPL1 
"Offsetting  Pensions  against  Redundancy  Payments";  RPL2  "Ready  Reckoner"  (see 
pp  126-127  below),  RPL4  "Service  Calendar",  RPL6  "Summary  of  Information  for 
Employees";  also  booklets  EP2  "Procedure  for  handling  redundancies"  (PL  581)  and 
EP6  "Facing  redundancy?  —  Time  off  for  job  hunting  or  to  arrange  training"  (PL 
584).) 


CROSS-REFERENCES.  See  UNFAIR  DISMISSAL— I— 16(c)  and— 25  for  dismissal 
on  grounds  of  redundancy,  and — 26  and  DISMISSAL — 17  et  seq  for  the  procedure  for 
such  a  dismissal. 


The  Redundancy  Payments  Act  1965  (RPA)  introduced  the  right  of  employees 
who  lost  their  jobs  in  certain  circumstances  to  a  payment  from  their  employers 
irrespective  of  whether  they  had  another  job  to  go  to.  The  size  of  the  payment  is 
based  on  age,  length  of  service  and  average  weekly  earnings.  In  Wynes  v 
Southrepps  Hall  Broiler  Farm  Ltd,  (1968)  3  ITR  407  it  was  said  that  "The  stated 
purpose  of  the  redundancy  payments  scheme  is  twofold:  it  is  to  compensate  for 
loss  of  security,  and  to  encourage  workers  to  accept  redundancy  without 
damaging  industrial  relations.  A  redundancy  payment  is  compensation  for  the  loss 
of  a  right  which  a  long-term  employee  has  in  his  job."  Despite  extensive 
amendments  by  the  Employment  Protection  Act  1975  (EPA),  the  intention  of  the 
provision  for  redundancy  payments  remains  the  same.  The  provisions  of  the  RPA 
as  amended  are  also  contained  in  the  Employment  Protection  (Consolidation)  Bill, 
(EPCB). 


2    PRE-CONDITIONS  FOR  PAYMENT 

The  conditions  which  must  be  fulfilled  for  a  person  to  be  entitled  to  a  redundancy 
payment  are 

(a)  that  he  was  an  employee; 

(b)  that  he  had  been  continuously  employed  for  the  requisite  period; 

(c)  that  he  was  dismissed  (as  defined);  and 

(d)  that  the  dismissal  was  by  reason  of  redundancy. 

Certain  employees  are  excluded  from  the  right  to  a  redundancy  payment  (see  10 
below). 


Applicant  must  have  been  an  employee 

Only  "employees"  are  entitled  to  claim  a  redundancy  payment.  Thus  those 
engaged  under  a  contract  for  services  are  not  entitled  to  make  such  a  claim. 
"Employee"  is  defined  as 

"an  individual  who  has  entered  into  or  works  under  (or  in  the  case  of  a  contract 
which  has  been  terminated,  worked  under)  a  contract  with  an  employer,  whether 
the  contract  is  for  manual  labour,  clerical  work  or  otherwise,  is  express  or  implied, 
oral  or  in  writing,  and  whether  it  is  a  contract  of  service  or  apprenticeship  .  .  ." 
[RPA  s  25(1);  rephrased  in  EPCB  s  153.(1)} . 

If  the  respondent  to  an  application  for  a  redundancy  payment  (i.e.  the  employer) 
disputes  the  fact  that  the  applicant  was  an  employee,  it  is  for  the  applicant  to 
prove  that  he  was. 


Elizabeth  Slade  MA(Oxon)  has  special 
at  the  Bar  in  employment  law  and  relatec 
Wycombe  Abbey  School,  she  became  an 
Lady  Margaret  Hall,  Oxford,  and  during 
was  Mistress  of  Moots,  Oxford  Universi 
President  of  Oxford  University  Inner  Tt 
then  won  a  Duke  of  Edinburgh  Entrance 
Inner  Temple,  and  was  later  awarded  bo 
Boulton  Prize  and  the  Kenneth  H.  Solor 
married  to  Anthony  Stern. 
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Follow  the  leaden 

MUM  in  1977 was  clear  brand  leader  within 
the  total  deodorant  market  (aerosol  and  roll-on 
combined).* 

MUM  sold  6,000,000  more  units  than  its  nearest 
roll-on  competitor* 

MUM  will  be  spending  £500,000  on  television 
during  1978. 


* 


MUM  really  works-f  or  you 


*AGB  Toiletries  and  Cosmetic  Purchasing  Index  -  January  to  October  1977. 


'Mum'  is  a  registered  Irade  mark  Authorised  user: 

JSii  Bristol-Myers 

Bnsiol-Myers  Co  Ltd ,  South  Ruislip.  Middlesex 
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A  First  Class  New 
Dental  Ross. 


"Oral-B"  is  second  to  none  in  the  fight  for 
better  oral  hygiene. 

Here  we  are  proud  to  display  our  new 
Unwaxed  Dental  Floss  pack. 


Even  correct  regular  brushing  cannot  clean 
thoroughly  stubborn  food  particles  and 
plaque  from  between  the  teeth.  The  fibres  of 
our  new  Unwaxed  Dental  Floss  spreads  and 
flattens  to  clean  these  awkward  areas. 


The  improved  package  is  easier  to  handle 
and  holds  a  full  45  metres  of  floss. 


UNWAXED 


Is  there  really  any  competition? 

Judge  for  yourself. 


better  oral  hygiene  with 


Oral-B 


Oral-B  Division, 

Knox  Laboratories  Limited,  Aylesbury,  Bucks. 
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Do  not,  of  course,  kill  a  patient 


Some  insights  into  pharmacy  in  the  early  1900s 
by  Pamela  Bradshaw  MPS* 


Three  quarters  of  a  century  ago  the 
main  method  of  communication  between 
doctors  and  pharmacists  was  the  same  as 
it  is  today,  the  hand  written  prescription. 
Indivisible  from  handwriting  is  legibility 
which  sometimes  leaves  much  to  be  de- 
sired. Seventy  years  ago  not  only  was  the 
legible  handwriting  of  a  doctor  helpful  to 
pharmacists,  but  also  the  ability  of  a 
pharmacist  to  write  his  labels  with  a  neat 
hand  was  prized,  although  even  then  the 
use  of  a  typewriter  for  labels  was  not 
totally  unknown. 

Advice  about  penmanship  was  given  to 
pharmacy  students  in  the  Art  of  Dispens- 
ing published  by  C&D  in  1 900: 

"The  ability  to  write  neatly  is  an  essen- 
tial part  of  the  minor  candidate's  quali- 
fication. Bad  penmanship  is  too  easily 
accepted  as  a  sort  of  natural  defect,  and 
a  good  many  people  even  pride  them- 
selves on  it.  Some  perseverance,  however, 
is  all  that  is  necessary  to  make  a  bad 
writer  into  a  good  one,  and  the  youth 
who  will  not  take  the  trouble  to  cultivate 
that  first  branch  of  his  art  had  better 
abandon  any  thought  of  fitting  himself  to 
become  a  dispenser  of  medicines. 

'Trim  labels  neatly' 

"Labels  should  always  be  neatly  trim- 
med by  carefully  cutting  off  with  a  pair  of 
scissors  the  surplus  paper  at  the  margin. 
Many  pharmacists  omit  to  do  this,  al- 
though it  adds  greatly  to  the  'finish'  and 
elegant  appearance. 

"The  rare,  but  not  unknown,  practice 
of  placing  a  fresh  label  over  an  old  one 
to  save  the  trouble  of  removing  it  should 
on  no  account  be  permitted.  Apart  from 
the  slovenliness,  such  a  habit  may  pro- 
duce, and  has  produced,  mistakes  from 
the  accidental  removal  of  the  top  label 
and  exposure  of  another  unlike  it  in 
nature  or  dose.  At  any  rate,  the  recognis- 
ed rule  in  all  good  pharmacies  is  to  take 
a  clean  bottle  each  time  a  prescription  is 
dispensed.  A  customer  now  and  then  ob- 
jects to  his  bottle  being  changed,  but  that 
is  the  exception  that  proves  the  rule." 

Neat  handwriting  on  labels  was  also 
thought  to  reassure  the  patient  that  the 
contents  of  the  bottle  so  labelled  had  been 
prepared  with  the  same  meticulous  care 
as  the  label : 

"On  this  subject  Professor  Remington 
remarks  that  'neatness,  distinctness  and 
simplicity  are  cardinal  principles  in  de- 
signing labels,  and  the  reputation  of  many 
establishments  is  frequently  judged  from 
the  character  of  the  outward  signs  of 
neatness  and  care.  For  this  reason  particu- 
lar attention  should  be  paid  to  prescrip- 
tion labels,  not  only  to  have  the  printed 
address  plain,  clear  and  neat,  but  to  have 
*Part  3  of  a  series  which  was  started  in 
Retail  Chemist 


the  handwriting  to  correspond.  In  these 
important  particulars  patients  are  exceed- 
ing apt  to  form  an  estimate  of  the  qualifi- 
cations of  the  compounder  of  the  prescrip- 
tion from  the  style  of  his  penmanship, 
reasoning  that,  if  he  is  careful,  clean  and 
neat  in  the  one  particular  of  which  they 
are  competent  to  judge — ie,  the  hand- 
writing on  the  label — the  compounder 
must  exercise  similar  qualifications  in  the 
more  vital  operations  involved  in  com- 
pounding and  dispensing,  for  upon  the 
technicalities  of  the  latter  they  cannot 
hope  to  pass  judgment.'  " 

Pharmacists  are  also  advised  in  the 
book  to  buy  the  finest  quality  of  drugs 
available : 

"Second  qualities  of  some  goods  may 
be  necessary  for  certain  purposes  in  other 
sales,  but  the  pharmacist  should  not  for 
a  single  moment  permit  the  thought  of 
second  qualities  in  the  dispensing  depart- 
ment. 

"The  dispenser  who  economises  on  his 
drugs  is  a  rogue,  but  he  who  economises 
on  his  bottles,  corks,  pill  boxes  or  paper 
is  a  fool.  Customers  can  only  judge  by 
externals,  and  generally  they  would  be 
right  in  concluding  that  a  man  who  sends 
out  medicines  in  a  low-class  bottle  with  a 
brittle  cork  may  have  used  drugs  of 
equally  low  quality.  Evidence  of  sloven- 
liness on  the  outside  of  a  packet  does  not 
encourage  faith  as  to  the  care  with  which 
the  contents  have  been  combined." 

But  before  the  contents  could  be  com- 
bined the  prescription  first  had  to  be  read 
by  the  dispenser  .  .  .  "The  capability  of 


pharmacists  to  decipher  illegible  calig- 
raphy  is  so  generally  known  as  to  be  al- 
most proverbial. 

"The  duty  of  the  dispenser  who  has  an 
illegible  prescription  presented  to  him  has 
never  been  clearly  defined;  he  has  cert- 
ainly a  perfect  right,  legally,  to  refuse  to 
compound  a  prescription  which  he  cannot 
read;  but  it  is  believed  that  in  the  case 
of  prescriptions  which  have  previously 
been  dispensed  he  is  justified  in  doing  his 
best.  The  best,  however,  may  be  a  serious 
matter  to  the  patient  if  it  happens  to  be 
contrary  to  the  intentions  of  the  pre- 
scribes It  is  far  better  for  the  dispenser 
that  he  should  not  risk  his  own  reputa- 
tion or  the  comfort  of  the  customer  by 
undertaking  a  task  respecting  which  he  is 
uncertain." 

Even  when  prescriptions  were  clearly 
written  there  was  the  occasional  ambi- 
guity to  contend  with,  especially  when  the 
prescriber  did  not  use  the  "official"  name 
for  a  preparation : 

"A  prescriber  gave  a  patient  the  follow- 
ing prescription:  Liq  as  loz,  Liq  Strych 
5dr,  Aq  ad  6oz. 

"The  prescription  was  dispensed  with 
liquor  arsenicalis  and,  in  due  course,  the 
patient  died,  the  symptoms  being  those  of 
strychnine  poisoning.  The  prescriber  in 
the'case  was  charged  with  culpable  homi- 
cide of  the  woman,  and  in  the  course  of 
the  defence  he  alleged  that  he  meant  the 
hydrochloric  solution  of  arsenic  when  he 
wrote  'liq  as,'  but  that  a  drunken  assistant 
gave  liquor  arsenicalis. 

"He  was  aquitted." 


Bottles  from  Norwich  pharmacist,  Mr  John  Newstead  (C&D,  July  30,  1977,  p145) 
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Getting  a  grip  on 
your  business 


Alan  Fiber,  head  of  Business  Management  Advisory  Services,  the  management 
consultancy  and  "business  doctor"  service,  sums  up  his  retail  management 
series  which  was  published  in  Retail  Chemist  prior  to  the  latter's  incorporation 
with  Chemist  &  Druggist 


Circumstances  vary  so  much  from 
pharmacy  to  pharmacy  that  the  previous 
articles  have  been  limited  strictly  to 
general  principles.  Mention  nevertheless 
has  been  made  of  most  major  aspects  to 
which  attention  should  be  paid  and  de- 
tail given  about  common  pitfalls — the 
greatest  of  which  is  to  try  to  use  the 


series  as  a  blueprint,  which  clearly  it 
cannot  possibly  be. 

A  further  big  step  for  most  pharma- 
cists wishing  to  get  a  grip  on  their 
business — whether  its  profits  have  been 
slipping  or  simply  to  improve  perform- 
ance, necessary  in  the  face  of  stiffer 
trading  circumstances,  etc — may  sound 


Over  the  counter,  over  the  years,  millions*  of  customers 
have  appreciated  the  pharmacist's  advice. 

Earex  for  earwax  problems. 

Who  better  than  the  pharmacist  to  advise  customers 
to  use  a  little  Earex  to  prevent  earwax  problems. 
And  benefit  from  the  continual  support  of  a 
relieved  customer. 


m  EAREX 


gentle  eardrops 


HI  The  brand  leader  for  earwax  relief. 

*Over  the  last  2  years  2,500,000  bottles  of  Earex  have  been  bought 
through  retail  pharmacies. 


Have  you  a  problem 

As  a  special  service  to  C&D,  readers' 
specific  problems,  in  strictest  con- 
fidence, can  be  sent  directly  to 
Mr  Alan  Fiber,  marked  "confiden- 
tial," at  BMAS,  Management  House, 
9  Park  Grove,  Edgware.  Middlesex. 
Where  practicable,  a  suggested  solu- 
tion will  be  sent  in  reply,  confidentially 
and  without  charge.  Where  of  wide 
application,  the  matter  may  be  dis- 
cussed later  in  this  journal,  total 
anonymity  guaranteed. 


trite  to  some  yet  it  must  be  said.  Every 
pharmacist's  business  involves  taking 
many  trading  decisions,  some  of  major, 
often  also  of  long-term  significance. 
Before  taking  a  decision,  have  all  the 
necessary  facts — which  implies  working 
far  enough  ahead  for  there  to  be  time 
to  obtain  all  necessary  information 
beforehand. 

Review  the  facts  dispassionately,  con- 
sidering not  only  the  best  possible  and 
worst  possible  results  but  also  the  most 
likely  results  and  the  probable  extent  of 
best,  worst  and  most  likely  outcome 
occurring. 

Sometimes  it  is  possible  to  delay  the 
decision  further  so  that  judgment  can  be 
made  on  a  firmer  foundation.  This  delay 
in  decision-making  should  not  be  con- 
fused with  unwillingness  to  take  a  deci- 
sion, nor  with  leaving  decisions  until  too 
late  so  that  circumstances  take  control. 

Running  a  pharmacy  is  not  like  driv- 
ing a  car  flat  out  on  a  busy  motorway 
in  fog.  While  individual  shop  circum- 
stances vary  widely,  the  overall  guide- 
lines of  business  management  do  exist, 
and  there  are  thousands  of  other  phar- 
macists facing  similar  problems. 
Thousands  more  have  successfully  sur- 
mounted broadly  similar  problems  in  the 
past. 

Thus  if  in  real  doubt  over  any  major 
decision  to  be  taken,  find  out  more. 
Sources  are  numerous,  some  more 
appropriate  to  particular  problems  than 
others. 

Do  not,  however,  ask  inappropriate 
sources  of  advice,  for  answers  will  then 
be  unreliable,  and  if  more  than  one  is 
asked  will  inevitably  conflict,  which  un- 
certainty can  easily  lead  to  wrong 
choice.  Remember,  too,  that  it  is  no  self- 
safeguard  to  blame  wrong  outcome  on 
having  obtained  bad  advice. 

Several  sources  of  advice  are  biased, 
that  bias  not  necessarily  being  declared. 
A  bank  manager,  for  example,  will  not 
wilfully  give  bad  financial  advice  but  he 
may  well  stress  the  advantages  of  over- 
coming the  pharmacist's  problem — or 
worse,  only  part  of  it  without  stressing 
that  only  a  part  is  being  covered — by| 
selling  some  of  the  bank's  services,  andj 
making  sure  that,  should  the  worst  be- 
fall, the  bank  is  safeguarded  even  if  no 
one  else  is. 

The  soundest  business  advice  available 

Continued  on  p553 
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What  choice  have 
your  slimmers  got? 

57%  of  all  women  are  slimmers.  What  they  want  are  quality  low 
calorie  alternatives  to  "normal"  foods  and  beverages.  The  concentrated 
fruit  drink  to  provide  that  kind  of  alternative  is  Chekwate. 

Chekwate  tastes  of  real  fruit. 

Chekwate  comes  in  four  real-fruit  flavours  (including 
the  improved  flavours  of  orange  and  lemon). 

What's  more,  we'll  feature  all  four  flavours  in  a  hard-selling  ad 
in  the  slimming  press  throughout  the  heavy  slimming  months. 
So  stock  up  with  all  four  Chekwate  flavours  now. 
You  know  it's  the  right  choice  for  your  slimming  section... and  for 
your  slimmers'  calorie  controlled  diets,  too. 


Grapefruit  Lemon    Orange  Lime 
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We've  both  developed  in  the  same  way 


Newborn.  For  the  right  start. 

The  Newborn  teat  in  soft,  pink 
latex  is  used  and  recommended 
by  more  than  75%  of  British 
maternity  hospitals.  It's  soft 
enough  for  the  youngest  babies  to 
enjoy  easy  feeding  yet  firm  enough 
to  resist  collapsing. Nowavailable  to 
the  trade  for  the  first  time. 

Freflo.  For  extra  resilience. 

Having  made  happy  and  satis- 
factory progress  with  Newborn 
hospital  proved  teats  the  more 
resilient  Freflo  with  pure  latex 
construction  and  choice  of  hole 
size  is  the  next  step. 

Variflo.For  flexible  feeding. 

The  latest  development  in 
teats  with  a  variable  flow  rate. 


Mothers  no  longer  need  to 
choose  teats  by  hole  size  and 
babies  can  feed 
according  to  their 
mood. 

ThenewVariflo 
with  an  oval  hole 
gives  control  of  flow 
rate  from  fast 
to  slow  — in  one 
teat. 


by  Griptight 

0 


Lewis  Woolf  Griptight  Limited,  H 
Selly  Oak, Birmingham 


When  used  with  Nursery  Poly- 
carbonate Feeding  Bottles  which 
are  lightweight, clear  as  glass, 
completely  smooth  with  no  germ 
traps, fully  boilable  and  virtually 
unbreakable,  Nursery  teats  are  the 
natural  progression  in  safer  more 
satisfying  feeding. 

Nursery  Feeding  bottles  and 
teats  by  Griptight. 

Order  your  supplies  early  to 
meet  the  consumer  advertising 
demand. 


□KOTOS 

by  Griptight 

ome  Sales  Department,  144  Oakfield  Road, 
B29  7EE.Telephone  021-472  4211. 
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Casio  electronics  expand 
into  cash  registers 


Casio  Electronics  Co  are  expanding  into 
cash  registers.  They  start  with  a  range  of 
three  models,  all  of  which  accumulate 
sales  figures  under  various  department, 
assistant  and  transaction  type  headings 
but  Casio  say  that  they  have  been  "care- 
ful to  retain  simplicity  where  this  is  a 
virtue."  As  well  as  the  standard  digital 
display  for  the  shop  assistant  to  check 
that  the  correct  figures  have  been  fed  in, 
there  is  a  duplicate  of  the  same  display 
that  the  customer  can  refer  to.  This 
second  display  is  raised  above  the  top 
of  the  cash  register  and  can  be  swivelled 
through  270  degrees  to  ensure  it  is  in 
the  best  position  from  the  customer's 
viewpoint. 

Model  Casio  21ER-K  is  suitable  for 
sales  in  a  single  department  with  up  to 
four  assistants.  It  monitors  and  totals  all 
events  such  as  cash  sales,  credit  trans- 
actions, paid  outs,  refunds  and  discounts. 
Two  identical  paper  tapes  are  used  to 
issue  customer  receipt,  and  for  the 
store's  own  management  reportage.  Casio 
25ER-K  is  substantially  similar,  but  feat- 
ures the  increased  capacity  of  dealing 


U  '  I   
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across  four  departments,  and  Casio 
30ER-K  offers  twice  as  many  again. 
Recommended  prices  range  from  £395 
for  model  21ER-K  to  £695  for  30ER-K. 
Casio  Electronics  Co  Ltd,  28  Scrutton 
Street,  London  EC2A  4TY. 


Treated  film  for 
brickproof  windows 

Madico  is  a  specially-treated  transparent 
polyester  film  0.002  in  thick  which  can  be 
applied  to  shop  or  store  windows  by  a 
specified  adhesive.  It  is  claimed  to  have 
resisted  house  bricks  thrown  at  a  96  X  104 
in  window — they  bounced  off,  although 
the  glass  cracked.  When  the  raiders  then 
tried  to  cut  their  way  through  the  film 
with  a  knife  they  failed.  Doulton  Glass 
Industries  Ltd,  Parr  Road,  Honeypot 
Lane,  Stanmore,  Middlesex. 

Mirror  surface 
display  material 

A  new  mirror  surface  display  material — 
manufactured  from  a  high  impact  poly- 
styrene laminated  with  a  metallised  poly- 
ester protective  film — has  been  introduc- 
ed by  Cox  Menzies  Marketing  who  have 
been  appointed  sole  UK  agents  by  West 
German  Flachglas  A.G.  Co.  The  new 
Thermodet  S  300  sheets,  available  in 
1100mm  wide  by  1mm  or  3.00mm  thick 
is  expected  to  have  many  applications  in 
shopfitting,  general  display  and  exhibition 
work. 

The  company  will  also  handle  the 
entire  range  of  high  quality  Thermodet 
packaging  and  display  flocks.  These  are 
manufactured  in  35  colours  through  a 
four  quality  range.  Cox  Menzies  Market- 
ing Ltd,  Thames  Industrial  Estate,  Station 
Road,  Marlow,  Bucks.  SL7  1TB. 


CMG  computer 
payroll  service 

For  organisations  joining  the  CMG 
Computer  Management  Group  (UK) 
Ltd  payroll  service  by  April  30,  the 
standard  joining  fee  of  £100  will  be 
waived.  According  to  CMG  UK  director, 
Tudor  Francis,  the  "systems'  are  suitable 
for  a  wide  range  of  companies  and  in 


just  a  few  minutes,  hours  worked  (basic 
and  overtime),  tax  code  and  minor 
adjustments  may  be  entered  on  standard 
forms.  They  are  then  sent  to  CMG's 
Croydon  computer  centre  for  processing. 
In  return,  clients  receive  a  complete  pay- 
roll together  with  payslips,  a  cash  break- 
down to  help  the  make-up  of  wage 
packets,  and  an  analysis  of  hours  worked 
by  staff.  CMG  Computer  Management 
Group  (UK)  Ltd,  Sunley  House,  Bed- 
ford Park,  Croydon,  Surrey. 

Liquid  soap 

A  new  liquid  soap  for  commercial 
appliances  is  available  from  Southon- 
Horton  Laboratories  Ltd  (5L,  £1.68 
trade).  The  pale  green  lotion  containing 
herbal  essences,  is  said  to  be  equally 
pleasing  to  female  and  male  staff.  Packed 
in  cartons  of  4  x  5L  there  is  an  introduc- 
tory bonus  of  one  x  5L  free  with  every 
three  ordered.  Southon-Horton  Labora- 
tories Ltd,  Herbert  House,  Slade  Green, 
Erith,  Kent. 

Gondola  kits 

Spur  Systems  International  are  to  market 
their  gondola  units  pre-packaged  in  a 
compact  kit  form  for  the  first  time.  There 
are  two  new  packs — a  starter  pack  con- 
taining a  complete  one  metre  basic 
framework  together  with  screws  and  key, 
and  1  metre  extension  packs.  Spur 
Systems  International  Ltd,  Otterspool 
Way,  Watford,  Herts  WD2  SHT. 

Carton  opener 

A  multi-purpose  carton  opener  now  on 
the  market  is  designed  to  remove  staples, 
cut  rope,  string  and  banding  and  slice 
through  sealing  tapes.  The  opener  (£4.00) 
has  four  easily  replaced  blades  which  are 
stored  in  the  handle.  A  blade  cover  is 
attached  to  the  opener.  Distributed  by 
SIACO  Ltd,  Radwinter  Road,  Saffron 
Walden,  Essex  CB10  2LA. 
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concluded  from  p550 

is  always  a  "best  buy",  no  matter  what 
it  may  cost,  provided  it  comes  from  a 
reputable  source.  Indifferent,  let  alone 
downright  bad,  advice  is  worse  than  a 
waste  of  money,  since  it  involves  the 
pharmacist  wasting  much  more  of  his 
money  (and  usually  ill-afforded  time)  in 
following  it  and  trying  to  correct  the 
mess  subsequently. 

Slick  salesmen,  often  employed  by  one 
manufacturer  to  promote  only  his  pro- 
ducts, often  call  themselves  "consultants" 
and  give  that  term  a  bad  name.  Yet  there 
are  many  professional  management  con- 
sultants whose  ethics  are  of  the  highest 
and  with  impeccable  qualifications  in  the 
aspect  of  management  in  which  the  phar- 
macist realises  he  needs  advice — finance, 
staff,  or  whatever.  Some  of  us  also  know 
trading  problems  of  the  pharmaceutical 
profession  well.  No  genuine  consultant 
— whether  using  that  term  or,  for 
example,     "chartered     accountant" — is 


ever  offended  by  a  pharmacist,  before 
committing  himself,  asking  for  qualifi- 
cations and  likely  cost  of  providing 
answers. 

Sources  of  advice  are  numerous, 
including  the  pharmacist's  own  experi- 
ence and  previous  trading  records,  fellow 
retailers  (not  necessarily  only  in  phar- 
macy: the  local  chamber  of  trade  or 
commerce  may  be  a  suitable  meeting 
point),  local  public  library,  bank  man- 
agers and  other  professional  men  are  just 
a  few.  The  pages  of  C&D  are  another 
important  source. 

This  series  has  indicated  many  ways  to 
improve  profitability.  Throughout,  the 
need  has  been  stressed  for  control;  not 
taking  things  as  they  come,  but  advice 
given  on  how  to  establish  fair  targets, 
with  periodic  checks  to  see  that  trading 
is  up  to  target  and  if  not,  to  take  prompt 
remedial  measures.  This,  after  all,  is  what 
"getting  a  grip"  really  is. 
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Plough's  cosmetics  challenge 

An  interview  with  Plough's  new  Managing  Director  Geoffrey  Palmer  Moore 


Plough  (UK)  Ltd  have  pledged  a  "big 
cosmetic  challenge"  in  1978,  with  an 
aggressive  marketing  schedule  .  .  .  and 
the  introduction  of  new  product  develop- 
ments in  toiletries  and  proprietary 
medicines"  with  the  intention  of 
becoming  "a  major  force  in  the 
cosmetics,  toiletries  and  medicines  busi- 
ness within  the  next  few  years". 

These  are  the  words  of  Geoffrey 
Palmer  Moore,  the  new  managing  direc- 
tor of  Plough.  Mr  Palmer  Moore  was 
the  general  manager  of  Bristol  Myers 
consumer  division  until  recently  and  has 
replaced  Charles  Diggins  at  Plough. 
Already  during  his  two  month  tenure  the 
staff  at  Plough  headquarters  in  South 
Bermondsey,  London,  have  felt  the  wind 
of  change.  Mr  Palmer  Moore  came  in 
with  the  deep  seated  feeling  that  there 
was  a  lot  of  growth  potential  in  this 
company  that  had  not  been  exploited. 
Accordingly  he  set  about  "beefing  up 
management"  with'  new  people,  chosen 
because  they  had  already  proven  them- 
selves in  other  jobs.  The  marketing 
manager  for  the  Maybelline  range  is  now 
Wendy  Marchand,  ex-Factor  and  Gala; 
Malcolm  Body  has  come  in  as  works 
director  from  Chesebrough  Ponds  and 
Frank  Milton,  ex-Coty,  is  now  director 
of  purchasing. 

Consumer  growth 

Plough  UK  Ltd  has  the  backing  of  its 
powerful  American  parent,  Schering- 
Plough,  whose  total  annual  turnover  is 
around  the  billion  dollar  mark.  Most  of 
this  comes  from  their  "ethicals,"  but  they 
have  a  growing  consumer  business  and 
indeed  the  corporate  declaration  is  for 
intended  growth  in  the  consumer  side. 
Mr  Palmer  Moore  believes  that  with  the 
"new  clout"  behind  the  management 
team  the  British  company  will  contribute 
greatly  to  this  endeavour. 

Flagship  line 

Maybelline,  the  company's  flagship  line 
in  the  States,  is  a  mass  merchandised 
range  over  there.  It  is  widely  available 
in  the  UK  too  but  only  through  selected 
outlets.  There  is  no  intention  to  move 
into  either  supermarket  or  grocery  out- 
lets where  it  is  felt  this  kind  of  business 
is  still  entirely"  inappropriate.  Maybelline 
Great  Lash  was  Plough's  kick-off  product 
in  the  UK  in  1969  and  it  is  seen  as  one 
of  the  main  causes  of  the  subsequent 
growth  of  the  entire  mascara  business 
here.  They  advertised  on  television  at 
that  time,  when  very  few  other  cosmetics 
were  being  promoted  in  this  way. 
Mr  Palmer  Moore  has  decided  that  now 
that  so  many  other  cosmetic  houses  are 
seen  on  television,  mainly  on  the  back 
of  their  fragrances,  it  is  time  that  May- 
belline made  itself  conspicous  once  more 
— tout  toy  its  absence.  It  is  his  intention 


therefore  to  move  more  heavily  into 
women's  magazines  this  year. 

Quality  at  realistic  prices 

He  also  feels  that  now  Maybelline  has 
become  a  recognised  brand  name  through 
the  medium  of  television  they  can  afford 
to  tell  the  company's  story  at  greater 
length  and  in  a  more  relaxed  manner 
through  consumer  magazines.  Another 
major  change  within  the  brand  itself  is 
the  new  policy  of  wanting  to  provide 
up-market  quality  at  realistic  prices. 
Mr  Palmer  Moore  sees  this  as  a  move 
away  from  the  budget  brands  such  as 
Outdoor  Girl  and  Rimmel,  slotting  into 
what  he  saw  as  a  definite  gap  in  the 
market  just  below  the  more  expensive 
Factors  and  Revlon's.  This  is  reflected  in 
the  packaging  of  the  recent  launches 
The  automatic  lip  colour  and  cream  on 
shadows  are  in  neat  and  handy  tubes,  the 
fingertip  blushers,  both  creme  and 
powder,  of  which  the  powder  is  surpris- 
ingly proving  the  most  popular,  and  the 
eye  shadowpacks.  These  really  sum  up 
the  company's  new  approach  to  quality 
products  and  packaging.  Compare  them 
for  instance  with  the  pack  of  the  original 
Great  Lash — a  pack  which,  because  of 
its  high  consumer  acceptance,  will  not  be 
changed. 


Older  bias 

The  up-market  approach  can  also  be 
seen  in  the  choice  of  women's  magazines 
selected  for  advertising.  The  bias  towards 
the  young  teenage  magazines  like  Jackie 
and  Fab  208  has  gone,  and  Maybelline 
advertising  will  be  seen  in  a  wide  range 
of  monthlies  and  weeklies,  including 
Honey,  Cosmopolitan  and  Vogue.  The 
target  market  has  changed  quite  con- 
siderably, moving  from  the  young  teen- 
agers to  the  18-  to  30-year-olds  who  look 
for  quality  products,  are  more  willing  to 


experiment  with  colours,  and  have 
greater  disposable  incomes.  Recent 
launches  reflect  this  commitment,  lip 
colours  with  the  latest  style  applicators 
and  nail  colours  in  many  shades  echo 
the  expected  cosmetic  growth  areas. 

There  will  be  at  least  three  major 
product  launches  within  the  next  eight 
months,  Mr  Palmer  Moore  and  Wendy 
Marchand  predict,  with  regular  updating 
of  available  shades.  In  order  that  the 
trade  should  not  be  overloaded  with 
shades  however,  this  will  toe  coupled  by 
a  systematic  withdrawal  of  outdated 
colours. 

Merchandising  policy 

The  company,  under  the  enthusiastic 
instruction  of  Geoffrey  Palmer  Moore 
has  also  formulated  a  deliberate  policy 
of  on-counter  merchandising  and  is 
increasing  the  quality  and  visual  impact 
of  its  units.  In  June  it  will  be  introducing 
an  entirely  .new  range  of  merchandisers 
both  counter  and  floor  displays  with  an 
emphasis  on  modular  units,  to  toe  added 
to,  subtracted  from  and  generally  made 
as  adaptable  as  possible.  Research  is  also 
being  carried  out  on  gravity  feed  self 
merchandiser  units,  bringing  mass  mer- 
chandise techniques  to  a  selected  outlet 
product  range. 

One  other  successful  experiment 
undertaken  by  the  new  management  has 
been  the  introduction  of  a  team  of  lady 
merchandisers  who  travel  around  the 
bigger  accounts  in  major  city  centres, 
calling  once  or  twice  a  week  to  look  after 
the  stock,  and  clean  and  maintain  mer- 
chandisers. Indeed  this  has  been  such  a 
successful  exercise  that  the  team  has  now 
been  doubled. 

Coppertone  performance 

Plough's  major  move  in  1977  was  the 
UK  launch  of  Coppertone,  the  sun  pro- 
duct range  duto'bed  "the  biggest  world 
wide  seller",  primarily  because  of  sales 
within  the  US.  Despite  the  bad  summer 
this  product  is  seen  to  have  "performed 
well".  Mr  Palmer  Moore  place's  Copper- 
tone  equal  fourth  with  Nivea  in  the  brand 
share  battle,  after  Ambre  Solaire, 
Bergasol  and  Boots  own,  and  of  course 
his  aim  in  1978  is  to  increase  that  share. 
The  poster  campaign  for  the  range  is  to 
be  continued  and  television  advertising 
will  be  added  in  the  London  area  only 
during  June,  July  and  early  August.  Four 
merchandising  parcels  will  be  available 
to  the  trade. 

Mr  Palmer  Moore  realises  that  there 
is  obviously  some  reluctance,  after  the 
bad  weather  and  stay  at  home  nature  of 
last  summer,  for  pharmacies  to  look 
upon  sun  tan  products  with  any  great 
favour.  It  is  his  belief,  however,  that 
about  80  per  cent  of  holiday  makers  buy 
a  sun  tan  product  in  this  country  before 
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travelling,  and  the  signs  are  that  1978  is 
going  to  be  a  record-breaking  year  for 
foreign  travel.  The  package  holiday 
brokers  are  already  reporting  sell  outs  for 
most  resorts.  He  is  hopeful  therefore  that 
these  products,  and  especially  Copper- 
tone,  will  move  off  the  shelves  very  fast. 

Range  addition 

An  addition  to  the  range  which  will  be 
tested,  in  certain  areas  only  this  year  is 
Tropical  Blend.. This  is  made  from  cocoa 
butter,  coconut  oil,  lanolin,  olive  oil  and 
sweet  almond  oil.  It  smells  very  distinc- 
tive and  is  designed  to  appeal  to  all 
"natural  ingredient"  enthusiasts.  It  is 
also  said  to  promote  a  "savage  tan". 
The  selling  platform  for  other  Copper- 
tone  products  this  year  is  that  their  use, 
apart  from  giving  a  fast,  safe  and  colour- 
ful tan,  helps  prevent  premature  wrink- 
ling and  ageing. 

The  "ethicals"  side  of  Plough's  busi- 
ness is  also  on  the  move.  Sales  of 
Rinstead  and  Megazones  are  as  steady 
as  ever,  and  Correctol,  the  laxative  for 
women  launched  last  year,  has  "met 
expectations".  Mr  Palmer  Moore  realises 
that  growth  in  these  areas  is  much 
slower,  there  is  not  the  flighty  con- 
sumerism associated  with  cosmetic  sales, 
but  he  feels  that  a  good  job  is  being  done 
to  establish  Plough's  credibility  in  this 
field. 

So  the  future  looks  bright  for  Plough 
UK  Ltd,  there  is  more  steam  behind  it, 
and  it  is  piloted  by  a  dynamic  new 
helmsman.  At  present  he  is  suitably 
secretive  about  any  major  new  product 
developments,  wanting  to  be  certain  of 
his  facts  before  broadcasting  them.  But 
he  admitted  that  an  agreement  has  been 
signed  with  an  American  dermatological 
house  and  the  opportunities  for  selling 
their  products  in  the  UK  are  being 
explored. 

Retail  Consortium 
meets  Treasury 

A  delegation  from  the  Retail  Consor- 
tium, led  by  its  chairman,  Mr  Joseph 
Godber,  MP,  recently  met  Mr  Robert 
Sheldon,  MP,  financial  secretary  to  the 
Treasury,  and  other  treasury  officials  to 
emphasise  some  of  the  points  made  in 
the  Consortium's  Budget  submission  to 
the  Chancellor. 

In  particular,  Mr  Godber  restated  the 
frustration  felt  by  retailers  at  the  con- 
tinued discrimination  against  them  in  the 
field  of  capital  allowances  on  buildings. 
He  told  Mr  Sheldon  that  Inland  Revenue 
Commissioners  are  adopting  a  more 
restrictive  attitude  than  ever  before  in 
the  interpretation  of  existing  legislation 
regarding  plant  and  fixtures. 

Mr  Godber  also  emphasised  the  need 
for  the  restoration  of  purchasing  power 
by  reducing  income  tax,  and  pleaded  the 
case  for  a  one-tier  VAT  system  to 
simplify  retail  administration.  After  the 
meeting,  Mr  Godber  said,  "Mr  Sheldon 
gave  us  a  sympathetic  hearing  and  I  am 
hopeful  we  may  have  some  influence  on 
the  Chancellor's  final  budget  decisions". 
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'Which?'  on  OTC  analgesics 


There  is  little  to  choose  between  different 
OTC  analgesics  for  how  well  they  work, 
nor  is  there  much  to  choose  between 
them  on  grounds  of  safety,  says  the  latest 
issue  of  Which?  Their  survey  found  that 
the  standard  BP  preparations  of  aspirin 
and  paracetamol  sold  in  Boots  were 
generally  among  the  cheapest.  However, 
the  article  points  out  that  as  the  average 
household  does  not  spend  much  more 
than  a  £1  a  year  on  these  analgesics,  if 
a  person  has  a  favourite  then  he  should 
not  worry  about  the  price. 

Which?  says  that  most  experts  advise 
that  aspirin  should  not  be  taken  if  too 
much  has  been  eaten  or  drunk  or  if  there 
is  anything  wrong  with  the  stomach.  It 
says  that  ringing  in  the  ears  may  indicate 
aspirin  overdosage  whereas  with  para- 
cetamol there  is  usually  no  physical 
warning  until  liver  damage  has  occurred. 

The  National  Food  and  Drinks  Federa- 
tion advises  its  members  not  to  have 


analgesics  on  sale  less  than  five  feet 
above  the  floor.  But  in  a  survey  of  over 
100  shops,  Which?  found  that  this 
recommendation  was  often  ignored — even 
in  chemists. 

EEC  symbols  not  understood 

This  issue  of  Which?  also  asked  a 
representative  sample  of  adults  what  they 
understood  by  EEC  symbols  for  danger- 
ous substances  (C&D,  March  11,  p  340). 
The  proportion  interpreting  each  symbol 
correctly  was  low  with  a  top  score  of 
61  per  cent  for  the  flammable  symbol. 
Old  people  did  even  less  well.  The  report 
admits  that  the  symbols  were  shown 
without  the  accompanying  words  but 
says  that  words  may  not  be  helpful  to 
those  with  reading  difficulty  or  to  child- 
ren. Which?  hopes  there  may  still  be  time 
to  think  again  on  some  symbols  before 
they  are  applied  to  a  wider  range  of 
household  products. 


Dispense 
with  diminishing  sales. 


Consult  Dollar  Rae. 
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Colour.  Lighting.  Shopntting.  System  planned  furniture. 

Our  remedy  is  not  a  seven  day  wonder, 
but  a  tried  and  tested  r 
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profitability. 
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The  clinical  pharmacology  of 
a  new  salicylate  analgesic 


After  the  discovery  and  selection  of 
indomethacin  for  development  in  1962, 
the  chemical-biological  research  team  in 
the  Merck  Sharp  and  Dohme  Research 
Laboratories  turned  its  attention  to  the 
field  of  salicylates. 

While  the  value  and  use  of  acetyl- 
salicylic  acid  is  vast  and  legendary,  during 
this  century  physicians  have  looked  for 
a  superior  salicylate  with  better  tolerance, 
higher  potency  and  longer  duration  of 
action.  Utilising  the  extensive  biological 
methodology  developed  in  the  indome- 
thacin programme,  the  synthesis  and 
evaluation  of  500  old  and  new  salicylates 
proceeded  and  led  eventually  to  the 
discovery  of  diflunisal  (MK-647).  Diflu- 
nisal  has  a  difluorophenyl  moiety  to 
enhance  activity  and  prolong  duration  of 
action,  whilst  the  acetyl  group  at  the  C2 
position  in  acetylsalicylic  acid  is  removed 
from  diflunisal  for  safety  considerations. 

Diflunisal,  in  single  dose  studies  in 
man,  possesses  analgesic  activity  lasting 
more  than  eight  hours.  In  clinical  trials, 
diflunisal  administered  twice  a  day  pro- 
duced highly  effective  levels  of  analgesia. 

The  exact  mechanism  of  action  in  the 
relief  of  acute  and  chronic  pain  is 
unknown,  hut  is  probably  related  to 
selective  blockade  of  prostaglandin  syn- 
thetase, both  peripherally  and  in  the 
central  nervous  system.  This  same 
mechanism  probably  applies  to  the  anti- 
inflammatory and  the  antipyretic  activi- 
ties demonstrated  in  animal  models. 

Plasma  concentrations 

The  absorption  of  orally  administered 
diflunisal  at  therapeutic  doses  is  virtually 
complete.  Peak  plasma  levels  were 
reached  in  about  two  hours. 

Peak  plasma  concentrations  following 
single  50  mg  and  500  mg  doses  in  man 
were  found  to  be  in  the  order  of  9  meg 
per  ml  and  90  meg  per  ml,  respectively. 
Approximately  95  per  cent  of  the  dose 
was  excreted  in  the  urine  and  4-5  per 
cent  in  the  faeces  in  96  hours.  Approxi- 
mately 79  per  cent  of  the  lower  dose  and 
65  per  cent  of  the  higher  dose  was 
excreted  in  the  urine  in  24  hours.  Thus, 
the  drug  is  excreted  more  slowly  at  the 
higher  dose.  Concentration-dependent 
elimination  has  also  been  observed  with 
salicylic  acid.  At  low  plasma  concentra- 
tions of  diflunisal  where  elimination  is 
not  concentration-dependent,  its  plasma 
half-life  is  about  7.5  hours,  as  compared 
to  2.5  hours  for  salicylic  acid.  In  the 
range  of  plasma  concentrations  resulting 
from  therapeutic  doses  of  diflunisal, 
diflunisal  disappearance  is  concentration- 
dependent,  with  an  elimination  half-life 
of  11-12  hours,  supporting  a  twice-a-day 
dosage  schedule. 


Following  doses  of  125  to  250  mg 
given  twice  daily,  steady-state  plasma 
levels  are  achieved  in  four  to  six  days. 
At  steady  state,  the  corresponding 
"trough"  plasma  concentrations  (12 
hours  after  the  previous  dose)  are  13  and 
40  meg  per  ml  for  the  125  and  250  mg 
doses,  respectively.  No  accumulation  of 
the  drug  was  demonstrated. 

Metabolism 

Diflunisal  is  not  metabolised  to  salicylic 
acid  in  man.  The  aromatic  fluorine  atoms 
in  diflunisal  are  chemically  inert  and 
metabolically  stable.  Conjugation  is 
extensive,  however,  with  the  two  soluble 
glucuronide  conjugates  accounting  for 
95-96  per  cent  of  the  total  urinary 
excretion,  and  unchanged  drug  accoun- 
ting for  about  4-5  per  cent. 


COOH 


5-(2,  4-difluorophenyl)  salicylic  acid 
[diflunisal] 

A  glycine  conjugate  of  diflunisal  has 
not  been  observed  in  human  urine.  It  is 
concluded  that  the  metabolism  of  diflu- 
nisal in  man  differs  from  that  of  acetyl- 
salicylic acid  where  glycine  conjugation 
is  a  major  metabolic  route. 

Food  does  not  reduce  the  mean  area 
under  the  plasma  concentration  curve  of 
diflunisal,  but  it  does  cause  about  a 
20-minute  delay  in  peak  time  on  the 
average,  which  is  not  considered  to  be 
clinically  significant. 

Diflunisal  appears  in  human  milk  at 
concentrations  of  2  to  7  per  cent  of  the 
plasma  level. 

As  would  be  expected  for  a  drug  that 
is  excreted  primarily  by  the  kidney,  the 
plasma  disappearance  rate  of  diflunisal 
and  its  glucuronides  is  slower,  the  greater 
the  degree  of  renal  impairment.  Haemo- 
dialysis  is  an  ineffective  way  to  remove 
diflunisal  from  the  blood,  since  it  is 
highly  bound  to  protein,  approximately 
98  per  cent. 

Pharmacological  effects 

Uricosuric.  The  influence  of  single  and 
multiple  doses  of  diflunisal  on  serum  uric 
acid  and  uric  acid  clearance  has  been 
studied  in  normal  volunteers.  Diflunisal 


increased  the  renal  clearance  of  uric  acid 
after  a  single  dose.  The  administration 
of  multiple  doses  of  diflunisal  in  these 
normal  subjects  caused  lowering  of  serum 
uric  acid  via  increased  renal  clearance 
of  uric  acid.  An  interaction  study  of 
diflunisal  and  hydrochlorothiazide,  a  drug 
which  increases  serum  uric  acid,  con- 
firmed this  finding. 

Prostaglandin  excretion  in  the  urine. 
Forty-eight  hours  after  administration  of 
375  mg  of  diflunisal  twice  daily,  the 
urinary  excretion  of  7a-hydroxy-5-, 
1 1-diketotetranor-prostane-l,  16-dioic  acid 
(prostaglandin  E  metabolite)  is  decreased 
60-65  per  cent.  This  was  maintained 
throughout  the  five  days  of  the  study. 
Platelet  aggregation.  Following  single 
doses  of  250  mg  and  500  mg  of  diflunisal 
and  following  multiple  doses  of  250  mg 
and  500  mg  given  twice  daily  for  seven 
days,  no  effect  of  diflunisal  could  be 
demonstrated  on  platelet  count,  bleeding 
time,  ADP-or  collagen-induced  platelet 
aggregation,  and  various  other  coagula- 
tion parameters.  The  effect  of  acetyl- 
salicylic acid  on  platelet  aggregation  and 
bleeding  time  is  well-documented.  In  this 
respect,  diflunisal  appears  to  differ 
significantly  from  acetylsalicylic  acid. 

Controlled  studies 

In  a  programme  of  129  controlled 
studies,  diflunisal  has  been  administered 
to  over  1,500  subjects.  Approximately 
1,200  additional  subjects  have  received 
control  agents  such  as  placebo,  acetyl- 
salicylic acid,  ibuprofen,  oxyphenbuta- 
zone,  indomethacin  and  naproxen. 

These  have  included  single  dose,  dose 
ranging,  short-term  (up  to  7  days)  and 
long-term  (up  to  24  weeks)  studies. 

Diflunisal  has  been  found  to  be  a 
highly  effective  and  generally  well- 
tolerated  analgesic  in  the  treatment  of 
pain  related  to  the  following  conditions 
— osteo-arthritis  (degenerative  joint 
disease),  post-ep'isiotomy  pain,  post- 
operative pain  following  orthopaedic 
surgery,  dental  pain  following  dental 
surgery,  post-traumatic  pain  related  to 
musculoskeletal  sprains  and  strains. 

In  summary,  diflunisal  is  the  result  of 
an  extensive  basic  chemical  and  bio- 
logical study  of  salicylates.  It  is  novel 
in  chemical  structure,  and  unique  in  the 
sense  that  it  is  the  first  and  only 
salicylate  ever  found  to  have  higher 
potency,  longer  duration  of  action  and 
better  tolerance  than  acetylsalicylic  acid. 
Based  on  material  submitted  by  Bill  Slater, 
MPS,  FBIRA,  registration  manager,  Merck 
Sharp  &  Dohme  Ltd. 

□  Diflunisal  is  marketed  from  this  week 
as  Dolobid  by  Thomas  Morson  Pharma- 
ceuticals (see  p532). 
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Henna  (Hair  Health)  Products 
are  now  on  sale  throughout 
allUnichem  branches  - 
and  will  be  backed  by  full 

scale  advertising  this  spring! 


For  further  information,  contact: 

HERHL  (Hair  Health)  Ltd. 


Classic  House.  174/181  >  Old  Street,  London  EG1V9BE  Tel:  ( 11-253  335°2. 


MNCY/4N  EXTR4 


A  M/EEK  PROFIT?.. 


White 


£700  a  week  turnover  with  £200  nett  profit  is  not  difficult  to  achieve  —  we've  plenty  of  individual 
outlets  that  do  just  that.  How?  By  stocking  HOMEBREW.  An  estimated  one  in  ten  people  make  wine  or 
beer  at  home  —  the  market  has  hardly  been  tapped  yet,  and  ^ 
the  growth  potential  is  enormous.  But  don't  take  our  word  I  _ 
for  it  —  complete  the  coupon  for  further  details. 


We  already  supply  many  hundreds  of  retailers  throughout 
the  U.K.  as  well  as  an  increasing  number  of  national 
multiples.  We're  the  largest  distributor  for  Homebrew  in 
the  Country,  and  like  to  think  we  are  the  best  too  —  big 

to  cope,  yet  small 
enough  to  care,  May  we 
send  you  details? 


I 


SOUTHAMPTON  HOMEBREWS  LTD 

Brewrrfeker  House,  12  Rochester  Street, 
Northam,  SOUTHAMPTON.  HANTS. 
Tel.  Southampton  36044/5/6 


Name. 


Address. 


HOMEBREWS  L 
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5% 
DISCOUNT 

If  you  order  now  from 
Britain's  biggest  range 
of  Babycare  products 


Feeding  Bottles 
Teat  Covers 
Silicone  Rubber 

Teats 
Moulded  Teats 
Latex  Teats 
Baby  Care  Sets 
Soothers 
Suba-Warmas 


Teething  Trainers 
Potties 

Plates  and  Dishes 
Measuring  Jugs 
Feeding  Cups  and 

Trainers 
Suba-Seal  Cot  Hot 
Water  Bottles. 


IT  MAKES  GOOD  SENSE 
TO  ORDER  NOW 
FROM  THE  SUBA-SEAL  RANGE  OF 
BABYCARE  PRODUCTS 

)K  Biggest  range  in  Britain 
)K  One  Order  to  send 
)K  One  Invoice  to  check 

One  Cheque  to  pay 
)K  5%  Discount  if  you 

order  now. 

Send  for  illustrated  price  list  today  or  ask  our 
Representative  to  call. 

WILLIAM  FREEMAN  &  CO  LTD., 

Suba-Seal  Works,  Staincross,  Barnsley,  Yorkshire. 
Telephone  ( 0226 )  84081  Telex  547186. 

24  HOUR-7  DAY  ORDER  FACILITY 

DIAL  0226  84085  AND  DICTATE  YOUR  ORDER 


Beatson 

Glass 

one  of  the 
great 

protectors 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  ready  to  hand. 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 
with  most  types  of  medicinal  glass  containers. 
And  Beatson  back  their  products 
with  a  good  delivery  service. 

Beatson  Clark 

Beatson,  Clark  &  Co.  Ltd.,  . 
Rotherham,  South  Yorkshire,  S60  2AA 
Telephone:  0709  79141  Telex:  54329 
Ask  your  wholesaler. 
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Buckinghamshire  Local  Pharmaceutical  Committee 

Pharmacy's  route  to 
public  support 


Three  steps  to  securing  public  sympathy 
for  pharmacy's  problems  were  outlined 
by  Miss  Maureen  Tomison,  head  of 
publicity  for  the  Pharmaceutical  Society, 
at  a  meeting  of  contractors  called  by 
Buckinghamshire  LPC  on  Sunday. 

The  first  essential  was  to  recognise  the 
power  of  publicity  and  to  use  it  properly. 
Pharmacists  may  deplore  the  need  to 
use  publicity  as  a  weapon  but  it  was 
vital  for  any  organisation  today:  "You 
would  not  think  much  of  voodo  and 
quackery;  similarly  I  dislike  amateurism 
in  publicity  and  campaigning,"  Miss 
Tomison  said.  There  was  a  public  desire 
for  information  and  it  was  necessary  to 
take  the  public  into  the  profession's 
confidence — to  ignore  this  desire  would 
inevitably  lead  to  failure  to  survive. 

Recently  the  publicity  achieved  by  the 
profession  had  been  winning  public 
sympathy  and  in  the  recent  cases  of 
"wins"  against  the  government  it  was 
seen  that  victories  were  for  the  consumer 
as  well  as  for  the  profession  itself.  The 
result  was  that  Miss  Tomison  was  now 
asked  by  the  media  to  help  prepare 
positive  stories  about  pharmacy — the 
more  the  all-round  image  could  be  en- 
hanced the  better  it  would  be  when 
publicity  over  the  contract  was  needed. 

Keeping  among  the  priorities 

The  second  step  was  to  enlist  the 
support  of  politicians.  MPs  wanted  to  be 
kept  fully  informed  and  any  profession 
that  failed  to  inform  them  would  be 
bottom  of  the  list  when  it  came  to 
working  out  priorities.  However,  poli- 
ticians did  not  wish  to  get  involved  in 
the  complexities  of  a  case — such  as 
differential  oncost — because  these  were 
matters  dealt  with  by  civil  servants.  But 
Miss  Tomison  warned  that  the  funda- 
mental criteria  in  presenting  any  case 
were  creditably,  consistency  and  coher- 
ence. A  letter  from  a  constituent  most 
influenced  an  MP — but  it  must  be  in 
English  and  kept  simple,  explaining  the 
problems  without  resorting  to  pharma- 
ceutical terminology. 

Referring  to  the  analgesics  fight. 
Miss  Tomison  said  that  sometimes  the 
profession  woke  up  when  the  battle  had 
already  been  won  by  others.  But  on  the 
other  hand  it  sometimes  failed  to  demon- 
strate the  will  to  press  the  case  home  and 
turned  back  having  already  "persuaded" 
the  politicians.  It  was  necessary  to  recog- 
nise that  such  strategic  mistakes  had 
been  made  in  the  past. 

The  third  element  in  the  strategy  was 
the  pharmacist  himself.  Some  retail 
pharmacists  let  the  profession  down,  yet 
there  were  6  to  7  million  opportunities 
daily  for  public  relations  by  the  phar- 
macist— that  is,  the  number  of  visits  to 


the  pharmacy  by  the  public.  "Use  as 
many  as  you  can  to  let  the  public  see 
you  at  your  best,"  Miss  Tomison  im- 
plored, adding  that  her  task  would  be 
much  easier  if  she  could  enlist  members' 
own  support.  There  would  be  two  major 
campaigns  this  year  designed  to  enhance 
the  image  of  pharmacy  and  these  should 
be  made  the  vehicles  to  project  the  posi- 
tive role  of  the  pharmacist  in  the 
community. 

Thanking  Miss  Tomison  for  her  work, 
Mr  A.  Neale,  said  he  thought  "the 
Society  had  teeth  only  for  biting  us  .  .  . 
I  hope  you  will  bite  very  hard  on  our 
behalf".  When  Mr  W.  A.  Davies  ques- 
tioned how  the  image  could  be  promoted 
also  to  the  other  health  professions. 
Miss  Tomison  drew  attention  to  the 
channel  of  communication  set-up  by 
Mr  Bannerman  during  his  presidency — 
regrettably  the  intended  "on-going  dia- 
logue" had  not  continued. 

The  same  point  was  taken  up  by 
Mr  Timothy  Raison,  MP  for  Aylesbury, 
who  attended  part  of  the  meeting.  He 
said  pharmacy  would  advance  its  own 
case  by  stressing  the  interdependence  of 
members  of  the  health  care  team.  The 
pharmaceutical  profession's  importance 
and  problems  had  come  to  be  realised  in 
recent  months,  he  said,  adding  that  not 
only  would  MPs  welcome  letters  from 
constituents  but  also  the  opportunity  to 
"get  the  feel  of  the  problem"  through 
personal  chats.  But,  he  warned:  "Don't 
speak  when  you've  nothing  to  say". 
Mr  Raison  pointed  out  that  his  Party 
were  keen  to  hold  down  public  expendi- 
ture, but  there  was  a  clear  need  for  the 
Health  Service  to  have  more  money  "and 
you  have  put  a  good  case  for  attention  to 
be  given  to  your  problems". 

Back  Clothier 
for  stability 

The  Clothier  report  on  rural  areas  dis- 
pensing is  a  "package  of  compromises", 
Mr  J.  P.  Bannerman,  immediate  past 
president  of  the  Pharmaceutical  Society 
and  a  member  of  the  Clothier  committee, 
told  the  meeting. 

He  believed  the  report  would  be  of 
assistance  to  rural  pharmacists,  but  it 
was  not  a  "solution"  from  pharmacy's 
point  of  view.  Nevertheless,  the  com- 
promises would  create  a  situation  of 
stability  in  rural  areas  and  Mr  Banner- 
man  hoped  the  profession  would  give  the 
report  its  approval.  The  alternative  was 
a  "jungle"  with  continued  erosion  of  the 
pharmaceutical  services  in  rural  areas. 

Mr  Bannerman  asked  the  profession  to 
consider  the  position  of  the  rural  phar- 
macist— his     relationship     with  local 


doctors  and  the  local  community  made 
it  difficult  to  create  a  situation  of  con- 
flict. However  the  structure  of  the 
national  and  local  joint  committees 
(three  doctors,  three  pharmacists  and 
three  lay  members  with  a  lay  chairman) 
meant  that  if  pharmacy  had  a  good  case 
that  case  would  be  made,  if  not,  it  would 
fall  on  its  face. 

The  committees  would  have  access  to 
all  the  information  they  required  and 
would  be  in  a  position  to  monitor 
changing  conditions.  In  fact  Mr  Banner- 
man  saw  Clothier's  "greatest  advance" 
stemming  from  the  fact  that  it  was 
possible  to  seek  a  change  in  the  designa- 
ted character  of  an  area.  But  he  warned 
that  there  must  be  no  frivolous  cases. 

To  opponents  of  the  report  who  argued 
that  in  recognising  doctor  dispensing  the 
profession  had  given  way.  Mr  Bannerman 
pointed  out  that  recognition  was  already 
given  by  regulation  31(b)  and  the  Depart- 
ment was  only  prepared  to  consider 
change  along  lines  agreed  by  both  pro- 
fessions. It  was  also  argued  that  the 
control  of  the  right  to  open  pharmacies 
had  been  given  to  doctors  and  lay  people. 
But,  said  Mr  Bannerman,  now  was  the 
time  for  the  profession  to  decide  whether 
it  wanted  rational  distribution  of  phar- 
macies: if  so  this  could  not  be  achieved 
through  the  decision  of  pharmacists 
alone.  The  profession  could  take  the  road 
to  a  more  orderly  society  with  a  pre- 
dictable future,  in  which  right  of  entry 
into  a  planned  distribution  of  pharmacies, 
or  it  could  accept  continued  uncertainty 
and  continued  closures. 

The  meeting  was  also  brought  up  to 
date  on  remuneration  negotiations  by  Mr 
S.  A.  Axon,  secretary-designate  of  PSNC. 


Chemists  underuse 
drug  services 

The  scant  use  of  regional  drug  informa- 
tion centres  by  retail  pharmacists  and 
general  practitioners  may  be  due  to  lack 
of  awareness  of  the  service.  A  report  in 
a  recent  British  Medical  Journal  showed 
the  majority  of  queries  to  eight  such 
regional  units  were  from  hospital  doctors 
and  pharmacists.  The  number  of  queries 
from  nurses  varied  from  region  to  region; 
some  went  direct  to  the  pharmacy  rather 
than  the  information  department. 

A  committee  of  the  Royal  College  of 
Physicians  thinks  that  drug  information 
and  advice  should  be  provided  by  special- 
ised medical  staff.  But  this  report  says 
that  its  findings  suggest  that  clinical 
expertise  formed  only  a  part  of  the 
advisory  facilities  necessary  to  provide  a 
comprehensive  drug  information  service. 
Many  problems  need  pharmaceutical  or 
other  scientific  knowledge  and  the  report 
concludes  that  a  multidisciplinary 
approach  is  necessary.  The  report  also 
says  that  although  many  of  the  inquiries 
are  isolated  and  factual  in  nature,  they 
may  reflect  wider  problems  in  drug  use 
which  could  be  dealt  with  by  sending  out 
collated  and  evaluated  data,  possibly  in 
bulletin  form. 
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COMPANY  NEWS 

LRC  form  three  new 
operating  divisions 

Following  the  merger  two  years  ago  of 
most  of  the  UK  marketing  activities  of 
LR  Industries  and  the  Sanitas  Trust,  the 
two  companies  are  being  totally  integra- 
ted into  three  new  divisions  of  LRC 
International  with  effect  from  April  1. 

The  largest  division,  LRC  Products, 
will  mainly  be  responsible  for  "fast 
moving  consumer  lines".  The  managing 
director  is  Mr  Mark  Sellers,  the  group's 
chief  executive,  and  Mr  Tony  Robinson, 
managing  director  of  LR  Industries,  and 
Mr  Michael  Warwick-Smith,  managing 
director  of  Sanitas,  are  joint  deputy 
managing  directors.  Mr  Robinson  is 
responsible  for  finance,  manufacture  and 
technical  development,  and  Mr  Warwick- 
Smith  for  marketing,  distribution,  per- 
sonnel, administration  and  computer 
services. 

The  second  division,  LRC  Industrial 
Holdings,  whose  managing  director  is 
Mr  Warwick-Smith,  is  made  up  of 
United  Photographic  Laboratories,  Auto- 
numis,  Beechwood  Brushes,  Chalk 
Products.  Sanitas  (Nigeria),  Southon- 
Horton  Laboratories.  Thompson  & 
Capper  Tablets  and  the  newly  formed 
security  company  Capital  Lock  &  Safe. 
British  Surgical  Industries,  which  manu- 
factures surgical  footwear,  corsetry  and 
rehabilitation  aids,  also  becomes  part  of 
the  division.  Elsan  is  being  merged  with 
the  leisure  products  interests  of  the 
Haffenden-Richborough  division. 

The  third  new  division,  LRC  Overseas, 
whose  managing  director  is  Mr  Robinson, 
brings  together  the  overseas  interests  of 
the  companies. 

Sangers  close 
Liverpool  office 

Sangers  Ltd,  owners  of  John  Thompson 
Ltd,  wholesale  chemists,  have  announced 
that  as  part  of  the  company's  reorgani- 
sation they  are  closing  their  Duke  Street 
premises  in  the  centre  of  Liverpool  and 
transferring  the  distribution  system  to  the 
existing  branches  surrounding  Liverpool 
— Bootle,  Preston,  Birkenhead  and 
Llandudno.  The  reasons  for  the  decision 
relate  to  traffic  flow  and  suitability  of  the 
Duke  Street  premises. 

Reckitt  &  Colman 
ahead  at  year  end 

Sales  of  Reckitt  &  Colman  Ltd  in  1977 
amounted  to  £557m,  an  increase  of  15 
per  cent  over  the  previous  year.  Pre-tax 
profit  was  £57. 9m,  an  increase  of  12.6 
per  cent  and  a  record  for  the  company. 
The  pharmaceutical  division  returned  a 
profit  of  £9.1m  compared  with  £7. 4m 
in  the  previous  year. 

In  the  UK  a  14  per  cent  increase  in 
sales  was  accompanied  by  a  rise  in  pro- 
fit   of    2.3    per    cent.    Overseas  sales 


accounted  for  84  per  cent  of  the  total, 
the  fastest  growth  areas  being  Australia, 
Africa  and  Latin  America.  In  Europe 
the  profit  decreased  marginally. 

The  chairman  comments  that,  in 
common  with  all  consumer  goods 
industries,  the  company  experienced  a 
decline  of  consumer  buying  power  in 
real  terms  as  a  result  of  inflation.  For 
the  current  year,  the  company  is  confi- 
dent of  remaining  competitive  in  UK 
exports  and  hopes  for  an  improvement 
in  domestic  output  both  in  the  UK  and 
other  principal  countries. 

Briefly 

Mr  Philip  James,  MPS,  has  bought  the 
pharmacy  of  Brown  &  Francis,  49  Bull 
Ring,  Ludlow,  Shropshire,  on  the  retire- 
ment of  the  previous  proprietor,  Mr  Cyril 
Francis,  MPS. 

APPOINTMENTS 

LRC  International  Ltd:  Mr  Tony 
Robinson  has  been  appointed  to  the 
board. 

Lilia-White  Ltd:  Margaret  Holmes  has 
been  appointed  product  manager  for 
Lil-lets  tampons.  She  was  previously  re- 
sponsible for  marketing  Lilia. 
Bristol-Myers  Co  Ltd:  Mr  Joseph  G. 
Kelnberger  has  been  appointed  group 
general  manager  and  managing  director. 
He  has  been  with  the  company  since 
1961  and  before  joining  the  UK  opera- 
tion was  senior  vice-president  of  the  pro- 
ducts division  in  New  York. 
Uniehem  Ltd:  Mr  Richard  Cockram, 
BA,  has  been  appointed  area  represen- 
tative for  Avon,  North  Devon,  Dorset 
and  Somerset.  After  obtaining  his  degree 
in  1974,  he  joined  a  major  pharma- 
ceutical wholesaler  as  a  management 
trainee  in  the  west  country. 
Vestric  Ltd:  Mr  David  Kern,  manager 
of  the  Kingswinford  depot,  has  been 
appointed  manager  of  the  Hull  branch 
following  the  retirement  of  Mr  F.  N. 
Harrison.  Michael  Dunk,  formerly 
manager  of  the  Leicester  depot,  succeeds 
Mr  Kern  at  Kingswinford  and  Mrs 
Elizabeth  Hay,  assistant  branch  manager 
at  Dundee,  becomes  depot  manager  at 
Leicester. 

North  West  Thames  regional  health 
authority:  Mr  Neil  McConachie,  MPS, 
has  been  appointed  pharmaceutical  edu- 
cation and  information  specialist  based 
at  Northwick  Park  Hospital,  Harrow.  He 
will  work  closely  with  the  four  regional 
drug  information  centres  and  will  collate 
material  from  international  drug  infor- 
mation services.  Current  projects  include 
the  compilation  of  specialist  files  on  drugs 
used  in  the  treatment  of  the  elderly  and 
on  drug  interactions  with  dental  injec- 
tions. 

Graham  Tatford  &  Co  Ltd:  John  C. 
Crook,  MPS,  has  been  appointed  sales 
manager  of  the  Portsmouth  pharma- 
ceutical wholesalers  from  May  1. 
Mr  Crook  qualified  from  Leicester  in 
1955  and  after  two  years'  Royal  Navy 
service   he   entered   the   industry  with 


Mr  Neil  McConachie  (Northwick  Park)  left, 
and  Mr  Joseph  Kelnberger  (Bristol-Myers) 


John  Wyeth  &  Brother.  Emigrating  to 
Australia  in  1964,  he  joined  John  Wyeth 
Pharmaceuticals  Pty  and  later  Nestle  Co. 
Returning  to  the  UK  in  1967,  he  spent 
a  further  two  years  with  Wyeth  before 
joining  ICI  Pharmaceuticals,  for  whom 
he  later  went  on  a  secondment  to  ICI 
New  Zealand  before  returning  to  join  the 
international  field  sales  development 
group.  In  January  1977  he  returned  to 
the  South  Coast  to  join  Wm  Challice  Ltd, 
Hayling  Island  (now  Savory  &  Moore). 

COMING  EVENTS 

Monday,  April  10 

Southampton  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  Southampton  General 
Hospital,  at  8  pm.  Annual  meeting. 

Tuesday,  April  11 

Galen  group,  Croydon,  Friends'  Meeting  House, 
Park  Lane,  Croydon,  at  8  pm.  Cookery 
demonstration  by  Miss  Hannah  Pullar — boning  and 
stuffing  a  chicken. 

Liverpool  Branch,  Pharmaceutical  Society,  Medical 
teaching  centre,  Hospital  College,  Mount  Vernon 
Street,  at  8pm.  Mr  Garnet  Harrison  (stockbroker) 
on   "How  to  make  the  best  use  of  your  money". 
Nottingham  Branch,  Pharmaceutical  Society, 
Postgraduate  medical  centre,  City  Hospital. 
Nottingham,  at  7.30  pm.  Annual  meeting. 
South  West  Metropolitan  Branch,  Pharmaceutical 
Society,  Bolingbroke  Hospital,  SW1 1 ,  at  8  pm. 
Annual  meeting. 

Wednesday,  April  12 

Northumbrian  Branch,  Pharmaceutical  Society, 

Uniehem  Ltd,  Howdon  Green  Industrial  Estate, 
Willington  Quay,  Wallsend,  at  7.30  pm.  Annual 
meeting  followed  by  slides  and  tak  on  "Himalayan 
holiday". 

Thursday,  April  13 

Chemical  Society,  analytical  discussion,  North  West 
Region,  College  of  Technology  and  Design, 
Blackburn,  at  2  pm.  "The  analysis  and  quality 
assessment  of  beers,  lagers  and  wines." 
Swindon  Branch,  Pharmaceutical  Society,  Room  4, 
Wyvern  Theatre,  Swindon,  at  8pm.  Dr  I.  Jones 
(lecturer,  University  of  Bradford)  on  "Some 
financial  aspects  of  general  practice  pharmacy". 

Friday,  April  14 

Hull  Chemists'  Association,  Postgraduate  centre, 
Hull  Royal  Infirmary,  at  7.45  pm.  Annual  meeting. 
Teesside  Branch,  Pharmaceutical  Society,  Teesside 
Post  House  at  7.30  pm.  Dinner  with  speaker; — Mr 
Peter  Semmens  (Railway  Museum,  York). 
Bradford  &  Halifax  Branch,  National  Pharmaceutical 
Association,  Victoria  Hotel,  Bridge  Street,  Bradford, 
at  8  pm.  Annual  meeting. 

Advance  Information 

British  Institute  of  Regulatory  Affairs,  May  16,  at 

Pharmaceutical  Society's  headquarters,  1  Lambeth 
High  Street,  London  SE1.  Topic: — Registration  in 
the  EEC.  Speakers  Dr  N.  N.  G.  Dukes  (Netherlands 
Committee  for  Evaluation  of  Medicines),  Dr  J.  P. 
Griffin  (Department  of  Health)  and  Dr  A.  J.  Scott 
(National  Drugs  Advisory  Board  of  Irish  Republic). 
Tickets  (£9  members,  £14  non-members)  from 
Mr  B.  James,  E.  R.  Squibb  &  Sons  Ltd,  Regal 
House,  Twickenham  TW1  3QT. 
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MARKET  NEWS 


Vitamins  increase 

London,  April  5:  Following  a  consider- 
able period  of  price  stability  most  vita- 
mins were  sharply  advanced  on  April 
3.  The  new  rates  are  given  below. 
Glucose  is  expected  to  be  dearer  from 
the  middle  of  the  month.  Since  last 
published  the  following  pharmaceu- 
tical chemicals  have  also  moved  up: 
ammonium  bicarbonate,  choline,  cin- 
chocaine,  kaolin,  dextromenthorphan. 

In  spices  nutmeg  and  pimento  were 
slightly  dearer  following  the  firmer 
dollar  rate.  Other  spices  were  little 
changed  excepting  pepper  which  was 
weaker.  Chinese  menthol  was  reduced 
for  forward  delivery.  Dearer  in  botan- 
icals were  hydrastis,  cascara,  lemon 
peel,  and  witchhazel  leaves.  Those 
easier  included  Cape  aloes,  certain 
balsams,  buchu,  herbane  and  senega. 

Among  English  distilled  essential 
oils  the  position  has  eased  somewhat 
but  there  are  exceptions  where  the 
raw  materials  remain  scarce  as  in  the 
case  of  ginger.  Supplies  of  American 
peppermint  oil  are  also  better  than 
the  gloomy  forecast  of  a  few  months 
ago.  Olive  oil  is  lower  in  price. 


Pharmaceutical  chemicals 

Ammonium  bicarbonate:  BPC  £178.35  metric  ton, 
ex-works,  in  50-kg  bags. 

Ascorbic  acid:   (Per  kg)  E7.56;  5  kg  E5.56  25-kg 
£5.56  sodium  ascorbate,  as  for  the  acid;  coated, 
£7.14,  £6.14,  £5.64  respectively.  Calcium  ascorbate 
£7.77,  £6.52,  £5.77  respectively  for  same  quantities. 
Biotin:  Crystals  £7.01g;  £5.01g  in  100-g  lots. 
Calcium  gluconate:  £1,562  per  metric  ton. 
Calcium  pantothenate:  £7.70  kg  in  25-kg  lots. 
Carotene:  Suspension  10%  £32.63  kg;  5-kg  £30.63 
kg. 

Choline:  (500-kg  lots)  bitartrate  £2.41  kg;  dihy- 
drogen  citrate  £2.40. 

Cinchocaine:  Base  (5-kg  lots)  £77.69  kg;  hydro- 
chloride £77.45. 

Citric  acid:  BP  per  metric  ton  single  deliveries, 
granular  hydrous  £739;  anhydrous  £794;  five-ton 
contracts  £735  and  £790  respectively,  Crystalline 
£171.17  and  £170.17  respectively. 
Cyanocobalamin:  (Per  q)  £4.36  in  10g  lots  £2.36 
(100g). 

Dexpanthenol:  (Per  kg)  £12.02;  5-kg  £10.77. 
Dextromethorphan:  £160.73  kg,  £158.73  kg  in  5-kg 
Folic  acid:  (kg)  £42.37  5-kg  £41.12;  25-kg  £40.37. 
Kaolin:  BP  natural  £122.50  per  1,000  kg;  light 
£128.70  ex-works  in  minimum  10-ton  lots. 
Nicotinamide:  (Per  kg)  £6.29;  £5.04  in  5-kg  lots; 
£4.29  (50-kg). 

Nicotinic  acid:  £6.23  kg;  £4.23  kg  in  50-kg  lots. 
Potassium   citrate:  Granular  £794  per  metric  ton. 
powder  £894. 

Pyridoxine:  £27.05  kg,  £25.80  ((in  5-kg);  £25.05 
(20-kg). 

Riboflavine:  (Per  kg)  £32.63;  5-kg  lots  £31.38;  25-kg 
£30.63;  diphosphate  sodium  £78.58,  5-kg  £76.58. 
Thiamine  hydrochloride:  Per  kg  £19.05;  5-kg  £17.80; 
25-kg  £17.05;   mononitrate  as  for  hydrochloride. 
Topcopherol:  DL  alpha  £18.70  kg;  5-kg  £16.70  kg. 
Topcopheryl  acetate:  Oil  £16.20  kg;   £14.95  kg  in 
5-kg    lots;    £14.20    (20-kg).    Powder    25%  £15.78; 
£14.53:  £13.78  respectively. 

Vitamin  A:  (Per  kg)  acetate  powder  500,000  iu/g, 
£17.59;   £15.59  in  5-kg  lots.   Palmitate,  oil   1  miu 
£17.59,  £15.59;  water-miscible  type  100  £6.18  litre; 
£4.18   litre   in   6  litres. 
Vitamin  D2:  Type  850,  £52.12  kg. 
Vitamin  E:  See  tocopheryl  acetate. 

Crude  drugs 

Aloes:  Cape  £1,130  ton  spot;  £1,040,  cif.  Curacao 
£2,450  nominal. 

Balsams:    (kg)    Canada:    lower    at    £10.80  spot; 
£10.70,  cif.  Copaiba:  £2.15  spot;  no  cif.  Peru:  £6.30 
spot;  £6,   cif.  Tolu:  £4.85  spot. 
Benzoin:  Block  £140  cwt  spot;  £140  cif  nominal. 
Buchu:  Rounds  £1.55  kg  spot;  £1.50.  cif. 
Cascara:  £1.200  metric  ton  spot;  £1.170,  cif 
Cherry  bark:  spot  £1,240  metric  ton;  £1,210,  cif 
Chillies:   New   Guinea   birdseye   £2.000  metric  ton 
spot;   East  African  £1,500,  cif. 

Cinnamon:   Seychelles  bark  spot   unquoted;  £400, 

£400,   cif.   nominal  Ceylon   quills  4  o's  £0.66  lb; 

featherings  £305  metric  ton,  cif. 

Henbane:  Niger,  £1,660  metric  ton  spot;  £1,630,  cif. 

Hydrastis:  spot  £11.30  kg;  forward  £11.20,  cif. 

Ipecacuanha:  ((kg)  Costa  Rica  £10.10  spot;  £9.80, 

cif 
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Jalap:  Mexican  basis  15%  £1.50  kg  spot;  shipment 
£1.42  Brazilian  £1.20,  cif. 

Lemon  peel:  Unextracted  £1,010  metric  ton  spot; 
shipment  £980  cif. 

Liquorice  root:  Russian  £980  metric  ton  spot;  £355, 
nominal;   new   crop    (July-Aug)    £350.    Block  juice 
£147  per  100  kg  spot;  spray  dried  £1.50-£1.60  kg. 
Lobelia:  American  £1,225  metric  ton  spot;  European 
£1,180  spot. 

Menthol:  (kg)  Brazilian  £9  spot  and  cif.  Chinese 
£8.80  duty  paid  £7.75,  cif. 

Nutmeg:  (per  ton)  Grenada  80's  £1.615  spot  nomi- 
nal;  unassorted   £1,465;   defectives  £1,205. 
Pepper:    (ton,    cif)    Sarawak    black    £1,170  spot; 
£1,080,   cif;  white  £1,655  spot;   £1,540  cif. 
Pimento:  Jamaican  £1,050  metric  ton,  cif. 
Sarsaparilla:  Mexican  £1.60  kg  spot  £1.55,  cif.:  Jam- 
aican £1.95  spot;  £1.92,  cif. 

Seeds:  (metric  ton,  cif).  Anise:  China  star  £900 
spot;  Caraway:  Dutch  £825,  cif.  Celery:  Indian  £785. 
Coriander:  Indian  £330.  Cumin:  Egyptian  £880. 
Turkish  £870.  Iranian  £840.  Dill:  £210.  Maw:  £400. 
Senega:  Canadian  £13.50  kg  spot;  £13.30,  cif. 
Tonquin  beans:  £2.90  kg  spot;  no  cif. 
Witchhazel  leaves:  Spot  £3.20  kg;  £3.10,  cif. 


Essential  and  expressed  oils 

Bois  de  rose:  Spot  £6.75  kg;  shipment  £6,  cif. 

Buchu:  South  African   £120  per  kg  spot;  English 

distilled  £220. 

Cade:  Spanish  £1.25  kg. 

Camphor  white:  £0.90  kg  spot  and  cif. 

Caraway:  Imported  £20  kg  spot. 

Cardamon:  English-distilled  £330  kg. 

Cassia:  Shipment   £47    kg,    cif.,    English  distilled 

from  bark  £160. 

Cedarwood:  Chinese  £1.40  kg  spot  and  cif. 


Celery:  English   distilled  £48.50  kg. 

Cinnamon:  Ceylon  leaf  £2.30  kg  cif. 

Citronella:  Ceylon  £1.37  kg  spot;  £1.30,  cif;  Chinese 

£1.98  spot;  shipment  £2.15,  cif. 

Clove:  Madagascar  leaf,  £2.08  kg  spot;  £2.10,  cif. 

English-distilled  £40. 

Coriander:  Russian  about  £20  kg. 

Eucalyptus:  Chinese  £2.05  kg  spot;  £2,  cif. 

Fennel:  Spanish  sweet  £9  kg  spot. 

Geranium:  Bourbon  £38.70,  kg,  cif.  Chinese  £27,  cif. 

Ginger:  Imported  £70  kg  spot;  English-distilled  £95. 

Lavender  spike:  £13  kg  cif. 

Lemon:  Sicilian  best  grades  about  £15  kg. 

Lemongrass:  Cochin  £5.20  kg  spot;  £4.60,  cif. 

Lime:  West  Indian  £10.50  kg  spot. 

Mandarin:  £16.50  kg  spot. 

Olive:  Spanish  £1,265  per  metric  ton  in  200-kg 
drums  ex-wharf;  Mediterranean  origin  £1,255; 
Tunisian  not  offering. 

Orange:  Florida  £0.58  kg;  Brazilian  £0.45. 
Origanum:  Spanish  £14.20  kg  spot  for  70  per  cent. 
Palmarosa:  No  spot  offers;  £13.95  kg,  cif. 
Patchouli:    Chinese    £12    kg    spot;    shipment  not 
offering. 

Pennyroyal:  £10.50  per  kg  spot. 
Pepper:  English-distilled  ex-black  £140  kg. 
Peppermint:    (kg    Arvensis — Brazilian    £5.75  spot; 
shipment  £5.60,  cif.  Chinese  £5  spot,  £4.65,  cif. 
Piperata,  American  Far  West  about  £19  cif. 
Rosemary:  £5.60  kg  spot. 
Sandalwood:  Mysore  £62  kg  spot. 
Sassafras:  Brazilian  £2.15  kg  spot;  £2,  cif. 
Spearmint:  (kq)  American  Far-West  £12.50.  Chinese 
spot  and  cif  £12.50. 

The  prices  given  are  those  obtained  by  Importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


ST- MOVING  DENCLEN 


LIQUID  DENTURE  CLEANER 


JUST  SQUEEZE 
RUB  &  RINSE  . 


the  denture  cleaner 
thats  never  left  on  the  shelf ! 

Sales  of  Denclen  have  really  taken  off. 
Last  year's  massive  increase  shows  no  sign  of  slowing  down. 

And  summer  always  sees  an  added  boost  for  Denclen  sales. 
Because  Holidaymakers  dread  running  out  of  Denclen  in  Dubrovnik. 
So  summer's  the  time  for  them  (and  you)  to  stock  up. 

Don't  let  warm-weather  sales  take  you  by  surprise.  Denclen's  the 
most  heavily  advertised  denture  cleanser  in  the  national  press. 
Can  your  stocks  cope  with  a  sudden  rush? 

DENCLEN 

International  Laboratories  Ltd.  -  the  chemists'  friend 
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Agents 


 S.O.S.  TALISMAN  

Jewellery  that  says  a  lot 
about  its  wearer 

The  S.O.S.  Talisman  Company  requires 
experienced  agents  for  the  following 
areas:  West  Midlands.  East  Midlands, 
East  Anglia  and  Essex. 
To  sell  our  unique  range  of  identity  jewel- 
lery to  chemists,  jewellers,  gift  shops  and 
department  stores. 

Write  to  or  ring:  The  S.O.S.  Talisman 
Company  Limited,  212-220  Regents 
Park  Road,  Finchley,  London  N3  3HP. 
Tel.  01-346  7234.  


Telephone 
01-353  3212 
to  advertise! 


For  Sale 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  ot  100  £4.50  inc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2  1EX. 

ONE-SIZE  TIGHTS  from  £1.80  doz. 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  Edward  Kaye  Ltd.,  3  South 
Place,  London  EC2 

TABLET  COUNTING  machinery  (Kir- 
bey  Lester  Model  KL7)  3  years  old. 
Good  condition.  £250+VAT.  Neeter 
Drive  Ltd.  Phone  Bognor  Regis  26431. 


Wanted 


We  have  room 
(or  other  eggs 
in  our  nest. 

We  are  a  well  established  and  successful 
pharmaceutical  and  toiletries  manufacturing 
company  with  a  national  sales  force  and  full 
D.H  S.S.  manufacturers  licence  for  our  premises. 
Our  expanding  U.  K.  and  Export  operation  can  offer 

Sales,  warehousing  and  distribution 
for  U.K.  and  Export  markets 

t|£    Product  manufacturing  and  packaging 
with  marketing  guidance  as  required 

so  if  you've  an  egg  without  a  nest  we'll  hatch  it  for  you. 
CONTACT  BOX  No.  2526 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands.  Park 
Road,  Ashtead,  Surrey.  Telephone; 
Ashtead  72319. 

SECONDS,  REJECTS,  discontinued 
lines,  stock  lots  etc  required — cash 
payments.  Contact:  Impextra  Ltd,  41, 
Store  St.,  London  W.C.1.  Tel:  636- 
0211. 

WANTED  URGENTLY.  Old  Mahogany 
chemist  shop  fittings.  We  remove  and 
pay  cash.  John  Derham  Ltd.,  Earsham 
Hall,  Earsham.  Bungay,  Suffolk  NR35 
2AN.  Tel  Bungay  3423 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


Miscellaneous 


"FASHION  JEWELLERY'' 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4  1 EY 
Tel:  061-832  6564. 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


0B  1/564  lor  full 
See  page  564  i° 


details- 


Shopfitting 

SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 

SECOND  HAND  SHOPFITTINGS  for 

sale  in  very  good  condition.  Apply  to  M. 
Jones  at  Tyrell  &  Jones,  15,  The 
Broadway,  Broadstairs,  Kent. 


IMPROVE  YOUR  BUSINESS 

with  skilled   planning  and  expertise. 
Ranges  of  Modern  Shop  Equipment 
available  at  keen  prices 

LET  US  TALK  IT  OVER 

Phone  061-445  3506 
H.  A.  PEYSER 
20  Fairfax  Avenue,  Didsbury 
Manchester  M20  0AJ 


Appointments 


STEADA  OF  GREAT  BRITAIN 

SALES  DEVELOPMENT  EXECUTIVE 
WE  ARE 

Nationally  known  and  respected  man- 
ufacturers of  household  textiles  and 
industrial  and  cosmetic  smallwears. 
enjoying  the  umbrella  support  ol  the  Cour- 
laulds  Group. 
WE  REQUIRE 

An  executive  calibre  sales  person,  of 
either  sex.  seeking  to  gam  recognition  of 
his/her  talents  to  take  charge  of  and 
develop  on  a  U.K.  National  basis,  the 
smallwears  Division  of  our  business 
which  has  been  established  over  many 
years. 
WE  OFFER 

A  competitive  salary,  prospects  for  per- 
sonal development,  company  car. 
expenses,  lunch  and  garage  allowances 
and  all  fringe  benefits  associated  with  an 
international  group. 
INTERESTED? 

Why  not  write  or  telephone  David  Hill, 
Field  Sales  Manager.  Steada  Raywarp 
Limited,  Grove  Road,  Caslle  Boulevard, 
Nottingham. 
Tel:  0602  411941 


BROADMOOR  HOSPITAL 

Locum 
Chief 
Pharmacist 

Locum  Pharmacist  required  to  cover  for  annual  leave 
period — April  24-May  12. 

Salary:  £64.49  per  week,  plus  £2.72  Outer  London  Weighting  and 
Phase  I  and  II  pay  supplement. 

Applications  to  Personnel  Officer,  Broadmoor  Hospital, 
Crowthorne,  Berks. 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thetford, 
Norfolk  IP24  1  HA.  Tel.  Thetford 4567.  Telex: 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd,  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  668585. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd,  225  Bath  Road, 
Slough.  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ASPRO  REGULAR 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BOOYBELTS) 

Sallis,  E.  Ltd.,  Vemon  Works,  Basford,  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/78545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd  , 
Sellyoak.  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysafe"  distributed  by:-  Jackel  & 
Co.  Ltd.,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 
'Canon  Babysafe,'  Jackel  &  Co.  Ltd.,  Kitty 
Brewster  Estate,  Blyth,  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd.,  Portland  Road,  Dork- 
ing, Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

Hellane  Manufacturing  Ltd.,  Burdett  House, 
Newbridge  Street.  London  EC4.  Tel:  01-248 
0276. 

Trimster  Co.  Ltd.,  Portland  Road.  Dorking. 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd..  Unit  1 5,  Arden  For- 
est Ind  Est.  Alcester,  Warwickshire.  Alcester 

3456.  i 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est lnd  Est,  Alcester,  Warwickshire,  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  f  2. 50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen,  B.Com.  M.P.S.,  39  With- 
dean  Crescent,  Brighton  BN1  6WG.  Tel: 
(0273  )  50  1079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd., 
71/71b  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

CredenhiU  Ltd.,  214  Queens  Road,  Beeston, 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Te'lex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd..  Isis  Trading  Estate,  Statton 
Road,  Swindon,  Wilts  SN1  2PQ.  Tel:  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road,  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS- 
HORIZON,  CONTURE,  TAHITI 
STIMULA 

Contact  Nicholas  Hall,  Director  of  Marketing, 
Akwell.  A  division  of  G.  D.  Searle  &  Co.  Ltd., 
PO  Box  53,  Lane  End  Road,  High  Wycombe, 
Bucks.  Tel:  High  Wycombe  (STD  0494) 
21124. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebrite  Ltd.,  Newgate  Street  Village, 
Herts.  Cuffley  2622  (London  Code  284). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd.,  73  New 
Bond  St.,  London  Wl.  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

COSMETICS  ft  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd.,  43a  Old  Park 
Lane,  Southport,  Merseyside,  Southport 
27717. 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Wmanck  (UK)  Ltd.,  Unit  15,  Heywood  Indus- 
trial Estate,  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd.,  77  Lower  Clapton 
Road,  London  E5.  01-985  8819  and  01-476 
5414. 

Creme  Simon  Ltd.,  7  Lauderdale  Parade, 
Lauderdale  Road,  London  W9  1LU.  Tel- 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  for  dermatological 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd.,  6  Church  Street,  Ashton-u-Lyne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  of  Whimple  Ltd.,  (Whiteways) 
Whimple.  Exeter  EX 5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatfield,  Herts..  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Philhpe  Ltd.,  71/7 lb  Gowan  Avenue, 
Fulham  SW6  6RJ  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 
'Aezodent,'  Ayrton  Saunders  &  Co.  Ltd.,  34 
Hanover  St.,  Liverpool  L69  1BL.  Tel:  051- 
709  8282.  Telex:  62771  1. 

DENTURE  REPAIR  UNITS 

"Dentifix"  available  from.  Dental  Projects 
(Laboratories)  Ltd.,  75A  High  Street,  Staines, 
Middx.  Tel:  Staines  54166. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germaine  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street,  London  Wl.  01-629  1378.  Telex: 
264320  BACLDNG. 

DISPENSING  TABLETS 


DISPOSABLE  NAPPIES 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak.  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works, 
Leagrave  Street,  Clapton  Park,  London 
E5  9QT,  01-985  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

CredenhiU  Ltd.,  214  Queens  Road,  Beeston, 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wincheap, 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd.,  Naseby 
House,  49  Elwood  Street,  Highbury,  London 
N5  lEE.Tel:226  1984.  Cables:  Lirriitex,  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell,  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56U2. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd.,  34  Shudehill,  Manchester  M4 
1FY.  Tel:  061-832  6564. 

FEMINAX 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


Approved  Prescription  Services  Ltd..  PO  Box 
15,  Whitcliffe  Road.  Cleckheaton,  West  York- 
shire, England  BD19  3BZ.  Tel:  Cleckheaton 
(0274)  876776. 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd..  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd..  Crowhurst  Road, 
Hollmgbury,  Brighton,  East  Sussex  BN 1  8 AQ. 
Tel:  0273  506241.  - 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dyfed.  Tel:  Llanelli 
2576'.'Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co.,  Hound  Mills  Industrial 
Estate,  Telford  Road, !  Basingstoke.  Hants. 
RG21  2YZ.Tel:  0256-66808.  Telex:  858708. 

HAIR  COSMETICS 

Wella  (GB)  Ltd..  Wella  Road,  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd.,  Warstock  Road.  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd..  Brewmaker 
House.  12  Rochester  Street.  Northam,  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd..  28/29  Clive  St..  North 
Shields.  Tvne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd.,  Ashley  Road.  Tot- 
tenham, London.  Tel:  01-808  6261/9.  Telex: 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road,  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd..  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


^^^^^ 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
DESIREE  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est Ind.  Est.,  Alcester,  Warwickshire,  Alcester 

3456. 

KWELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

LITESOME  SUPPORTERS 

CredenhiU  Ltd..  214  Queens  Road,  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

MATEY 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd.,  166  Great  North  Road. 
Hatfield,  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd.,  90  Belsize  Lane,  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27893). 

NEW  VAGINAL  SYRINGE 

Saffron,  5  Rowlands  Road.  Worthing,  West 
Sussex  3JJ  BN1I.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Parfums  Molvneux.  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Parfums  Molyneux.  Allenby  House.  3  Mam 
Street,  Fulford.  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Agia-Gevaert  Ltd.,  Great  West  Rd., 
Brentford,  Middlesex  TW8  9 AX.  Tel:  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

PHOTOGRAPHIC  PROCESSIHG 
COLOUR—  B/W 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  01-723  6011. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

POLLEN  TABLETS 


pollenaps 

Approved  Prescription  Services  Ltd., 
P.O.  Box  15,  Whitchffe  Road,  Cleck- 
heaton,  West  Yorkshire,  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd..  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

PRICE  MARKING 

Dymo  Ltd.,  Retail  Systems  Division,  Victoria 
Road,  Feltham,  Middlesex.  01-890  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  {Aluminium )  Ltd.,  Hainault  Road, 
Romford,  Essex.  Tel:  Romford  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 


REWM1E 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil,  Rodine,  Biotrol) 
Products  Division  Felcourt,  East  Grinstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company.  Normanhurst, 
195  Brooklands  Road,  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPFITTINGS  AND 
EQUIPMENT 

Falconcraft  (Aluminium)  Ltd.,  Hainault  Road, 
Romlord,  Essex.  Tel:  Romford  24261. 


SHOPFITTING 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ12  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 


INTERPLAN 

SYSTEM  80  + 

Modular  units  with  complete  shopfitting 
services.  NPU-NPA  recommended  (for 
15  years). 

Coloured  brochure  from  Olney  Bros. 
Ltd.,  Northbridge  Road,  Berkhamsled, 
Herts.  Tel.  (04427)  5417-9. 


E.  Plan  Ltd.,  E.  Plan  Estate,  New  Road, 
Newhaven  BN9  0HE. 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17,  Vicarage  St.,  Oldbury,  Warley,  West 
Midlands,  B68  8HG.  Tel:  No.  021- 
552-2696/7. 


SHOPKIT 


SHOPKIT 

The  world's  first  D.I.Y.  professional  shop- 
fitting  system.  Free  installation  offer.  Most 
shoplifters  would  charge  you  over  £3,000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  £1,600.  So, 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  your  SHOPKIT  tree  il 
your  order  exceeds  this  amount. 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd.,  London 
W9  1LU.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  Woolf  Gnptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.Tel:  021-472 
4211.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Bamsley,  South  Yorkshire. 
Tel:  0226  84081. 

SUPPORT  HOSIERY 

LENTO.N  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street  (off  Charles 
St.),  Manchester  Ml  7DE.  Tel:  061-273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-10OO  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road.  Water  Eaton  Estate,  Milton  Keynes. 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

TAMPONS 


Tampax  Ltd..  Dunsbury  Way,  Havant 
P09  5DG.  Hampshire,  Havant.  Tel: 
474141. 


TEATS 

Lewis  Woolf  Gnptight  Ltd..  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
4211.  Telex:  338666. 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor,  Stockport,  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Telephone:  Chelmstord  (0245)  56112. 

TONIC  WINE 

Whitewavs  of  Whimple  Ltd..  (Whiteways) 
Wfnmple',  Exeter  EX5  2QJ  Tel:  (0404) 
822332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  88,  High  Wycombe, 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical,  P.O.  Box  88,  High  Wycombe, 
Bucks,  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical.  P.O.  Box  88,  High  Wycombe. 
Bucks  HP12  3RE.  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 


W,  B.  Pharmaceuticals,  P.O.  Box  23 
Bracknell,  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

WATER  PIK 


Teledyne  Water  Pik  (UK)  Heathrow 
House,  Bath  Road.  Cranlord.  Hounslow. 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road.  Worthing,  West 
Sussex  3JJ  BN11  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  Barnsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum.  Wholesale  Chemists  Ltd.,  Monk- 
wearmouth.  Sunderland.  Tel:  Sunderland 
71081. 


M6 

CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE.  HAYDOCK 

Telephone 
Ashton  in  Makerfield  76644 

Service  to  the  Independent  Trader 


ZEISS  SUNGLASSES 

Carl  Zeiss  (Oberkochen)  Ltd..  3136  Foley 
Street.  London  W1P  8AP.  Tel:  01-636  8050 
(15  lines)  Telex:  24300. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1978 

Manufacturers  &  Suppliers 
List  of  Multiple  Retail  Outlets 
Law  for  Retailers 
Value  Added  Tax 
Who  Owns  Whom 
Pharmaceutical  Organisations 
Forensic  Pharmacy 

These  are  just  some  of  the  sections  included  in  The  Chem- 
ist &  Druggist  Directory  1978. 

The  essential  reference  for  every  pharmaceutical  retailer, 
wholesaler  and  manufacturer.  Send  for  your  copy  today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London,  EC4A  3JA. 

Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 
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EXTINCT 

^  OFFERS  YOU 

comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
container  and  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays,  EEC  PREFERENCE  regulations,  ATA. 
BOTB.  CAN,  ECG  B.  TH  E.  VAT  information,  plus 
monthly  up-dating  service, 

700 pages  Z10  x  143  mm  £15.00 

Benn  Publications  Ltd., 
25  New  Street  Square,  London  EC4A  3JA 
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Growing 


IS5\  Carnation  Corn  Caps. 

\^cfe  if  Cuxson,  Gerrard  &  Co.  Ltd.,  Oldbury,  Warley, 


S3  /  West  Midlands.  B69  3BB.  Tel.  021-552  1355. 
^978" 


ANOTHER  DEAD  CERTAINTY 
FROM  SOREX 


What  Sorexa  CR1  did  to  mice -we're  now  going 
to  do  to  insects. 

With  a  really  effective  range  of  insecticides, 
including  moth  balls  and  fly  papers. 

And  with  our  generous  year-round  discounts 

and  bonus,  it's  a  dead 
certainty  you'll  make  a 


For  full  details  see 
your  Sorex  representative, 
or  contact- 


8  April  1978 
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Take  one 


Or  take  a  million 
You'll  find  that  quality  is  perfect,  when 
tablets  or  capsules  come  from  Seward  Pharmaceutical 
Our  attention  to  detail  starts  with  raw  materials, 
through  frequent  lab  checks  and  batch  analysis, 
to  final  post-packing  examination. 
That's  how  much  we  care,  and  it  shows. 
On  every  one  you  take. 


seward  p 


D1 


Charlwoods  Road,  East  Grinstead,  Sussex  RH19  2HL,  England 
Telephone:  East  Grinstead  31 131 1  Telegrams:  Seward  East  Grinstead  Telex:  9531  5  TOPTAB  G 

A  member  of  the  Medical  Division  of  UAC  International 


Chemist  &  Druggist 
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